. HBHAHY ks

. | governor did not seem able to compel

In olnts 0, A.
gon_com are due i to,
Ut KV I?:oyd wt&h&aﬁuq;
i fine now Go Garal i g W N i ‘u'
all Seslers ek

order, but they were sent to the state

only because the militia was unable
to cope with the situation and the

them. The new governor will be
given a chance to see what he can do.
If he is able to handle the situation
fodaml troops will have nothing to
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HAD BI6 RUN

PABT YEAR HAS BEEN MUCH IN-
TEREST.

New Year Starts Off With Record-
break Week in Attendance.

La Grande’s public library is freely
used.' Such a fact becomes clear when
persual is given to the annual report
of the libranian, Miss Iva Emily Head.
During the year there were circulated
15,800 books and the yearly attend-
ance was 23,389, The largest circu-
lation of the year was in January
when 1657 books were taken out and
the attendance was 2685.

On the heels of this splendid show-
ing come sig'ns of an even greater
record the coming year. Last week
saw the largest circulation in the his-
tory of this library, avers Miss Head,
There were 644 books checked out for
reading purposes. ‘The attendance
during that week was 820.

Read the advertisementa, too.

SAGE TEA TURNS
GRAY HAIR DARK

It's Grandmother’s recipe to bring
color, lustre and thickness to bair
when faded, streaked or gray.

Don't bother to prepare the tomic; you
can {maaydnlgmnuwmt
bottle of “W:
iy
waye depended u to bring back’
the natural ocolor, :ﬁnn -Lnt?g lustre
“thr hair and r dandrufl, stop
itching and falling hair.
Everybody uses “Wyeth's" Sage and
Sulphur heeaune it darkens so naturaliy
\' thd. nolxu‘lv can tell it has
hlum You sl &ly dampen &
or mﬂ brush with it and draw
i gk the i, akng o
at a time; by morning gray
maﬂ.

Want Ads.

YEARS AGO the crier an-
notinced the auctin gale—then
came the hand bills =nd
their “hit or miss” resulta—

today the effective way Is
the Want Ads—they hit the
mark. That's what counts.

MODERN Steam heated rooms and
apartmenta for rent 1606 Wash.
Ave, 12 21 1mp.

inquire 1202 Comer Sixth and G

avenue. 1 12 tf,

FOR SALE—Good potatoes for fam-
ily use 6bc per sack, our well sort-
ed potatoes $1.00 per sack deliver-
ed

,- La Grande Investment Co.
1412 126

e el
MILK COWB FOR SALE—Frank
McKennon, Phone Home Ind. 25x2.
1126t

FOR-RENT—Two nicely furnished
housekeeping rooms with bath. Two
blocks from center of town. Phone
Black 3301 or 1512 Adams Ave. e

12 24 tf,

. ISALESMEN WANTED—To sell our

FOR SALE—A good jersey milk cow,

WANTED—To buy young calves.|
Phone Black 962. 1 12 6tp. [

WANTED—Boarders, with or witt
out rooms. Very close in, 1620
Sixth street, opposite Baptit
Church. Mrs. Etta Wines.

12 26 1mp.

FOR RENT—Housekeeping rooms.
Red 962, 11-8¢f

For Sale—Five dozen hom ul-
lets. Main 87. HeE t.!f’

fruit and ornamental nursery stock,
roses, shrubbery, etc.; exclusive ter-
ritory; Hberal cash advance week-
iy on orders; Free outfit-
Yakima & Columbia River Nurs-
ery Co.,
North Yakima, Wash,
17 6t

FOR RENT—Five room modern
house, good location. Ask Geo. W.
Perry. Perry, Oregon. 19 6t

WANTED—Woﬂ: by first class car-

penter, fon  guaranteed.
will work remsonable. Need the
money. Box 134, 19 4tn.

FOR RENT—Five room modern cot- |
tage. Apply F. W. Pattison. 191‘!
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—Adr.

LOST—Between the Co-Operati.e

il :

business away from one man and hands it to his

competitor, They think that if everybody stopped
advertising, business would go on just the same, and
things would be cheaper.

It sounds plausible. But it is not true.,

Advertising. is, of course, much used as a conapeti-
tive weapon, and a very powerful one. Any method of
seiling—advertising, show windows. clerks, traveling
men—gets buginess that without the selliing effort would
have gone to some other firm. Most of us believe that
competition is a good thing. It keeps down prices. It
keepa up quality. It makes business men more eager
to give the public good service. Any economical method
of competition ought therefore to be regarded as of bem-
efit to the public. =~ And the economy of advertising

S OME people believe that advertising merely takes

.~ purely as a competitive method has béan so clearly dem-

onstrated-in-many industries over a period of years that
it need not be discussed here.

The main question, however, 1s: What does adverts-
ing do besides stimulate competition?

As a matter of fact, its chief use lies entirely beyond.
It erea‘es new warkets, new demnands, new desires. [t
_makes possible new products, new ways of doing ﬁ-gs
a bebter namna! life,

The Siory

In one of our large cities, a few years ago, fifty-ome
per oent of the stock of the local gas and eleotric com-
pany was acquired by a national public-service organ-
ization. The way the new management went about
its job sent thrills of apprehension through the minority
stockohlders, who were local citizens. The dividends
paid the year before had amounted to $14,000. Immedi-
ately the new board cut the price of both gas and elee-
tricity. Figures showed that, with the same consump-
tion as the year before, the total dividends at the new
rates would be only $4,000,

But there lay the difference: The consumption
was not going to be the same. ' The company began a
strong campaign of advertising. To the local stockhold-
ers this seemed ruinous folly. They reasoned, “Have
we not a complete monopoly? We control exclusive
framchises on both gas and eleciricity. Why i the
world should we spend money to advertise whea we
have 'em both coming and going?”

No Competitors

If ever a ease existed where advertising solely for
competitive purposes would have been absolutely futile,
this was it. The company certainly had the city both
colmng and going, But the answer was, “We are not
going to spend money in advertising. \We are going to
invest money in advertising.”

Half pages began to appear in the newspapers. In
the course of a year the gas and electric company used
more space than any of the department stores, which,
of eourse, had been up to that time the heavteat. ad-
vertisers in the city.

Cooking schools to show women the merits of the
gas range were installed—and advertised. Men who
had mever thought of the saving of labor and expense

—

It sold gas heaters, irons, ﬁy!
tiee. It put up electric signs and ornﬂnntll “ﬂlcg.
effeats.

In these ways, as well as through the i‘ihhllllﬁqn
of ondinary consumption, it very putly mm Hl
use of gas and electrio current, R

Atﬁwendoftheyurﬁletohldmdmdl
estimates had said were going down to $4000, were
$44,000. Atﬂmendo!themndyeuofthem-}_
policy the aggregate dividends wefe $78,000.- And this
with all bills for advertising paid. And with the public
huying its gas and electricity far cheaper than it ever'
Rad before.

But, apart fmm battar dividends and lower pma;'- S B

to the comsumer, what did the advertising do for that
oity? '

What Was the Effecls? -

It gave the city better-lighted stores anad streets.

It put labor-saving devices into hundreds of homes. It .

out the cost of operation for scores of small, strupgling
manufacturers, It showed people how to get and use
things that made their lives cleaner and easier. It made
in short, a more comfortable, more alert and prosperous
community.

What local &dvertumg did in that city, national
advertising is doing all the time for the nation. We
p:ck up a number of The Saturday Evening Post and,
seeing the advertising of 17 makers of men’s clothing,
we think, “Here are all these manufacturers just adver-
tmng against one another.” We forget that advertis-
ing of ready-made clothing has made this & better-dressed
mation, that it has showed hundreds of thousands of men
she way to cheaper and better-fitting clothes, that it is
always effectively preaching the gospel of the import-
ance of looking well.

Creating Humon Aclivity

Advertising is like the railroad, the trolley, the tele-
phone, the newspaper, the school—a creator of human
activity, Like all of these. it is a force for the wider
and quicker dissemination of information. It brings
within our keh things that we never knew exited, or
mever thought we wanted. It teaches us to want things
a little beyond our grasp and to work a little harder in
order to get them. It is like the rifle that the modern
Tom Sawyer saw in the window. He had intended to
loaf all summer, but he wanted that rifle. In order to
get it he had to have money. To get money he went

*out and painted fences and ran errands and mowed

lawns. The knowledge that there was a rifle he could
have if he worked for it made him a producer instad of

a dependent.

g True Public Service

If we believe in a eonstantly advancing civilization, if we believe that people ought to keep on trying to live a little
better and have a little more comfort, a little more convenience and a little more ambition—if our philosophy includes
these tenets, then we must believe that whatever shows people the way and rouses their ambition to possess—and

to produce in order to possess—is a public service.

It is upon that basis that we declare advertising to be, not
primarily a weapom of competition, but primarily a means o! constructive public servire,




