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G H UPTON, Ph. G. M. D.—Physi:
* clan and Sur n. Special atten.
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welcome.
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DR. H, W. RILEY—Graduate Vet-
erinarian Hospital, 1409 Madison
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Stock Inspector for shipment. Home
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KNXGHTS OF PYTHIAS—Red Cross
No. 27 meets every Monday
night in Castle hall (K. of P. hnll)
é il;{thian welcome to all visiting
n
E. DIXON, C
HAL REES, l{ af R & 8.

K. OF L. OF SECURITY—Mt. Em-

ATTORMWEYS AT LAW.

ily Council No. 2646. Meets sec- .

ond and fourth Wednesday even-

ings nt 8 o’clock in tha\hl floor COCHRAN & EBERHABD—Geo T,

of the new Foley build Visit- n and Colon Eberhard

ing members are I'; La Grande National
ANGUS BTEWART, Pres. Bnnk Bldg.,, La Grande. Oregon.

/ CLARENCE E, GRAVES.
Fin.
ROY E. GREEN, Red. S«:

0 E. 8S—Hope Chapter No. 13, 0. E.
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“W. M.
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on each and every Friday evening at
8 o’clock in top floor of New Foley
huﬂd:ng Visiting members cordial-
ly welcomed.

T. H. CRAWFORD; ROBT, S. EAKIN |,
CRAWFORD & EAKIN — Attor-
neys at law. Practice in all the
courts of the state amtl United
States. Office West-Jacobszon build.
ing, La Grande, Ore., rooms 9-10,

R J. GREEN — Attorney at Law
Rooms 9-10, Sommer Bldg, Lsa
Grande, Ore. Practices in all tate
and Federsl courta.
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" . competition is a good thing,

(From the Saturdsy Evenin. Post’s Advertmng Section. }

A Story of Public Semce

business away from one man and hanas it to his

competitor. They think that if everybody gtopped
advertising, business would go on just the same, and
things would be cheaper.

It sounds plauslble But it is not true.

Advertising is, of courseé, much used as a compet.l—
tive weapon, and a very powerful one. Any method of
selling—adverfigsing, show windows. eclerks, traveling
men—gets business that without the selliing effort would
have gone to some other firm. Most of us believe that
It keeps down prices. It
keeps up quality. It makes business men more eager
to give the public good service, Any economical method
of competition ought therefore to be regarded as of ben-
efit 'to the public.  And the economy of advertising
purely as a competitive method has been so clearly dem-
onstrated in many industries over a period of years that
it need not be discussed Rere.

The main question, however, 1s: What does advertis-
ing do besides stimulate competition?

As a matter of fact, its chief use lies entirely beyond.
It crea‘es new warkets, new demsnds, new desires. It
makes possible new products; new ways of doing things,
a better national life.

The Story

In one of our large cities, a few years ago, fifty-one
per cent of the stock of the local gas and electric com-
pany was aequired by a national public-service organ-
ization. The way the new management went about
its job sent thrills of apprehension through the minority
stockohlders, who were local citizens, The dividends
paid the year before had anounted to §14,000. Immedi-
ately the new board cut the price of both gas and elec-
tricity. Figures showed that, with the same consump-
tion as the year before, the total dividends at the new
rates would be only $4,000. i

But there lay the difference: The consumption
was not going to be the same. The company began a
strong campaign of advertising. To the loeal stockhold-
ers this seemed ruinous folly. They reasoned, “Have
we not a complete monopoly? We control exclusive
franchises on both gas and electricity. ' Why in the
world should we spend money to advertise when we
have 'em both coming and going?”

No Competitors

If ever a case existed where advertising solely for
competitive purposes would have been absolutely futile,
this was it. The company certainly had the city both
oommg and going. But the answer was, “We are not
going to apend money in advertmmg We are going to
invest money in advertising”

Half pages began to appear in the newspapers. In
the course of a year the gas and electric company used
more; space than any of the department stores, which,
of course, had been up to that time the heaviest ad-
vertisers in the city.

Cooking schools to show women the merits of the
gas range were installed—and advertised. Men who
had wever thought of the saving of labor and expense

SOMI-I people believe that advertising merely takes

possible 'by usmg small clectric motors in. their dlopl
found out—through advertising. Loeal merchants were

ghown the increased tracde that they couid get by hlmngh B ¢

their stores better lighted. Electrio signs were, popuhn-

ized.
Whaf Happened?

3 The first year the advertising sold: men carloads: of
_gas stoves. It sold gas heaters, irons, fixtures and novel- °
ties. It put up electric' signs and’ ornnmental lidlﬁng y
, effects,
In these ways, as well as through the st.nnul&t.ioni
of ordinary. eonsumption, it very greatly increased thd“
use of gas and eleotric. oumnt. R
\ At the end of the year the total diviﬂﬁﬁ‘“'
estimates had said were’ going down: to. m
$44 000. At the end of the second yeﬁr of the
policy the aggregate dividends were $76, '
with all bills for advertising paid. % And wi
buying its gas and electricity far eheap
had before.
But, apart from better dividends and lower pnm
to the consumer, what did the advertising do for t.hat
;city? A

What Was ihe Eﬁects?

It gave the city better-lighted stores imad stmétd

'_ .ir';

R

‘;““Pf

'an' it m;-

It put labor-saving devices inte hundreds of homes, It..;'- J

cut the cost of operation for seores of small, struggling
manufacturers, It showed people how to get and use .
things that made their lives cleaner and easier. - It made -
in short, a more-comfortable, more alert and prosperous:
community. B
What local advel tising did in that city, nn!;!orull
advertising is doing all the time for the nation. We
plck up a number of The Saturday Evemng Post and,;
seeing the advertising of 17 makers of men's clothmg,
we think, “Here are all these manufacturers just adver-
tising against one another.” We forget that advertis-
 ing of ready-made clothing has made this a better-dressed
. nation, that it has showed hundreds of thousands of men
the way to cheaper and better-fitting clothes, that it is
alwayg effectively preaching the gospel of the import-
ance of looking well.

Creating Humon Activity

Advertising is like the railroad, the trolley, the tele-
phone, the newspaper, the school—a creator of human
activity. Like all of these. it is a force for the wider
and quicker dissemination of information. It brings
within our ken things that we never knew exited, or
never thought we wanted. It teaches us to want things
a little beyond our grasp and to work a little harder in
order to get them. It is like the rifle that the modern
Tom Sawyer saw in the window. He had intended to
loaf all summer, but he wanted that rifle. In order to
get it he had to have money. To get money he weni
out and painted fences and ran errands and mowed
lawns. The knowledge that there was a rifle he could
have if he worked for it made himv a producer instad of
a dependent.

True Public Service:

If we believe in a constantly advancing civilization, if we believe that people ought to keep on trying to live a little
better and have a little more comfort, a little more convenience and a little more ambition—if our philosophy ineludes

these tenets, then we must believe that whatever sHows
to produce in order to possess—is a public service. It

peop]e the way and rouses their ambition to possess—and
is upon that basis that we declare advertising to be, not

primarily a weapon of competition, but primarily a means o! constructive publie service.
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