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JITTING in eomfortable office chaire “talking” about what ought to be done, won't
Y Fuend the “little black line” on its swift upward course across 1932 bhusiness charts
o s going to take red-blooded optimism, coupled with “get down and dig” shirt - e
ilonv v oy a dnepcs anle 3 v Adivant 3 Inaarar 1e personnel of the Obzerver advertising staff
:'\Iu_\'v determinaton, to put ALL business back on the only direct route to Prospe: selieves that 1982 will reward “shirt s_luege" ef-
”y.“”,,' ort ONLY — we've rolled up OUR sleeves and
we're all set to give YOU every :Lr:sism_n!:e in the
I8 going to mean W-0O-R-K . .. and lots of it. We're going to have to ereate CONFI- mapping out of i program of advertising that
8 P . 4 4 8 s z will gain for you the successful rewards offered
DENCE, which means that all fear and uncertainty must be dissipated ... We're by the new year,
groing to have to ereate NEW buyers of our merchandise, and our services, as well as
vegain and retaln the former buyers of these commaodities,
l l( )W? With carefully merchandised newspaper advertising, attractively
+ displayed, and congistently published . ., We've a big selling job on
our hands but “experience proven” merchandising methods coupled with a persistent
program of adyertiging in this newspaper wWill disperse those elouds of uneertainty
and restore buying confidence,
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Union and Wallowa Counties




