
In the past two decades, the fantasy sports industry has 
grown to include more than 15 million Americans 

BY WILL SEYMOUR 
DAILY EMERALD FREELANCE REPORTER 

For 
some, it is a harmless 

diversion. For others, this 
billion-dollar industry is a 

serious competition. From the 
casual sports fan to the hard-core 
statistician, the world of fantasy 
sports has something for every 
one of the 15 million Americans 
it serves. 

Fantasy sports had its humble be- 
ginning in 1980, in the back room of 
La Rotisserie Francaise, a Big Apple 
eatery. According to fiso.co.uk, a 

New Yorker named David Okrent is 
credited with the concept of a 

competition where each participant 
would choose a team of real 
baseball players, and then based on 

the statistics of these players, they’d 
proclaim a winner. Most fantasy 
baseball leagues follow this 
same premise; some hold the title 
“rotisserie leagues” in honor of the 
founders’ meeting place. 

The rapid growth of the fantasy 
sports industry can be traced to 
the advent of the World Wide Web, 
which forever put an end to the 
laborious task of cutting out box 
scores every day. This information 
is now available with a few clicks 
of a mouse. To further aid this 

process, there are a multitude of 
sites that host fantasy leagues, 
doing everything from compiling the 
stats to facilitating transactions 
between teams. 

These services don’t come cheap. 
The Fantasy Sports Tirade Associa- 
tion says fantasy baseball fans spent 
an average of $178 last season, 

covering everything from site fees to 

research materials. Sportsline.com 
reports it took in $14.2 million in 
fantasy revenues last year. 

The idea of fantasy sports 
has spread from the baseball 
diamond to leagues for football, 
baseball, golf and hockey, to name 

a few. Fantasy competition has 
even gone beyond the world of 

sports, as there are leagues for 

“Survivor” and WWE fans. 

Football, the most popular sport 
in America, is also the most popular 
fantasy sport in the country. 
According to a study conducted by 
the FSTA, more than 10 million 
American adults take to the virtual 
gridiron each year. 

Among them is freshman Corey 
Brown, who has been an owner 
since his freshman year of 

high school. For him, the primary 
attraction of fantasy sports is the 
entertainment, and although he said 
he isn’t overly serious about the 

game, Brown said he understands 
how people could get to that point. 

Junior Dan Elliott used to be a 

fanatic in his fantasy basketball 
league, until he found himself 
spending too much time running 
his team. 

“I could easily spend a few hours 
a day, looking to see who had played 
the most games and thinking about 
trades,” he said. 

Elliott’s reason for playing the 

game showed his solemn purpose. 
“You’re competing against your 

friends and thousands of people at 
the same time,” he said. 

Elliott was by no means alone in 
his level of devotion. According to 
the FSTA study, the average fantasy 
football owner spends three hours 
per week on team business and will 
likely become more involved over 

time. Owners are even seeing effects 
on their production at work. Assum- 
ing that the average player wastes 10 
minutes of company time a day, the 
consulting firm Challenger, Gray and 
Christmas predicts that fantasy 
football alone will cost businesses 
$36 million this year. 

Thanks to technology and the com- 

petitive drive of the participants, 
fantasy sports should continue to 

grow. In light of the almost addictive 
properties it holds for some, what 

began in the back room of a 

restaurant 25 years ago has become a 

phenomenon of epidemic proportions. 
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BASIC MATH. 
Tarty Padk" 

3 large single topping pizzas 
+ 2 2-liters of soda 

For under s2“ a person, you can 

feed 8 people the best pizza in town! 

1809 Franklin Blvd. 284-8484 
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Saving money is a virtue ... 
find DuckBucks™ every Tuesday 

s in the Oregon Daily Emerald. 
$ 
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Friday & Saturday 
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From Jammin’ 95.5 

voted Portland’s #1 DJ 

i 2 for 1 cover with Student ID 23 w 6th • 338-9000 

Factory Direct 
Clearance Sale 

3 Days Only Save up to 60% 

SPORTHILL 

West 11th Ave 

r nos 

Clothes for Winter, 
Summer and Fall 

Pants • Tops • Jackets 
Vests • Shorts 

Thurs Feb 24 

Fri Feb 25 
Sat Feb 26 

7am-7pm 
7am-6pm 
9am-4pm 

Whatever the season, whatever the 
weather, SportHill has you covered, 
looking good, and performing at 

your best. And now is your chance 
to save up to 60% at our semi-annual 
Factory Direct Clearance Sale. You'll 
find factory seconds, discontinued 
colors and styles, sales samples, 
overstocked items, and 
one-of-a-kind prototypes. 
The best deals go fast so come early! 

SportHill Warehouse 
725 McKinley Street Eugene 

FOOD 
RxlweCnuncy 

Help SportHill provide 
food for needy families 
in Lane County 

Bring at least 2 non-perishable 
food items and we'll take 
$2.00 off your purchase! 


