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Thafs reason enough!
No wonder choice has

swung 'round to Chesterfield.
NATURAL TOBACCO TASTE

thafs reason enough!

DEATH SUSPECT

Paul Kelly Held on Man-

slaughter Charge in
i Eternal Triangle

1.08 ANGKI.KK.' Apr. 20 (AD
Tho opening: of liio county Brand
Jury Uofirliw Info Ihf deiilh or Hny
l(iiyin;orul, actor, U8 llio rowilt or a
list fight, was Int'Tiiiptcil today
wlldil Homily Mui'luiyii, the iir--.

tor's wlijow (Iim tar"d to tlio dlBlrloL

iitlnnn'y (hut Bhe woulil (tlanrl on
)irr ronfitltulionii! rlnlitH and

to tomlfy. ,
'

HOLLYWOOD, ("'ill., Apr. !0
(Al1), I'mil Krlly. film, juvenile,
fiirful n nianslauKlitiT rliuiBO today
,.. ....M..,.tl,.. ullli tlw. flcrtlli nf
llnv Itiivnmttil. mimical rompdv
Hlar. rtillowhur tlio youth's ndinlH-mo- n

(lint he liiid I'liuaBfil In a fist
riKhl 'lih Mio iirtor In a quurrul
over llnyniond's wife Dorothy
Mni'liayp, sIhkc aetrcim.

Ittiyniond dlnd at a IiohpHuI oariy
yiBti-rda- morning fullowlng a
ham knuckle flKhl with Kelly In
the forniei'H home last Sutunlay
nlifht.

Ilipllty DWrlet Attorney Kills
KuK'in, after nueHllonlnff Kelly,
Minn MaeKaye and other wllnesw
minoiineeil lie would request the
iHsiurnee of n niansluUKhter com.
plaint nirnlnHI the screen player to.
day. The. proqeeulor Hald Kelly
would lie held on the manHlauirhtcr
ehaiKn nendlng tho outcome ot a
coroner's Inquest tomorrow.

Kelly was arrested on suspicion
of murder yesterday. In a' state,
nieiil to pollen ho told of tho flBht
with Haymoml and frankly pro.
fessod to ho In love with tho or.,
tor's wife. "I lovo Dorothy. I al-

ways liavo, anil I always will," lie
said.

MHoa Mackaye, who was under a
doctors care at her hoirm yester-
day admitted that It was her
friendship for Kelly that, cniised
tho trouble helween the youth nnd
lier hUHhund. t

J't met I'mil when he was a kid
actor In New York," 'she sohhed,
"our friendship wan ho clean,
lovely ami tieatillfiil that I didn't
want to lvo him up.

Miss Macliayo said Kelly, linil
talked of inarrliiKo In event of her j

divorce, ,."Hut it was so reniotn
that 1 did not even think ahout It,"
She added. '

.

Man Jilts Miss
Dawes Ten Days

Before Wedding
CHICAGO, Apr. 20 (AD A

Vregrnltnhlo Incident that Is all"
was the comment from the family
of Miss Mjirlun Dawes, oil the, sud-.rti-

ninriiiiKK to another woman of
KloiVllllI Uptier lllderlmok; MjUvl
was to have heen wedded to Mlm
llawes April 'to v "

"'
"VV" don't know unythliiB about

,the elreniiislanees," said William
It. Dawes, the yoiuut I'wonian's
father who Is president ot tho (.'hi- -

ftiBn Association of Comnierce and
H roiisln of tho vlco president,
e.lnst ray. please, that we are silt- -
Isfle.l It Is so. It is a rcBreltabln

NON-ADVERTIS- PAYS FOR THE
ADVERTISING, IT IS DECLARED

but In almost all cases, certainly
enough to thoroughly-i'stublls- h tint
rule, you will find in the advertised
goods better service- for the same
money or tho Hmo Her vice for less
money than you will find among
tho

Certainly, therefore, the adver-
tising docs not cost, the consumer
rionoy.

Nov suppose It costs the adver-
tiser money. If this wero. true,
then the prosperous business would

To be tasted food must not
be smothered by sauces, .ad
i this were true of nothing
else on earth,, it's true for
tobacco. Nothing can im-

prove on natural tobac U'tfe.

erfieldSID

Ity Itlicy T. SncMlirrnss
iAdvertlsInK Director. Ht. I 'mil Ils-- i

patch and l'lonecr 1'ress
The followhiH' article was deliv-

ered In Hie form of an address liy
Mr.- - HnoilKrass, before the annual
convention or the Klxth .lilslrlet of
the International AdVertisiilK n

ut Milwaukee, recently.
A trnvelllntf siileuimiji covers 40

(owns within Ills territory and out
or (hem Rets a volume of ? I 011,000
In it year, On this business his
house makes n profit of $10,000.

the following year the house
furnishes him an atitomohllc. in
this car he keeps within the sanio
territorial limits hut Is utile to so
towns and obtain a volume of
( 50,01)0 within tho tin this
business the house makes a profit
aii i um.,., Wiiu imvtL Jur.,i;iAiyyr:i

' Tn I'HIshiii'Kh a limn named
J'eiiiK lui'i a nine jnemu siiop. ne

'.mndo Rood pickles ami ii poof liy- -

" HellevliiK that Ills (foods wofti
worthy or 'a wider market, he nil- -

vortlsod them. In n rew years ho
'"Vo trmle. In a fe1 mom,

ytirn he had an enormous world- -

wide trade. He died a millionaire..
ami one or the country's Brent

thought It was good enough to sell

everywhere in the open market
against the brands of the tobacco
giants. And so he advertised and
told the world about It. l'rlnee A-

lbert tobacco, advertised,, was fully
us good ns the former obsetire pro-

duct. Tho price remained the
same. A world-wid- e trade was!
,mm ," 111

lw,n (!'m'u B,M"
In wur tlmn cuIIihI
of (oluuico production, l'rlnco Al-- 1

hrit tonntiut' cxroctliMl nil olhori
luMiulM ol' ttmoUlnir tohurco parked
In (In coiiilducd. Who paid Tor

tin- advert n!nr?
L'p In Ht.. I'nul a Sootfliniiin

nt art oil u litUo general storu t't

ycurj ao. Krom the very flrt day
lie udvt'ills-- HlMTftliy in local
iM'wupnpi'r and has kept It up over

'since, Me now has tlm larRost ro- -

tall eHtabllMhment In the Twin

incident thntls all." nianiilaeiurera. nis kooiis were in
.' Miss Dawes was lit a railway , dally competition with thoso of

'tallon here to welcome the hrldeB-olli'- i' manufacturers who did not
molds for her approaching church advertise. Who paid for flcln.'s
wedding to nilderlmelt nt the samo udvertlslns?
liour yesterday that Ittlderbuck was Down In North rnrollna thore
bclnir united In inuirlaKo at fhani- - W" a town called Wlnstoii-Hale-

palKii lo Miss Oerirudo HorRennt. Never heard of It. In Hint town
Inslriietor - In public was a tobacco manufacturer

at the University of 111- - ed It. J. Reynolds, Ne'vcr heard
luols. llllderliack,' an aulomobllo of him either. Among his

and bin bride left ous lines was a brand of smoking
illutely oil a honeymoon trip. 'tobacco which Just happened to

KrlendH of lllUlerbaolt and Miss ho called l'rlnee Albeit. It was
Dawes expressed surprlsn at tho "good tobacco. Mr. Reynolds

LiCoett Si. Myhrs Tohacco Co.

1. Direct competitors. Ily this
Is meant those dealing in the same
general class of merchandise. This
operation unite commonly occupies
a grea t d on I of the attention of
business people nnd is often re-

solved into what may be called
trade. It is Die commonest and
most obvious mariner of Increasing
business.

1. Other kinds Of gooes. Some
jewelers will tell you that their
trade is sufforinK because of the
automobile. Perhaps butchers and
clothiers wilt say the same thing.
J 'or hops these merchants entirely
overlook' the fact that this same
automobile alu-- i widens the possible
nrea of theMr trade and may be
made tiio means of increasing their
volimitt.InSteacJ of lowering it. Per-
haps people can b$ Induced to buy
chewing gum Instead of cigarettes,
or tea instead, of coffee, Kvery
dollar held by the consumer is the
object of competition on the part

of all classes of business. Volume
in miy lino may be developed by
diverting dollars from entirely dif-

ferent lines.
3. Increasing wants. Hefore

radio arrived, the consumer had
no dollars of appropriation for
radio equipment. Suddenly he had j

many such dollars. In just this '.

manner, though "ot always with i

such dramatic suddenness, new,
wants are created nnd volume de-

veloped for many new things. This
Is tho story of our rrtpldly advanc-
ing civilization. Through advertls- -

log wo are taught new- - desires and
needs. Our process of satisfying
them is the process of building vol- -

nine for new manufacturers. Most
goods begin their history as nov-

elties, then become luxuries, then
staples. Some puss on into the
field of necessities. All ot which
makes tho possibility ot volume.
This volume Is very apt to flow in
the direction of the advertiser.

an ccoTiomHc return upon the de- -i

velopment of volume, it will not
!do to regard advertising aa tin ex-

pense Item. We should not use the
word "appropriation." When you
put a thousand dollars in the sav-- J

ings bunk do you call tt an appro-- I
prlution? Advorttmg Is an In
vestment. ' It should always be bo
called.

Iion't. buy.. advertising don't sell
it don't have anything to do with
It unions you can regard It as an
Investment and a very sound In-

vestment.
If we will train ourselven to

think along these lines, then tho
constant question will be not how
lit t lo advertising we can get along
with, nor how cheaply wo can buy
It but how much can wo wisely
Invest in advertising? Keprlnted

j from Kdltor &, Publisher.

It's ubout time to discover Hint
we're lucky to have lived the win
ter in such a dirty house!

4. From This
is one of the most fruitful sources
of volume. It may not occur to
tho that ho Is pay-
ing for advertising without enjoy-ip- g

Its benefits. ,

Krom these four sources und per-
haps some others- volume may be
and Is Increased through the pro-
cess of sound advertising. Tho ad-

vertising not only develops volumo
but also generally shortens tho
period required for such develop-
ment. It has been truly said that
advertising Is to merchandising
what tho element of time is to
banking. Just as interest accrues
to hi vested capital, bo profits ac-

crue to advertised merchandise.
The more powerful the advertising,
the greater the profits and the
shorter time required to make a
small business into a lure one.

Since, therefore, the cost of ad-

vertising: comes not as on extra
price from tho consume nor as a
tnx upon tho manufacturer, but ns

Cities and n very profitable busi-nes-

He Bdlfl everything in Hharp
competition with inany;o(her con-
cerns. Who pay for IiIh advertlK-Ing- ?

.

About 15 ycarw ago the Ameri-
can Telephone & Telegraph com-

pany, which Ih thi parent company
of tire Hell System, entered Into
it campaign of udvorllHlng which
Ih commonly regarded as the pio-
neer or Institutional
campaigns. One pur potto of thin
campaign was to develop moro
truffle over tho long dfstanco llnoH
Which hud always boon operated at
a heavy los. lit IcfiH t ban two
years of itdvej-tlKln- thescj lines
were Showing u suhatnnt in operat-
ing profit. There wcro other

and otlmr ;bepi:fltn p(. Ibis
ciimpalgn, KfrriMff- -' ny "tluV wfiyT Ih

slJH running. Hut il theMolat.eoHt
of1 he campaign were uHHCHKod

MguliiHt the long distance lines
without any reference, to ,lho other
benefits, the enterprise would have
proved more than profitable. Who j

paid for the advertising?
Hupposo the consumer pays for

the advertising. If this be true,
then ibe price which he pays for a
given value In merchandise, must
be higher than he would pay if
that merchandise were not adver-tlHu-

If tho price were just, the
sit me then the unadvertlHod value
must be greater t ban the adver-
tised value. h IIiIh tho case? Vou
remember the celebrated Jiwernoll
dollar watch, of which some :to or
4i million had been no id at the
time the war jostb'd the manufac-
turing coat of H' of our goods.
Where could you get a better-watc-

for a dollar? Where could
you gel as gooit watch for less
than' a dollar? v

Going right, down the line with
tin1- well known and thoroughly
established brandH of advertised
merchandise, take Palmollvo Soap,
Ivory Soap, and t'ampbeirs Soup.
Io. not lake them together as they
might not mix palatably. Wliero
can you jjot bettor mmp or soup
for the price t. Take Kodak, Plenty
Of "people can muko emmorns. Lots
of people "have done so. Some
other good inuUeB are on the mar
ket. Some have been well udver- -

Used and widely sold. Hut who
of Jem an unadvertlsed camera as
good as a Kodak at the same
price? You may consider as many
advertised brands of goods as you
will take time, to con.siiler. You
might find bore and there an ap-- j '
parent or temporary contradiction;

be-- , the the one
w hose, reso u rces were trx ved n

si end of spent. And tho moro
' money a business put into adve-
rtising the poorer It would become.

'Plils, of course. Ih too ridiculous
j for flerloiiH contemplation, because

it is contrary to alt the hltrtdry of
American business whether nmnu-- I

faeluring, wholesaling, or rVtaillng.
(Since, therefore, both of these sup-

positions are clearly contrary to
fact, then the money for advorlis-- (

big must have some original spuree
j oilier than from Hie pockotboo.lv. .of

the advertiser or tho consume!'.
Here are two shoe stores op. the

Hume street, slilo by side.- They are
alike. In size, general appearance,
general character of stock, and
general conduct of business. They'
give oou'nl vnhnw. to their ens- -'

Toniers per dollar of. .sales. ,Hoth
are doing a fair busineiw but indth-e- r

one has been advertising. After
a while, one of these shoo mer-
chants enters upon a regular, con-

sistent compaiKii or advertising in
his dally newspaper. You know
exactly what happens. The ad
vertised store not only develops '

trade from customersi who have j

not been patronizing either store,
butnlso absorbs a considerable
share of the volume from the

Hlore. The one becomes
a fine, growing, profitable busi- -

noss. The other loses ground, loses
money and probably ultimately
fulls. .Who pays for the advertis-
ing? t

these several questions,
asked In reference to several com-

monly observed business experi-
ences, it is clear that- the real and
original source from which money
for advertising is derived, is not
t he purse of either party to tho
transaction of bhylng and selling.
The money, coibes from volume,
This Is tt very definite and tangible'
source. As long as a merchant oy
manufacturer can keep Inereaslntf
this volume without u proportion!
ate increase in IiIn fixed expenses, f

he is not only adding profits but
Increasing his percentage of pro
fit. This ,is common evonomtc
law. "

Well, where does the Increased
volume come from?, H may come
from one or more of many sources
but there are four principal ones:

Menacea

tn ceiilm- round tUi-n- - licuitliul
the National Oily Hm-.- t cm

. -

a!i i'Ki.,.-- mid

il''TwiTriTflirMi'jrvi

PercolatorJ AprilForeign Banks in Hankow

(Iminpnlgns man's elopement with
the university instructor.

llllderbnek and his hrldo hail
known each other ror sonio time,
their rilelids said, hut no one an-

ticipated un elopement.

Making Plans For
1932 Celebration

HA1,KM, Ore., Apr. 20 (AP)
Meml)erM of the comnilBMtou lo act
for the- Htuto of Oregon ut t ho
(lioryo 'Vnnli1nnlon celelirutlon to
bo held In J!t;(2, liavo boon

at the executlvu depurt-meu- t.

Tho celi'bratlou will nuirlc
the 20tli anniversary of the birth
of tho nation's firnt president.

Tho Kovornor has appointed Kd- -

KHr H. JMpor, It. It. luclitnan nnd
Mrs, W. M. Ayer. alt or Portland;
H. (Inrlnntl, of Lebanon; John
1. Horner, of forvnlllM: and lt.t V.
HaicM, of ItOM'burff Mombcrn up.
pointed by Henry I., fnrhott, presi-
dent of tbi Semite, tire Mrfl. ('. S,
Jiinkson and Colomd Percy WilliH,
of Portland; und W. U. Struyor, of
Huker. John Corkln, inMiker of
t he house, appointed Krank J.
I. oiioian, of Poriland; J. It.
ItobcrtH, of HedmoiT'l : nnd lioy
Oorbln. of Kiamntl)

M.WY 1'AtilS AIM'ISTS
All ISADOItA 1)1 NOAN

PA1US-- -- Ii 1'arfn art iitn succeed
lit raising sufficient funttH the for-
mer home of Isadora Inmean,
American dancer, near Paris, will
be dedicated as tin? Isadora iHin-ca- n

Moinorial Hebool.
The plan is for AIush Dime. in to

fiecnpy the house and curry on a
dancing Hehnoi t here during- her
illetime. Upon her dt nth the schocl
will become a memorial to bur
M ork. but owned by t he Preach
government.

l Hhi" sjinitatioii, now well
known Ihrounh the central wed.
InvohrH keeping young pigs away
from liernwineiit hog lotH bl"h
jiro Jikely to be InfeMtd with tin
vgKs of roundworm n, a hitIouh
mvlnc imrnRlic. liiMteud, the ph--

tire rabsed cm paslurc under worm
too conditions.

ABERDENE
--UTAH

Of all the coal mined in the West
Aberdeen-Uta- h is the very best.

Field - Garden - Grass Seeds

You cannot find anywhere higher quality
seed than "our 1927 stock. All seed tested for

purity and gemination.

SPECIAL
A Remarkable Co-operati- ve Offer
That Will Appeal to everyone Who

Likes "BETTER COFFEE"
By special arrangement with the Manning-Bowma- n

Co., makers of high-grad- e ELEC-
TRIC PERCOLATORS, and the distributors of
"Royal Club" Coffee, we are able to offer this
regular ?11.00 Electric Pecolator for

ONLY $7.95
Terms If Desired!

(J5c down, $1.00 per month on your
electric service bill

One pound can of Royal Club Coffee Free
with each Percolator.

Eastern Oregon Light &
Power Company

sis inm
9

SAWYER-HOLME- S MERC. CO.

Phone Main 1711 mm-M- n:n llnlim-- . hiniks out In llnnlciiw. (.Iiiiiii. it 14 vi iy l!kolv
1'niiieii iii,it,i ,.!;; ,u-- liiiiul. 1,011 10 rutin nre me miliilliiKs ifiork, nio iioiiLkoii'j iim,i i:.i,hni n,rt,i,i,,r r.,.,in.-,- ,

Ul vv,r,nv 1., Klllll (UlirtMUl nild 1 A
MMHiunt. '!' liHcltncrs aro coticenlratvd. Kecviil rtln..i-h?- ! st.ttto tliose two IwiikaWin. 'i?iiii--- 5 vnls--- (iuml ClyiM thai Ilia HlUinUim la ttii.c.


