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Ladd Capyon, Jan. 4—(Special.)
—We have had no snow excepting
Nthwpinthoumn. The stock of
this section is doing splendidly and
mnhwmﬁbtommhh
mnch. but are getting snxious for
real winter, less the: grain and hay

crops may suffer the consequences,
Lee, the ifttle son of Mr. and Mrs.
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done more towards developing & coun-
try than any other thing, the affirmi-
tive side winning, mtlurmm
known as ' the
which. has been affording much

Al.c Fur_'mn. hn been qufta sick

nmn.ngmnt was wﬂthn nnd rnd hy

FRATERNAL ORDERS,

A.F‘.lA.ll.-—Ll Grands Lodge No.
41, & A. M/ holds regular
.maetingsﬂrst and third Ba tunhy
at 7:30 p. m. Cordial welcoma to
all Masons.

C. W. NOYES, W. M.
A. C. WILLTAMS, Sec.

B. P. 0. E—La Grande Lodge No. 433
Meeta each Thursday evening at 8
o'clock in Elk's club, corner of De-

street an Wuhl.nﬁon avenue.
%u&ng brothers cordially mvlt&d

to attend.
M. B. DONOHUE, E. R,
ADNA B. ROGERS, Sec.

'WOODHEN OF THE WORLD— La
Grande c-mr No. 169 meets avnl;y
first and third Friday at K. of
Hall, All visiting neighbors wel-
«omed,

JUHN A. READ, C. C.
J. H, EEENEY. "Clerk.

MODERN WOODMEN OF AMER-
ICA—La Grande Camp Nc 7708
meets on the first and third Thura-

«day evenings of each month in the
K, of P. hell. Visiting neighbors
welcome.

H. C. BALL, V. C.
W. F. LANDRUM. Clerk.

{(ROYAL NEIGHEORS—Iris

Meverymndmdfmrﬁil’rf

day “m  month in K.

-cor'dilliy irm
NELLIE CHARBONEAU,

Oracle
LILY C. KIMMELL,
\ Recorder,

ot <

REBEKAHS—CrystaI Lodge No. 50
meets every Tuesday evening in the
L 0. 0. F. hall. All visiting mem-
bers are invited to attend.

LOUISE DOUGLAS, N. G.
ZOE GOLDEN, Sec

UNITED ARTISANS—La Gunde As.
sembly No. 80, meet regularly every
first and third Tuesday each
month in the K. of P. hall. All
visiting members are invited to at-

tend.
F. R. SUYDAM, M. A.
NORA M. SHORT Sec.

i 0. 0. M—La Grande Lodge No.
860, Loyal Order of Moose holda
regular meeting every Tueaday
night at 7:30' in Moose Home on
Adams ave. Visltors adways wel-
come,

ANGUS STEWART, Die.
F. A. EPLING, Sec.

e m—

KNIGHTS OF PYTHIAS—Red Cross
Lodge No. 27 meets every Monday
night in Castle hall (K. af P. hlll)
A Pythian welcome to all visiting
Enights

H. E. DIXON, C. C.
HAL REES, K. of R. & S,

K. OF L. OF SECURITY—Mt. Em-
ily Council No, 2646, Meets sec-
.ond and fourth Wedneadey even-
ings at 8 o'clock in the Fifth floor
of the new Foley bmldtng Visit-
ing members are wﬁcoma.

ANGUS ST WART Pres,
CLARENCE qmims.

ROY E. GREEN, Red. See,

0 E. S—Bope Chapter No. 13, 0. E.
B, holds stated communiecations the
seeond end fourth Wednesdays of
each month. Visiting members cor-

dially invited.

MRS. A. C. WILLIAMS,

W. M.
MARY A, WARNICE, Sec.
F. 0. E—La Grande Aerie No. 268
on each and every Friday evening at
8 o'clock in top floor of New Foley
bullding. Visiting members cordial-
elecomed.

ly w
W. C. HANSEN, W. P.
L. F. BELLINGER, Sec.

WOHBN OF WOODCRAFT CIRGLE
47—Meet second and fourth
Tneuhy nights of each month at
Hagle's Iull in Foley Building. All
vlaitinio ‘hbors welcome.

SE HILARY, G. N.
LIE ALLSTOTT, Q
AUCTIONEERS.

’DOI( JOHNBON—Auc¢tioneor, makes

ing members
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m’mm AND SURGEONS.

A L ILIOEARDBON. M. D.—Physi-
cian and Surgeon: over Hill's drug
store. Phones; Oﬂice. Black
residence, Main 656

DR. R. E. L. HOLT.—Physician and

surgeon; succeasor to Dr. N. Moli-

tor; corner Adams avenue and De

E:.Ifmt Phones—Office Main 68;
idence, Main 730.

n. Office West-Jacobson Bldg
hone Main 53. Rooms 11-12-18.

C. H UPTON, FPh. G. M. D.—Physi-
cian and Surgeon. Special atten-
tion to Eye, » Nose and Throat.
Office in Grande National Bank

Residence Main 82.

DR. H. .. UNDERWOOD—
lnd m eon. Diseasss of

:iell.n
e eye

oit. "DOBA" . UNDERWOOD—Dis
eases of women snd children, Of-
fices—Adams  avenus, Red
Cross Drug Store.

over

EYE, EAR, NOSE, THROAT SPE-
CIALIBT.

DR. H. M. BOUVY—Practice limited
exclusively to diseases and surgery
of EH&Eu. Nose and Throat. Also
. ing of Glasses! Office West

Jacobsor Office Phone Red

3481, Residence Red 2021.

DENTIST,

E, P, MOSSMAN—Dentist: rooms €

and 7 new West Building. Phone

thk 1521; Office Hours 8 to 12 a.
, and 1 to & p. m.

—

OSTEOPATHS.

—

DR. C. H, DAY — Osteopath — Phv.
slcian. Ower Lilly’s Hardware Store
Phone Main 63, Reasidence phone
Black 761. Successor to Dr., Zim
merman.

- e

CHIROPXACTOR.

MYEBS & KELLY—Graduates of
Universal | Chiropractic: College of
Davenport, Jowa. Offices in New
Foley mldmg Phone Black 1871.

VYETERNIJARY,

DR. H. RILEY—Graduate Vet-
erinarhn Hospital, 1409 Madison
Ave. State Stallion Inspector,
Stock Inspected for shipment. Home

Independent Phone. Black 41
Elrmera Co-Operative Phone, Main

ATTORNEYS AT LAW.

COCHRAN & EBERHARD—Geo. T.
Cochran and Colon R. Eberhard
Atbomafs‘ La Grande National
Bank Bldg., La Grande. Oregon.

Sec.|T. H. CRAWFORD: ROBT. 8. EAKIN
CRAWFORD & EAKIN — Attor:
neys at law. Practice in all the
courts of the state and United
States, Office West-Jacobson build-
ing, La Grande, Ore,, rooms 9-10.

R J. GREEN — Attorney at Law
Rooms 9-10, Sommer Bldg., La
Grande, Ore. Practices in all tate
and Federal courts.

UNDERTAKERS.

W. H. ROHNENEAMP (0., Un.
dertaking and Embalming. Stﬂctly
modern. Day phone, Black 241
Night phone Red 8971 or Red 8412,

J. C. HENRY—Undertaker and Em-
balmer; 20 vears in business., Day
hone, Main 62; night phnmas, Red

131, Red 562, Black 3811.

or Car Fare Paid
To m«ﬁm enrolling for the mid-
winter term, poyin%four months tul-

ltydflﬂnul’:h:kmdhu.

“The man that

mn &%bﬂnm

tion in advance rite for particu.
BAKER HUB[NHB COLLEGE.

P. KINOM, Prop.

—Adv. 12 26 a odtf

“Sledge. Hammer.” | .

Jaseg; |’y

DR. M. K. HALL—Physiclan and'sur. |

Building, Phones: Office Hain 2. )

_ Current Events—S. Moon. '
Vocal Duét—“Down on the Fu-m, 1 :
Mr. and Mrs, Chas, Grandy. - 1

; Ez-hupnm Speech — lﬁy{' “Tho pie keop on suf-
Couch. fering with Neun bmuﬁthﬂth
Play—"Hobson's . Choice” | by Y not know what to do for it. Neuralgia :
characters. & pain in the nerves. At you | § fie cmmmm,
want to do ia to soothe the nerve ’_.".

Reading of “Sledge Hammer, by
Mrs. E. T, Peebler.

The Gist of It

“Last December I had a very severe
cold and was nearly down sick in bed.
I bought two bottles
loln'lcouzhhmadylnditmoulr
& very few days until. I was comple-
tely restored to bealth,” writes O. J. | instant relief.
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(From the Saturday Evanm; Poat’ Adverﬁm:g Sectmn \ vy

A Story of Publlc Servnce

possible by using small ¢ eutric motors in théir ahops
found out—through advertising. Local merchants were
shown the increased trade that they could get by h&ﬂn(,a :
their stores better lighted,. Electric silna wem pc:l:n.lfb,_r-“r

ized. '

OME people believe that advertising merely takes
business away from one man and hands it to his

"competitor. They think that if everybody stopped
advertising, business would go on just the same, and
things would be cheaper.

& It sounds plausible.  But it is not true.

Advertising is, of course, much used as a competi-
tive weapon, and a very powerful one. Any method of
selling—advertising, show windowe. clerks, traveling
men—gets business that without the selliing effort would
have gone to some other firm. Most of us believe that
competition is a good thing, It keeps down prices. It
keeps up quality. It makes business men more eager
to give the public good service. Any economical method
of competition ought therefore to be regarded as of ben-  whi
efit to the public. And the economy of advertising estimates had said were going down to $4000, were
purely as a cmnpetltwe method has'been so clearly dem- $44000, At the end of the second year of tﬁe um
onstrated in many industries over a period of years that hn—pollcyb;ihe mggaqdmdmdpwm $76,000. - this
it need not be discussed here. “with all bills for advertising paid. ~And with' the p’uhlic e

The main question, however, is; What does advertis- buying its gas and electricity far cheaper than ‘lt- em
ing do besides stimulate competition? t had before. «;_ :

As a matter of fact, its chief use lies entirely beyond. But, apart from better dividends and Iom pnee !
It crea‘es new warkets, new demnnds, new desires. It to the consumer, what did the a.dvertmqng dn for. that :
makes possible new products, new “ays of doing things, oity?

a better national life, e
What Was lhe Effecfs?

The Story
In one of our large cities, a few years ago, fift}'voné it p!ftt. li;\;? stil\?nf ;tﬁerx;:ghgn;&?o?nﬁmwt
per cent of the stock of the local gas and electric com- :
e 3 : cut the cost of operation for scores of small, struggling
bany “wis agquitec by a.is£oug) publioseyige SOHEAD: manufacturers, It showed people how to get and use
ization. The way the new management went about things that ma. do thete b Seaﬁer R RSy

its job sent thrills of apprehension through the minority : A
stockohlders, who were loeal citizens. The dividends i s]mrb,‘a fiore eomiorieble, dnte  atoti(8(id LIDSHUIER
community,

aid the year before had amounted to $14.000, 1 li- s : 5 .
’ v 7 o 2 A What local advertising did in that city, national

ately the new board cut the price of both gas and elec- el : i .
tricity. Figures showed that, with the same consump- advertising i8' doing allthe pedfor t»‘ne. nakon. Ve
tion as the year before, the total dividends at the new plqk up'hu I;.Lcllr\lrlel:-i;sil:]f T’;sl‘?af:;ﬁafs Eogerr::::; spr:;:ltthﬁ:,
rates w BeEIng 110 o 5 :
KL Ry, MQOD. . : we think, “Here are all these manufacturers just adver-
But there lay the difference: The consumption tisin inst one another” ' 'We forget that advertiss
was not going to be the same. The company began a inumgf m -Bma,de alothin f:as madetl'gs better-dressed
strong_ campaign of advertising. To the local stockhold- = &gﬁt{)mr th a)i: it has showedg hundreds of th:usa.nds of men
ers this seemed ruinous folly. They reasoned, “Have the waiy to cheaper and better-fitting clothes, that it isl

we not a complete monopoly? We control exelusive : : i
: i 3 always effectively preaching the gospel of the import-
franchises on both gas and electricity. Why in the ance of looking well.

world should ‘we spend money to advertise whem we
Creating Humon Activity

have 'em both coming and going?”
Advertising is like the railroad, the trolley, the tele-

No Competitors
If ever a case existed where advertising solely for phone, the newspaper, the school—a creator of human
activity. Like all of these. it is a force for the wider

competitive purposes would have been absolutely futile,
this was it. The company certainly had the city both and quicker dissemination of information. It brings
within our ken things that we never knew exited, or

oommg and going. But the answer was, “We are not

going to spend money in advertlsmg We are going to never thought we wanted. It teaches us to want things

invest money in advertising.” a little beyond our grasp and Ao work a little harder in
order to get them. It is like the rifle that the modern

Half pages began to appear in f.he newspapers. In
the course of a year the gas and electric company used Tom Sawyer saw in the window. He had intended to
loaf all summer, but he wanted that rifle. In order to

more space than any of the department stores, which,
get it he had to have money. To get money he went

of course, had been up to that time the heaviest ad-
vertisers in the city. out and painted fences and ran errands and mowed
Cooking schools to show women the merits of the lawns. The knowledge that there was a rifle he could
have if he worked for it made him a producer instad of

gas range were installed—and advertised. Men who
a dependent.

kad mever thought of the saving of labor and expense
True Public Service .

What Happened?

The first year Yhe advertising sold seven mlmdn of.
gas stoves. It sold gas heaters, irons, fixtures and novel-
ties. It put up electric signs a.nd'omamental hshhng':. i
effects, -

In these ways, as well as through the Muhﬁm-

of ordinary consumption, it very greatly /increased th
use of gas and electric current, ] 4

At the end of the year the total df dtlaﬁds,

If we believe in a constantly advancing civilization, if we believe that people ought to keep on trying to live a little
better and have a little more comfort, a little more convenience and a little more ambition—if our philogophy includes
these tenets, then we must believe that whatever shows people the way and rouses their ambition to possess—and
to produce in order to possess—is a public service. It is upon that basis that we declare advertising to be, not
primarily a weapon of competition, but primarily a means of constructive public service.
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