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MART SMARTS

Discount store shopping this holiday season? Here are a few
queer facts to consider before handing over the green by Gip Plaster

Target Stores Inc. clearly has more gay-friendly policies than its closest competitors,
but the apparently just-married men advertising the wedding gift registry at Target in
Clackamas, Ore., suggest the friendliness might go beyond mere policies

W U Y Y hile some gay and lesbian
Y " # people have caviar taste,
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§ they—and other queers—
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% still shop discount. Unfortu-

. nately, there is no shining
star among the top three discount store chains
when it comes to gay-friendliness.

Wal-Mart Stores Inc., is the No. 1 discount
chain in sales. In fact, it is the largest retailer in
the world. It's bigger than Sears, Kmart and ].C.
Penney combined, and has more than 800,000
employees.

In 1992, President George Bush awarded a
Presidential Medal of Freedom to Sam Walton,
the now-famous, baseball-cap-wearing founder
of Wal-Mart, who died that same year.

“We're all working together—that'’s the
secret,” Walton said as he accepted the medal.
“And we'll lower the cost of living for everyone,
not just in America, but we'll give the world an
opportunity to see what it’s like to save and have
a better lifestyle, a better life for all.”

Wal-Mart officials seemed reluctant, howev-
er, to respond to questions concerning any poli-
cies the company has to create a better work
environment for lesbian and gay employees.
After more than a week of attempts to contact
the appropriate representative of the company, a
spokesperson issued a statement that failed to
specifically address any such questions. It did,
however, confirm that Wal-Mart does not pro-
vide protection on the basis of sexual orienta-
tion in its nondiscrimination policy.

After spelling out the company’s policy, the
statement, attributed to Les Copeland, director
of public relations, continued: “Our EEO policy
mentions only those classifications (i.e., race,
gender, etc.) which are specified in Title VII of
the Civil Rights Act, the Americans with Dis-
abilities Act and the Age Discrimination Act.
However, it should be noted that Wal-Mart sim-
ply does not discriminate against anyone.”

While Wal-Mart officials did answer a
request for more information, they again refused
to specifically answer questions about whether
the company offers domestic partner benefits or
provides a networking or support group for gay
and lesbian employees. Other sources said the
company does not provide those opportunities.
The company did not answer an additional
request for more information.

¥ n 1962, the same year Walton began Wal-
§ Mart, the S.S. Kresge Company, now Kmart
Corp., opened the first Kmart.

Now, 80 percent of the U.S. public lives
within 15 minutes of a Kmart store, according to
the company’s promotional materials. (In case
someone asks, the promo info also claims Kmart
sells enough paint each year to paint a foot-wide
strip around the globe 35 times.)

Like Wal-Mart, Kmart does not include sex- |

ual orientation in its nondiscrimination policy
nationwide, although company spokesperson
Mary Lorentz says Kmart complies with all local
laws barring sexual orientation discrimination.

The company does not provide domestic |

partner benefits or have a gay and lesbian
employees group.

When asked if Kmart had any marketing
programs specifically aimed at lesbian and gay
customers, Lorentz offered: “Other than offering
great products at great prices to everyone, the
answer is no. But the answer is yes in the sense
that we offer great products to everyone.”

She adds, “Our marketing and advertising is
national and general.”

But Lorentz did concede Kmart has recently
started targeting Hispanics and African Ameri-
cans via some of its advertising.

% fficials for Target Stores Inc., the No. 3 dis-
# count store chain, take pride in the fact
that they were born of a department store, not a
dime store. Consumers sometimes notice this

o

subtle difference—the chain is known for offer- |

ing somewhat more upscale products. Target
accounts for about 75 percent of the sales of its
parent company, Dayton Hudson, which also
operates Mervyn's California.

Target does not offer domestic partner bene- |

fits, but the phrase “sexual orientation” is includ-
ed in the company’s nondiscrimination policy.

Target also has a networking group for gay
and lesbian employees at its headquarters in
Minneapolis, but there is no program in place
for gay and lesbian store employees, according to
a company spokesperson.

So it appears that while the top two discount
store chains offer no policies to protect gay and
lesbian employees or enhance the work envi-
ronment, the No. 3 chain is, shall we say, slight-
ly more on target.
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