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THROUGH ADVERSITY
TO DIVERSITY
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the Rose City Freedom Band and the Rose-
town Ramblers did not exist. These groups and
many others placed their first announcements
in Just Out before growing to be vibrant organi-

It's hard to remember when gay was the
love that dared not speak its name. How many
of us got our first look at the lesbian and gay
community by going to a bar and then—if we
didn’t leave with a newfound love—walking
out with the local gay paper tucked under our
arm! Often those bar rags and tabloids were our
first look at a larger gay community.

Just Out has always taken its sovereign

gay press seriously. Since the 1940s, the queer
press has affirmed the community it serves and

alternative publications ignore. It has provided
a forum to discuss the issues of the times. That
is what getting the word out meant to us: the
word about homophobia and oppression, the
word about who lesbians and gay men are and
what we do.
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The closet of marriage

Those words solidified and grew this com-
munity. Those words saw us through the hard
times and the good times. Over the years, we
rallied around words and each other.

In 1988, Priscilla Martin, a local anti-abor-
tion and anti-gay-rights activist, was spotted
throwing out stacks of Just Out. She and Jay
often verbally battled one another at rallies
and demonstrations. We created and distrib-
uted a flyer so community watchdogs could
report Martin in the act of hijacking the news-
paper. People confronted her, and her attacks
eventually stopped.

In August 1989, we called on readers to
boycott all Alpenrose Dairy products after
Alpenrose Dairy instructed Food Front Coop-
erative Grocery not to advertise Alpenrose
products in gay publications, specifically Just
Out. Food Front had included an Alpenrose
logo in an advertisement that appeared in sev-
eral issues. Food Front, People’s Food Store Co-
Op and Nature’s Fresh Northwest all dropped
Alpenrose products from their shelves in
response.




