
SALON DAY SPA 

301 West 5th Avenue • Eugene, OR 97401 • 541.334.6533 

Be loved at Gervais for Valentine’s Day. 

AVEDA 

BE PREPARED 
TO PROTECT YOURSELF IN CASE: 

Ml CONDOM OR! AKS YOU LORGOf tO IAK! YOUR PILL 
OR, YOU HAD SI X WHf N YOU DIDN'T WANT OR RIAN TO 

V'jUiuv.‘u|noi> Days ts:ak.-emergency contraception (EC). But ti«- ..enner ?«K ix-uct 
ATk your hc.iHtt.ii'are ptovutef laoiit .w .itluonM stijj;)!^ of PC 

1-800-230-PLAN 
P Planned Parenthood 
plamietfparenthooU,org/ec 

_344-9411 

K 
Emerald 
Laundromat 

P' • ALWAYS CLEAN • 

We've installed the best washers ever made with reverse action to provide you 
the cleanest, brightest, whitest wash ever! When you want the best wash, 

use our coin laundry, our special washers and our dryers! 

All 
front loader machines with 

18*50 lb. capacity! ,, 

165 E. 17th St. 
(Behind Safeway & Hirons) 
Open: 7am-llpm daily 

'jJkX tifc *• 'tfe' *% 

Come to the most energy 
efficient laundromat in Lane County. 

Always Low Prices 
• All “Cold Water” washes reduced 

250. That’s only $1.25 per wash 
for the double loaders. 

• Fully attended. Clean restrooms. 

• All dryers 250 for 10 minutes 
• All Wascomat washers FREE 

extra extraction cycle 
(normally 250) d 

Valentine’s Day purchases help 
boost revenue for businesses 
Local businesses happily 
await the boom the holiday 
brings after a normally slow 
January shopping period 

By Beau Eastes 
Freelance Reporter 

For most couples, Valentine's Day 
is a time to express love, but for 
small business owners nationwide, 
Cupid's return is a lifesaver. 

"Valentine's Day is a rock," said 
Mike West, whose MW Kitchens Inc. 
owns and operates Mona Lizza Ris- 
torante & Bar, 3 Square Bar and 
Grill, The Dive Bar and Grill, and 
West Brothers River Ranch. "It does- 
n't move no matter what the econo- 

my is. The National Restaurant Asso- 
ciation says Valentine's and Mother's 
Day are the busiest of the year for 
restaurants, but I'd be willing to bet 
for us it will this next Saturday." 

Many small businesses eagerly 
await Feb. 14 every year after slow 
January sales. 

"Fifteen percent of our yearly 
business will be done in the two 

days before Valentine's Day," said 
Laura Betty, the manger at the Eu- 
phoria Chocolate Company on 17th 
Avenue and Willamette Street. Grad- 
uation, Easter and Mother's Day are 

all big for her business, but no holi- 
day is as critical as Valentine's Day, 
Betty added. 

"A tremendous amount of prepa- 
ration goes into the holiday," local 
florist Pat Brooks said. 

Brooks, whose family owns Eu- 
gene Flower Home, began setting up 
the Valentine's Day store display im- 
mediately after New Year's. 

"It's a busy week, especially to 
take care of everyone like we want," 
she said. "We try to make every order 
special, so quite a few extra hours go 
into the holiday." 

Along with the extra hours for her 
employees, Brooks' store also dou- 
bles its delivery fleet from two to 
four vehicles during the Valentine's 
Day rush. 

Jeweler Dave Belcher, co-owner of 
Gold Conspiracy Jewelers, agrees. 

"It's pretty big. We'll get a lot of 
men shopping late on Friday and 
even Saturday. The Christmas month 
is our biggest event, and Mother's 
Day is second, but Valentine's Day 
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Eugene Flower Home owner Pat Brooks arranges flowers in preparation for Valentine’s Day. 

isn't too far behind that." 

The local luxury-travel industry is 
also feeling the economic surge 
from Valentine's Day. 

"We're always looking forward to 

February," said Abed Succar, owner 

of Abed's Eugene Limousine Service. 
"The whole week is a boom for us, 
as people who want to beat the 
weekend rush will do something 
special before Saturday." 

Ambrosia restaurant owner Armen 
Kevrekian shares similar sentiments. 

"We expect Thursday and Friday 
to be busier nights than usual, along 
with Saturday," he said. "People like 
to beat the crowd." 

Perhaps the only economic draw- 
back to this year's celebration of love 
is that it falls on a Saturday. 

"It robs from the weekend, but beg- 
gars can't be choosers," West said. 

"Regardless, we're glad to see it coming." 
Along with the economic shot in 

the arm, West also noted that Valen- 
tine's Day is an excellent event to 
market in-house. 

"It's a great time to make an im- 
pression on people who we don't 
normally see in our restaurants. Ide- 
ally, after their Valentine's Day expe- 
rience they'll become more occa- 

sional diners." 

Kevrekian said the holiday's 
theme is an added bonus to the eco- 

nomic upswing it brings. 
"Its always a good time, being 

around happy people on the holi- 
day," he said. "Of course, people 
that feel good also like to spend 
money." 
Beau Eastes is a freelance reporter 
for the Emerald. 

Sweetheart 
Gift Certificates 

Give a Valentine’s soak to 

someone special. 
They’ll love you for it! 
$18 per hour for two. 

Open Noon-Midnight daily. 

ONSEN 
^ Spa Rentali and Sales 

L 
1883 Garden Ave. Eugene 

(one block North of Franklin Blvd.) 
Call for Reservations 

345-9048 

Advertise in the ODE classifieds 
346-4343 

expires 2/29/04 

Good at 13th & High Street PakMail location only. • 343-1313 
Not valid with any other offer or promotion. Must mention ad. 

STUDENT GROUPS 
Advertise in the Emerald. 

Call 346-3712 to speak with a rep. 
We have great University rates. 


