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the Red Bull Rampage “In 
Focus” competition. 

The Red Bull Rampage is an an- 

nual mountain bike freeride compe- 
tition held in Virgin, Utah. The In 
Focus part of the event gives five 
college students the opportunity to 
work with professional photogra- 
phers and photograph some of the 
best mountain bikers in the world. 

Just getting to Utah was an ac- 

complishment. Aspiring college 
photojournalists from around the 
country submitted samples of their 
work hoping to be selected to the 

Rampage. Rogosin’s ticket to the 
event was a picture of a naked 
woman at Burning Man, an annual 
celebration in the Nevada desert. 

“The head Red Bull photographer 
chose (the picture),” Rogosin said. 
“He said once he saw my picture he 
knew I was in.” 

Rogosin said the photo got him 
airfare to Utah, a rental car, a hotel 
room, food and booze. It also gave 
him full media credentials and a 

chance to compete with profession- 
al photographers for the best shots. 

“I had never done action photogra- 
phy, but I was not going to lose,” Ro- 
gosin said. “I followed the Red Bull 

photographers around. I knew they 
would be helpful. I had an advantage 
because I could get the best spots on 

the mountain and get to where other 
photographers couldn’t.” 

Rogosin’s strategy paid off. He 
submitted six photographs for the 
six different categories and was the 
overall winner of the competition, 
as well as winner of the lifestyle cat- 

egory. His lifestyle photograph 
shows a biker wearing mirrored 
goggles with the bike reflecting off 
the lenses. 

“I was just observing and I saw 

it,” Rogosin said. “I got really excit- 
ed. I knew it when I saw it, and I 
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knew I got it. It was a shot you get 
giddy about right away. 

His other shots were worth getting 
giddy over as well. Scott Hart, editor 
of Decline Magazine, said Rogosin 
stood out as the winner because of 
his broad scope as a photojournalist. 

“With a lot of photographers, you 
can see their style in their pictures; 
they shoot a lot of the same style,” 
Hart said. “He worked a lot of dif- 
ferent angles and wasn’t lacking in 
any department.” 

One of Hart’s favorite shots is a 

photo by Rogosin that shows a man 

dressed as Captain America stand- 
ing on the edge of a cliff pointing 

down below. 
"Even though the guy is just stand- 

ing there, he is standing on the edge 
of a cliff pointing out,” Hart said. “It 
puts action into the shot even though 
the subject is standing still.” 

Seeing his work published in De- 
cline Magazine was breathtaking 
for Rogosin. 

“I was super stoked,” Rogosin 
said. “It’s awesome to read about 
me and what other photographers 
thought and to see my pictures. I 
got a giant grin/smirk when I 
saw it.” 
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"V" mrnmm mmmmm i ng STRETCH 
your budget! 

Duck Bucks™ in every Tuesday’s 
Oregon Daily Emerald 

and online every day at 
www.dailyemerald.com 

papaPfiMphif* 
TAKE N BAKE PIZZA 

EUGENE 
Edgewood Center 

687-8730 
EUGENE 

2911 West I Ith 

431-6882 

OFFERS VALID ONLY AT EDGEWOOD & WEST NTH PAPA MURPHY’S 

To your Oven 

OUR LARGE 

Pepperoni Pizza 
Three 100% real cheeses plus our 

premium pepperoni! 

EXP 3/31/05 • Not valid /Tfjvr*- 
With other offers. 
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On Campus 
821 E. 13th 
345-6321 
M-F; 7am-5;30 pm 

At Edgewood 
370 E. 40th 
343-3612 
M-F: 7am-6 pm; 
Sat.: 9am-l pm 
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We have fast service on cleaning 
and alterations on campus. 

2 FOR 1 
COUPON 

Good for 
2 pairs of Pants or 2 Sweaters 
Cleaned For The Price of One 

n 
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Coupon 
good 
through 
2/28/05. 

USLQF RECORDS 
K BUCK COUPON SSrHuUSS* 

buy sell & trade new & used music and movies offer good through February 21 st, '05 

258 e 13th Ave Eugep*{S41) 342-7975 H0pE60RDS.C0M 

Advertise 
your product or service here 

Advertise your product or service here every 
week and online for as little as $45/a week. 

Call today 
and find out how: 
541-346-3712 

FAMOUS STAR HAMBURGER® 
with the purchase of a medium fry and medium soft drink 

OFFER VALID THRU: February 21, 2005 
at participating Carl's Jr.® restaurants 

II 
One coupon per customer per visit; one discount per coupon. Not valid with any other offer, 
discount or combo. © 2004 Carl Karcher Enterprises, Inc. All rights reserved. CarFseJr. u 

Precision l-vts & Tannin y 
O CREW REDKEN waaiga; @ ^MimfrlIHb8pm 
2nd Product of Equal or Lesser Value Only 
Expires: 2/21/05 _ __ 

TH H ru 
One Coupon Per Client Please (bWj) IE0 H-StMl 
No Other Discounts Apply_]Eling(gDD(S9 OM 974K1D1 

CfobJ&h' 

B"l mk Ml any lunch 

70 OFrbuftner 
1525 Franklin Blvd. * 343-2828 ll:30am 9 00pm Daily 
Dine-in orders only. Limit one per person, expires 2/28/05 

339 E. 11th Avenue 
Open late Friday & Saturday 

344-3300 
One Medium 1-item pizza exp 2/22/05 


