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"How can we make it better?" is the constant cry of
manufacturers of advertised merchandise.

Why?
It might well be pride in the product that

their good name. Often it is.

But not always.
It's just jrood, hard-heade- d business, mostly. The

improvement of a product that is already considered
satisfactory makes that product play a more definite
part in the life of the user. It wins and holds an added
loyalty, and, of course, added business.

Every product being advertised in these paees is
studied continuously by its maker in order that it maybe more and more useful and helpful to you in your
daily life. 4

Isn't that the sort of merchandise you want It's
all presented in a straightforward, honest wav here in
the advertisements, day after day. Kead them for
economy's sake!
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