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Don't think you are practicing economy
. Ayhen jou buy from peddlers-ra- re bargains
are never peddled. Invariably they get a
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real good price for their wares. They
must do this in order to justify the fabu-
lous commissions paid them. If there's
a doubt in your mind about this glance at"
the headlines of some of these familiar advertise-
ments-- "Here's $20 a day-ea- sy. " "We want
high-powe- r men." '"More, money for you." "You
'can make $8 to $100 every day. " "A firbfita'bl
dignified business can be' yours. ".;s t
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He offers you the best merchandise the market affords

standard brands in great .variety. And he does this at a fair
price often lower than the peddler could ever hope to offer you.

What's more, your local merchant allows you the privilege
cf approval and exchange and guarantees satisfaction.

You've heard a lot lately about "factory to con-

sumer" concerns underselling retail merchants. Don't he de-

ceived. It can't he done.

Stop and think. If these people could sell cheaper than
the retailer or offer better merchandise there wouldn't be any
retail merchant, for you wouldn't need him. '

As a matter of fact it costs the manufacturer as much,
or more, to sell tin-out-- the peddler as through the local mer-
chant, which contradicts all this talk you have heard.

Your local merchant has been here a long while. He is an
important factor in the- business life of your city and be is

' here to stay.
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N. K. WEST & CO.

HILL'S

J. C. PENNEY CO.

CAKU'S r'
W. II. EOHNENKAMP CO.

PITMAN'S

SAM HA11RIS

EASTERN ORECON 1,1',' IT & POWER CO.

I'. S. NATIONAL !'ANK

PEP.KINS MOV!" co.
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ORi:(,(!N 11 AKUVi ARE & IMPLEMENT CO.
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GLASS DPvIXiS, INC.

L. & L. DRUG CO.

RED ( ROSS DRUGS

HOME INDEPENDENT TELEPHONE CO.

WALLING'S

PLAYLE OIL CO.

ART AND RAP.Y SHOP

NEKSO PRINTING CO.

P.ATTERY AND ELECTRIC SERVICE CO.

LA GRANDE ELECTRIC CO.

'II. & S. ELECTRIC CO.

NEW YORK STORE

ii

CLINT'S CLOT1I1EKY
F. L. LILLY
NORTON'S KIDDY SHOP
ASH IJROS.
THE T(M!(;ERY
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