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clipped to a lightweight transparency
page, the kind found at an office supply
store.

“It’s not the perfect solution, but it’s
better than nothing,” he said.

Local Facebook users thought so, too.
“Almost immediately people started
messaging and posting and liking and
commenting ... I've been printing non-
stop ever since,” he said.

Kirsch modified his design to employ
more rigid plastic, ordered two more 3D
printers to keep pace with demand, and
kept working. By April 2, he’d donated
550 face shields and was working on
200 more.

He has personally delivered to police
departments, fire departments, doctors’
offices, at-risk individuals, post office
employees and more.

“It’s been two here and five there,” he
said. “It’s not like people are asking for
hundreds of thousands.”

His biggest donation was 50 face
shields to the Benedictine Sisters in Mt.
Angel, an order that came just days after
his very first delivery of 40 to Bridgeway
Recovery Services, in Salem. That initial
donation earned Kirsch a public shout-
out from Gov. Kate Brown.

“Necessity is the mother of inven-
tion, and we need innovative solutions
more than ever now,” she tweeted. “Kyle
Kirsch, of Silverton, Ore., donated 40
masks he 3D printed in just one night.”

Although Kirsch has donated out of
state, he’s essentially running a word-
of-mouth operation serving small
groups and individuals who might oth-
erwise be overlooked.

For every large hospital experiencing
a shortage of personal protective equip-

...; -l

SILVERTONAPPEAL.COM I WEDNESDAY, APRIL 8, 2020 § 3A

e ——— o\

Three of Kyle Kirsch's 3D printers create plastic headbands for face shields while
in Kyle's home in Salem, Oregon, on Friday, April 3, 2020. Each pair of headbands
takes about 30 minutes to produce. CONNOR RADNOVICH / STATESMAN JOURNAL

ment, or PPE, there are scores of small
doctors’ offices and medical clinics fac-
ing the same problem.

In fact, many small clinics don’t have
the buying power to get any equipment
at all. Practices like Dr. Tomas Gigena’s
in downtown Silverton haven't been
able to buy from their suppliers for
weeks.

For the doctor and his three staff
members at True Health DPC, this be-
came an even bigger problem when they
landed the opportunity in late March to
begin testing patients for COVID-19
antibodies.

Gigena’s call for protective supply
donations first attracted homemade
cloth masks, and then Kirsch stopped
by over the weekend with face shields

for everyone in the clinic.

"When people came to me with dona-
tions, they gave this beautiful message
of hope,” Gigena said.

Kirsch has felt equally warmed by the
responses he’s received. He’s given his
face shields away for free, something
he’s glad to be able to do as he continues
working for Benchmade Knives and
running his personal 3D business, Lu-
menGraph, on the side.

When his face shields first caught on,
Kirsch had enough raw material on
hand, but when his stock began to dwin-
dle, his sister, Jill Verboort, created a
PayPal pool at https://www.pay-
pal.com/pools/c/8nMG3klwXo. In six
days, donors gave $4,000.

A grim reminder of the virus’ ubiqui-

One of Kyle Kirsch's 3D printers
creates two plastic headbands for face
shields while in Kyle's home in Salem,
Oregon, on Friday, April 3, 2020. Each
pair of headbands takes about 30
minutes to produce. CONNOR RADNOVICH /
STATESMAN JOURNAL

ty, Verboort herself was beginning to
feel sick, and, as she put the PayPal pool
together, she awaited the results of a
COVID-19 test, which has since come
back positive.

Bringing things full circle. Kirsch’s
face shields are now helping Dr. Gigena
investigate a different kind of testing for
Coronavirus. Labs across the country
are fast-tracking antibody testing, the
analyses of patients’ blood to learn
whether they’ve already been exposed
to COVID-19 and are resistant to it.

On April 1, the FDA authorized the
first antibody test for COVID-19, and, as
scientists across the globe continue to
work in unprecedented collaboration,
Gigena is one of a handful of doctors
working with Vibrant, a lab in Califor-
nia, to explore whether take-home “fin-
ger poke” tests can be as accurate as in-
office blood draws.

Thanks to Kirsch, their neighbor
down the road, he and his staff now
serve patients who think they have - or
have had - COVID-19 with added confi-
dence.

Businesses

Continued from Page 1A

Grill and Broads Brew, already had the
capability of drive through service;
many were running out of options of
how to continue to serve customers af-
ter the March 23 executive order by Gov.
Kate Brown to only serve takeout or
close.

But Schuster remembered a regular
customer, Ryan Kackley, who owns Ore-
gon Marketing Group, a business in Jef-
ferson that designs websites for busi-
nesses like restaurants and produce
markets and enlisted his help.

Beyond Santiam Market & Deli, Jef-
ferson Coffee Stop and Jefferson Laun-
dromat, which are owned by Schuster
and Kolekar, the service includes Gua-
dalajara Grill, Jefferson Bakehouse, Jef-
ferson Station Café, La Espiga Taqueria
and Broads Brew, all of which are inde-
pendently owned.
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“It was her idea and also she helped
cover the costs for everyone,” Kackley
said of Schuster. “She basically wanted
to bring the store online and so we took
their entire store online, it’s like 6,000
items. I think we did them all in five
business days.”

Schuster said after schools were or-
dered to close, Santiam Market’s busi-
ness dropped by a quarter; after the
March 23 executive order, business
dropped about 50% below normal.

Two days after launching the system,
Santiam Market had about $600 in on-
line orders.

A significant challenge Schuster
didn’'t foresee was selling alcohol like
beer and wine, goods that make up a
large portion of their inventory, by deliv-
ery.

Schuster called the OLCC and discov-
ered the agency had relaxed its rules on
delivering alcohol.

“They approved it for us in like two
minutes,” Schuster said.

About a year ago, Kackley built a sim-

Santiam Market and Jefferson Laundromat owners Megan Schuster and Gunaji
Kolekar stand in front of their stores. After seeing a need in their community due
to the COVID-19 pandemic, they started JeffersonDelivers.com for small
businesses in their city to deliver food and supplies.
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Looking for direction
in this volatile market?

Y LOCAL
ADVISORS

1 Salem Area
~ Michael Wooters  Garry Falor cre
‘ FINANCIAL ADVISOR FINANCIAL ADVISOR
: i South | 503-362-5439 West | 503-588-5426
Caitlin Davis cre  Chip Hutchings
FINANCIAL ADVISOR FINANCIAL ADVISOR
West | 503-585-1464 Lancaster | 503-585-4689
Jeff Davis Tim Sparks
FINANCIAL ADVISOR FINANCIAL ADVISOR
Mission | 503-363-0445  Commercial | 503-370-6159
Tyson Wooters
FINANCIAL ADVISOR
South | 503-362-5439
Keizer Area
Mario Montiel
FINANCIAL ADVISOR

Keizer | 503-393-8166

Surrounding Area

Bridgette Justis Kelly Denney
FINANCIAL ADVISOR FINANCIAL ADVISOR
Sublimity | 503-769-3180 Dallas | 503-623-2146
Tim Yount David Eder
FINANCIAL ADVISOR FINANCIAL ADVISOR

Silverton | 503-873-2454  Stayton | 503-769-4902
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ilar online ordering system for Cascade
Fruit & Produce of Stayton, and their
business has increased substantially
since the coronavirus pandemic.

“We had that base in knowledge,”
Kackley said.

He said he is planning on reaching
out to other communities like Stayton,
Scio and Salem to see if he can set up
similar systems for small businesses in
those areas.

For years, a group of a half dozen sen-
ior citizens has gathered around a table
every morning at Santiam Market & Deli
to drink coffee, tell stories and crack
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jokes.

Since the COVID-19 pandemic, the
seniors haven’t been to the store.

“Really for some of them, it was their
only activity of the day,” Schuster said.

A week before they started the deliv-
ery service, a few of the employees
gathered canned goods like soups and
other items and delivered them to some
of their regular group of seniors.

Now some of the seniors are ordering
goods to be delivered.

bpoehler@StatesmanJournal.com or
Twitter.com/bpoehler

¢ 24.8 Gross HP,* 3-Cylinder Kubota Diesel Engine
¢ 4WD e Hydrostatic Transmission (HST)
¢ Performance-Matched Implements Available
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® 21.6 Gross HP' Kubota Diesel Engine
® Variable Hydro Transmission (VHT-X)
¢ Standard 4-Wheel Drive
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$0 DOWN, 0% A.P.R.
FINANCING FOR UP TO

84

MONTHS'

ON SELECT NEW KUBOTAS

For warranty, disclaimer, safety, i

OVS MCMINNVILLE
2700 ST. JOSEPH RD.
MCMINNVILLE, OR
(503) 435-2700

www.ovs.com ¢ 800-653-2216
STORE HOURS: Mon-Fri: 8-5 ¢« Sat: 8-Noon
FULL SERVICE SHOPS AT BOTH LOCATIONS!

*© Kubota Tractor Corporation, 2020. Offer valid for residents within states of CA, AZ, NV, UT, WY, ID, OR, MT and WA only. $0 Down, 0%
A.P.R. financing for up to 84 months on purchases of select new Kubota B, BX, L, L60 and LX Series equipment from participating dealers’
in-stock inventory is available to qualified purchasers through Kubota Credit Corporation, U.S.A.; subject to credit approval. Some exceptions
apply. Example: 84 monthly payments of $11.90 per $1,000 financed. Offer expires 6/30/20. Terms subject to change. This material is for
descriptive purposes only. Kubota disclaims all representations and warranties, express or implied, or any liability from the use of this material.
ive offer and product information, consult your local Dealer or go to KubotaUSA.com. 1 For
complete warranty, safety and product information, consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) and
other specifications are based on various standards or recommended practices. K1145-04-Silverton Appeal-1

e Spacious Cab with Deluxe Seat

< ® 40.4 Gross HP' Kubota Diesel Engine
¢ Hydraulic 6-in-1 Blade Optional

OVS AURORA
19658 HWY. 99 E.
HUBBARD, OR
(971) 216-0MM




