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National Onion Association

AMS Nov. 6 reported onion demand as moderate
and prices at mostly $6.50 to $7. Shipment volume

to date was down 17%.

Onion shipments,

prices lackluster in
SE Oregon, SW Idaho

By BRAD CARLSON
(apital Press

Onion shipments from
southeastern Oregon and
southwestern Idaho are
down double-digit per-
centages from a year ago,
and prices for more than a
month have hovered just
above many producers’
breakeven points.

The area produces
about one-third of the
country’s fall-winter stor-
age crop, to which about a
dozen states contribute.

“With the cold snap
we’ve had and other
weather conditions, we
have been waiting for the
market to react and it just
hasn’t,” Mick Davie with
USDA Agricultural Mar-
keting Service in Idaho
Falls, said Nov. 7.

Some customers
“could be waiting to make
Thanksgiving buys,” he
said. Hopefully, business
will pick up next week
(Nov. 11-15).” The holi-
day falls late this year.

“We would always
hope it goes up a bit, but at
the moment it’s not trend-
ing that way,” said Jason
Pearson with Eagle Eye
Produce in Nyssa, Ore.
“Eventually it will go
up, and I think stabilize.
Everyone has got a lot of
onions, and they are just
trying to push them out
and get rid of them.”

He hopes to see jumbo
yellows selling for about
$8 per 50-pound sack
by year’s end, roughly a
dollar and a half above
breakeven.

AMS Nov. 6 reported
demand as moderate and
prices at mostly $6.50 to
$7. Shipment volume to
date was down 17%. Prices
were about 50 cents lower
in the Columbia and Uma-
tilla basins, in Washington
and Oregon, respectively,
reflecting lower transpor-
tation costs.

“At the price we are
at today, it’s pretty darn
mediocre,” said Kay Riley,
general manager at Snake
River Produce in Nyssa.
“Nobody’s getting rich.
It’s not terrible, either.
We’re at a level where we
are covering expenses and
making a little bit, but we
are not cutting a fat hog by
any means.”

He expects the market

to stay mostly unchanged
through the rest of the year
— except for a possible
pickup in the two weeks
before Thanksgiving —
and then improve as 2020
starts. During the holidays,
foodservice business often
concentrate on apples and
other products at the same
time dining and meal-prep

activity depletes onion
inventory.
The Northwest this time

of year accounts for about
80% of volume, but other
markets are still active and
contributing to supply, said
Grant Kitamura, partner in
Baker & Murakami Pro-
duce in Ontario, Ore.

“It has been slow,
so maybe people feel
like they haven’t moved
enough,” he said. “Move-
ment has been off thus
far and maybe people feel
pressure to sell at these
lower prices.”

Weather delayed har-
vest and caused other
problems with this year’s
onion crop in southeastern
Oregon and southwestern
Idaho.

“We don’t know if it
had an effect on price,”
Kitamura said. “If there
was reduced volume or
inventory, nobody is act-
ing like it.”

Paul Skeen of the Mal-
heur County Onion Grow-
ers Association said the
number of unharvested
onions is not yet known
but could be between 700
and 1,200 acres out of the
approximately 22,000 in
southeastern Oregon and
southwestern Idaho.

“That’s not a high per-
centage initially, but every-
body had a few.”

Breakeven varies based
on growers’ land and other
costs, “but there’s not
much left over at these
prices for growers,” he
said Nov. 7.

Movement,  possibly
dragged by greater interna-
tional competition, appears
to be picking up ahead of
Thanksgiving.

“l am anticipating the
market to go up and at
least get a little stronger,”
Skeen said.

Price-wise, “you are
only as strong as your
weakest link, and we have
got to figure out more
closely what our cost of
production is,” he said.
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Record-cold October in Idaho;
close in Washington, Oregon

By DON JENKINS
(apital Press

Idaho shivered through
its coldest October on
record, while Washington
weathered its second-cold-
est October and the cool-
est in more than a century,
according to the National
Oceanic and Atmospheric
Administration.

Oregon  was  chilly,
too. The month was the
fourth-coldest October
for the state, according to
records that date back to
1895.

The extended region-
wide cold snap defied the
odds. NOAA’s Climate Pre-
diction Center forecast in
September that the outlook
favored a warmer than nor-
mal October.

Unusual atmospheric
conditions caused frigid air
to blow down from the Gulf
of Alaska, Washington State
Assistant Climatologist
Karin Bumbaco said. Nor-
mally, warmer and wetter air
from the south flows into the
region, she said.

“It was really different
than we would typically see
this time of year,” Bumbaco
said.

The cold damaged some

Northwest October temperatures

winds “made farm work out-
doors miserable,” according
to the USDA’s late October
crop report for Idaho.

The cold October fol-

lowed a wet and cool
September.
The combination was

not good, said Snohom-
ish County, Wash., organic
farmer Tristan Kelsick.

“We didn’t get the growth
we normally get in Septem-
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crops, and the northern ber,” he said. “It set up an

unsuccessful October.”

Klickitat County, Wash.,
rancher Neil Kayser said the
September rain was good for
pastures.

“Then October came and
froze everything back, and
now we’re short on pasture,”
he said.

Washington and Ore-
gon’s coasts were cooler
than normal, and tempera-
tures got even colder than

usual inland.

Idaho’s average tem-
perature for the month was
36.7 degrees. That was 7.4
degrees before average. It
broke the record of 37.5
degrees set in 1919.

Idaho’s minimum aver-
age temperature of 24.7
degrees also set a record,
breaking the old mark by 7.1

degrees.
In Washington, the aver-
age temperature of 43

degrees was the second-low-
est on record. The average
temperature was 4.2 degrees
below normal and the cool-
est since 1905.

In Oregon, the aver-
age temperature was 43.2
degrees, the coolest since
1946 and 4.9 degrees below
normal.

Northern California
on the coast and inland —
was cooler than average, but
average temperatures were
not close to setting records.
The north coast had its 34th
coolest October, while the
Sacramento drainage region
had its 31st coolest.

The odds favor warmer
than average temperatures
in November, December
and January throughout the
West, according to NOAA’s
Climate Prediction Center.

Consumers

By CAROL RYAN DUMAS
(apital Press

TWIN FALLS, Idaho —
Food in the 21st century is
no longer just about flavor
and nutrition, it’s about val-
ues and what consumers and
food companies stand for,
according to an innovator in
the industry.

“This is the end of one-
size-fits-all food,” Mike Lee,
cofounder and co-CEO of
Alpha Food Labs, told pro-
ducers at Northwest Farm
Credit Services’ Ag Outlook
Conference on Nov. 5.

The Green Revolution of
the 1950s and 1960s prom-
ised to feed the world and
focused on productivity and
improved yields. It priori-
tized a handful of crops and
created a series of mono-
cultures. It traded off agri-
cultural diversity for brand
diversity, with 75% of food
coming from just 12 crops
and five animal species, he
said.

It also created a monocul-
ture of ideas as to one way
to do things — the most effi-
cient way, he said.

“And I think that’s chang-
ing,” he said.

For example, teens today
are spending more money on
food than clothing. Food has
become part of their identity,
a statement. It reflects their
values. And it’s not just teens.
Millennials and others are
also seeing food as an exten-
sion of their identity, he said.

People can go online now
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view food as extension of identity

and connect
to others like

them. They

become net-

worked and

‘ form influ-

A ential  “food
Mike Lee tribes”  that
raise  their

hand to food
companies. Smaller brands
are latching onto those val-
ues, and the industry is see-
ing more brands focused on
smaller niches, he said.

It’s no longer a mass mar-
ket. It’s focused on smaller
tribes and to “try to be every-
thing to someone rather than
something to everyone,” he
said.

Consumers want to know
how their food was made,
where it was grown, whether
it’s seasonal or local, he said.

“The process has become
the product,” he said.

The GMO debate is evi-
dence of that, he said.

“It sets the stage for farm-
ers to tell the story ... it’s
not Tony the Tiger market-
ing something that’s kind-of-
wheat,” he said.

The 21st century eater is
focused on health, the expe-
rience and sustainability —
and healthy comes first, he
said.

“People are looking at
food as medicine,” he said.

They prefer convenience,
but they’re not willing to sac-
rifice healthy for convenience
— and they’re willing to pay
a premium for that. They’re
looking to functional ingre-
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dients beyond nutrition, and
that’s a $247 billion market
today, he said.

Sustainability is another
big issue with consumers,
but it has become a really
big, vague, daunting thing,
he said.

“You’d be hard-pressed
to find a man on the street
who doesn’t want to help the
planet,” he said.

But it’s a hedonistic sus-
tainability; they want to do
what’s right for themselves
and their family, he said.

“For most people, they’re
just trying to find what they
can afford that’s tasty,” he
said.

Consumers are also look-
ing for the experience, and
their choice of fresh food is
on the rise. The perimeter of
the grocery store is outgrow-
ing the interior, and fresh
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food has infiltrated all retail
channels — with consumers
able to get a fresh salad at a
convenience store, he said.

Frozen foods are also
coming back, and brands are
picking up on it and rebrand-
ing frozen as closer to fresh,
he said.

The future of food is
“everything” because there
are an infinite number of
identities, values and points
of view, he said.

For more on Lee’s future
of food, visit https://vimeo.
com/362821283
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AM1 - Optimum® AcreMax® 1 Insect Protection System
with an integrated corn rootworm refuge solution includes
HXX, LL, RR2. Optimum AcreMax 1 products contain

the LibertyLink® gene and can be sprayed with Liberty®
herbicide. The required corn borer refuge can be planted

“AGUAMax

up to half a mile away.
AM - Optimum® AcreMax® Insect Protection system with
YGCB, HX1, LL, RR2. Contains a single-bag integrated
refuge solution for above-ground insects. In EPA-
designated cotton growing counties, a 20% separate
corn borer refuge must be planted with Optimum
AcreMax products.
AMT - Optimum® AcreMax® TRIsect® Insect Protection
System with RW,YGCB,HX1,LL,RR2. Contains a single-
bag refuge solution for above- and below-ground insects.
The major component contains the Agrisure® RW trait,
the YieldGard® Corn Borer gene, and the Herculex® |
genes. In EPA-designated cotton growing counties, a
20% separate corn borer refuge must be planted with
Optimum AcreMax TRIsect products.
AMX - Optimum® AcreMax® Xtra Insect Protection
system with YGCB, HXX, LL, RR2. Contains a single-bag
integrated refuge solution for above- and below-ground
insects. In EPA-designated cotton growing counties, a
20% separate corn borer refuge must be planted with
Optimum AcreMax Xtra products.
AMXT (Optimum® AcreMax® XTreme) — Contains a
single-bag integrated refuge solution for above- and
below-ground insects. The major component contains
the Agrisure® RW trait, the YieldGard® Corn Borer gene,
and the Herculex® XTRA genes. In EPA-designated cotton
growing counties, a 20% separate corn borer refuge must
be planted with Optimum AcreMax XTreme products.
Q (Qrome®) — Contains a single-bag integrated refuge
solution for above- and below-ground insects. The
major component contains the Agrisure® RW trait, the
YieldGard® Corn Borer gene, and the Herculex® XTRA
genes. In EPA-designated cotton growing counties,
a 20% separate corn borer refuge must be planted
with Qrome products. Qrome® products are approved
for cultivation in the U.S. and Canada. For additional
information about the status of regulatory authorizations,
visit http://www.biotradestatus.com/.
YGCB,HX1,LL,RR2 (Optimum® Intrasect®) — Contains
the YieldGard® Corn Borer gene and Herculex® | gene for
resistance to corn borer.
YGCB,HXX,LL,RR2 (Optimum® Intrasect® Xtra) —
Contains the YieldGard® Corn Borer gene and the
Herculex XTRA genes for resistance to corn borer and
corn rootworm
RW,HX1,LL,RR2 (Optimum® TRIsect®) — Contains
the Herculex | gene for above-ground pests and the
Agrisure® RW trait for resistance to corn rootworm.
AML - Optimum® AcreMax® Leptra® products with
AVBL, YGCB, HX1, LL, RR2. Contains a single-bag
integrated refuge solution for above-ground insects. In
EPA-designated cotton growing countries, a 20% separate
corn borer refuge must be planted with Optimum AcreMax
Leptra products.
AVBL,YGCB,HX1,LL,RR2 (Optimum® Leptra®) —
Contains the Agrisure Viptera® trait, the YieldGard Corn
Borer gene, the Herculex® | gene, the LibertyLink® gene,
and the Roundup Ready® Corn 2 trait.
HX1 - Contains the Herculex® | Insect Protection gene
which provides protection against European corn borer,
southwestern corn borer, black cutworm, fall armyworm,
lesser corn stalk borer, southern corn stalk borer, and
sugarcane borer; and suppresses corn earworm.
HXRW — The Herculex® RW insect protection trait
contains proteins that provide enhanced resistance
against western corn rootworm, northern corn rootworm
and Mexican corn rootworm.
HXX - Herculex® XTRA contains the Herculex | and
Herculex RW genes.
YGCB - The YieldGard® Corn Borer gene offers a high
level of resistance to European corn borer, southwestern
corn borer and southern cornstalk borer; moderate
resistance to corn earworm and common stalk borer;
and above average resistance to fall armyworm.
LL - Contains the LibertyLink® gene for resistance to
Liberty® herbicide.
RR2 - Contains the Roundup Ready® Corn 2 trait that
provides crop safety for over-the-top applications of
labeled glyphosate herbicides when applied according
to label directions.
AAQ - Optimum® AQUAmax® product. Product
in water-limited envi

is variable
and depends on many factors, such as the severity and
timing of moisture deficiency, heat stress, soil type,

ices and envil stress, as
well as disease and pest pressures. All products may
exhibit reduced yield under water and heat stress.
Individual results may vary.
BMR — Brown MidRib Corn.
Herculex® Insect Protection technology by Dow
AgroSciences and Pioneer Hi-Bred. Herculex® and the HX
logo are registered trademarks of Dow AgroSciences LLC.
YieldGard®, the YieldGard Corn Borer Design and
Roundup Ready® are registered trademarks used under
license from Monsanto Company.
Liberty®, LibertyLink® and the Water Droplet Design are
trademarks of Bayer.
Agrisure® and Agrisure Viptera® are registered
trademarks of, and used under license from, a Syngenta
Group Company. Agrisure® technology incorporated
into these seeds is commercialized under a license from
Syngenta Crop Protection AG.

(35) PIONEER.

Pioneer® brand products are provided subject to the terms
and conditions of purchase which are part of the labeling
and purchase documents. ™ ® sV Trademarks and service
marks of Dow AgroSciences, DuPont or Pioneer, and their
affiliated companies or their respective owners.
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