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2 more improvements
by Oshkosh B'Gosh

Here is the “1929 Model” Osnkosh B'Gosh Overall, a veur ahead in two im-
portant respects — still longer wear and much better fit. Every really
worthwhile improvement in overalls during the kast ten years h.u
been made by Oshkosh B'Gosh. [ 1921, Oshkosh B'Gosh changed to the
heavier, stronger, longer-wearing Sounce denim. Today, § ounce over-
alks are the acoepted standard. In 1923 Oshkesh B'Gosh hrought out the
. naw fam “YVesthak™ uwr—.u‘ the fastest selling oversl! ever designed.
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SHKOSH BEOSH
Overalls that are Tailored to Fit
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