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Textbooks authored 
by the University's 
professors — many of 
which yield royalties 
for the writers are 

assigned in a broad 
range of University 
departments. 
Lauren Wimer 

Photographer 
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she said. "I think it's a valid criticism. 
I sort of signaled the students that it's 
not the reason I was using the book." 

Johnson said he's had colleagues 
who, like Sheehan, do the "most con- 

servative and safe thing" by not ac- 

cepting royalties for their books. John- 
son himself assigned reading that he 
contributed to as an author, but in his 
case he used a college press that does- 
n't charge for use of the material and 
pays no royalties. 

"I haven't had to deal with that 
moral dilemma," he said. 

Biology Professor Emeritus Frank 
Stahl authored a book about genet- 
ics, which he used for 12 years. He 
said that in order to avoid the ques- 
tion of accepting royalties, he had it 
printed by the campus press and 
only charged enough to cover pub- 
lishing expenses. 

"1 think that's the ideal way for a 

professor to publish a book for his 
course," he said. "It strikes me as the 
obvious thing to do. I don't know 
why professors in general wouldn't do 
what I do." 

Journalism Professor Kyu Youm 
was highly critical of professors who 
receive royalties on the textbooks they 
assign to students. 

"I think it's professionally unethical, 

r—-—. 

and that kind of thing should not be 
condoned, unless his textbook is the 
best in the whole world," he said. 
"Some professors are using their text- 
books because they are ego-inflated." 

Youm said teachers should distrib- 
ute their royalties to students, espe- 
cially when an instructor collects 
money from a book assigned to as 

many as 400 of his or her students. He 
said professors owe students an expla- 
nation as to why their book is used, 
especially when the cost is in the 
$100-dollar range. Youm himself 
worked on a text he assigned to his 
class, but he said he ensured it was the 
most affordable book available. 

Still, other professors don't have to 

worry about the question of accepting 
royalties — they simply don't have 
wads of cash flying at them. 

Associate Journalism Professor 
Tom Wheeler wrote a book for a class 
he teaches on manipulating media 
photos, but he doesn't expect to get 
rich from its publication because the 
subject is a relatively new field. 

"This is not the kind of book that's 
going to be widely adopted in every 
journalism school," Wheeler said. 

Vice President for Academic Af- 
fairs Lorraine Davis echoed those 
same sentiments, adding she wasn't 
concerned that professors may col- 
lect royalties. 

"Some people believe that professors 

should not assign their own 

textbooks because of the royalties that 
are attached to it" she said. "Those are 

not usually significant." 
Students have conflicting perspec- 

tives on the practice. 
"The ones that have their royalties 

go to a foundation I don't mind," 
sophomore Nicole Leseney said. "But 
the ones that have the royalties go 
back to them is a rather large conflict 
of interest." 

Dale Fishel, a senior studying envi- 
ronmental studies, said there is no 

guarantee to students that the book is 
worth the price when professors as- 

sign their own textbooks. 
"1 th ink if they put us in a position 

where we have to buy their books 
they ought to be reasonably priced," 
he said. 

Brian Swarts, a graduate student 
of international studies, said he's 
never had a professor at the Univer- 
sity assign their own text, but he's 
known teachers at universities who 
have. He said it doesn't matter who 
the author is if the textbook is a rele- 
vant, quality book. 

"I think it's part of their job," he said. 
"I don't think just because they make 
money off of it, it becomes unethical." 

Contact the people/culture/ 
faith reporter 
at jaredpaben@dailyemerald.com. 

CLASS SUPPLIES ON SALE ■ 10<>/o DISCOUNT ON ALL BOOKS. 

Don’t stress out. 
Stop running all over town. Go to the UO Bookstore 
today and get everything you'll need for winter term. 

UNIVERSITY OF OREGON 

BOOKSTORE 
www.uobookstore.com 

Non-profit bookstore owned by students, faculty and staff of the University of 
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digital audio player that records up 
to 36 hours in real time, has 16 
hours of battery life and can store 
more than 600 hours of digital mu- 

sic. Besides a backlit remote control, 
Trist said the best part about the 
player is the microphone port, 
which he plans to use for recording 
live concerts. 

"It's absolutely the best gift I got 
in a while," he said. "Plus I get to 
share the music with friends." 

With a 20 GB hard drive, the Iriv- 
er IHP-120 can make quick USB 
transfers to Macs and PCs, has a 

built-in FM tuner and can be found 
at http://www.mp3mall.net for the 
sale price of $399.99. 

Digital bartenders and recorders 
aside, digital cameras have also seen 

a recent rise in popularity as con- 

sumers opt for more file storage, less 
blurry pictures and no cost for film 
development. 

Hiilawe Mitchell worked as a 

sales representative at Dot Dotson's 
during the holiday break. Located at 
1668 Willamette St., the camera 

store sold almost twice as many 

digital cameras this Christmas com- 

pared to last year, Mitchell said. 
"We really couldn't keep them on 

the shelves," she said. 
One of the most popular cameras 

sold at Dot Dotson's this Christmas 
was the Canon A80, a well-made, 
compact digital device with 4 

megapixels for less than $400, 
Mitchell said. Besides being a rela- 
tively inexpensive name brand, the 
Canon A80 is also more ideal for 
frequent travelers because it takes 
AA batteries, she said. 

Although other models and 
brands proved popular over the hol- 
idays, Mitchell said the Canon also 
sold the most because it remained 
well-stocked. If other camera com- 

panies had been able to keep up 
with demand, Mitchell said, other 
digital models would have sold 
more as well. 

"It's changing the face of pho- 
tography as we know it," she said 
of the recent vogue in digital pho- 
tography. "And prices of digital 
cameras are going down." 

Contact the business/science/ 
technology reporter 
at caronalarab@dailyemerald.com. 

CAMPUS 
BUZZ 

Thursday 
Chamber Music Series, 8 p.m., Beall Concert 
Hall. I Musici de Montreal will perform, and music 
Professor Robert Hurwitz will give a pre-concert 
talk at 7:15 p.m. in Room 198. 

Sustainability Practices Workshop, today through 
Friday, 9:30 a.m., Room 130, Baker Downtown 
Center South Building. 

Find fun stuff in the ODE classifieds: 

COMICS 

YOUR DAILY HOROSCOPE 

THE CROSSWORD 

S'tf Ml I'MTION 
199 E 5th Ave • (541) 484-1334 

Come see our suslu-go-round 
and open grill 

Sushi Starting at $1.75 

We serve 

tempurai 
udon\ 

yakisobai 
teppanyaki| 

teriyakil 
lunch box specialsI 

and more..} 
I Take out available i 

Lunch M—F 11:30—2:30 • Dinner M-Sat 5:00-10:00 • Sunday Closed 

Orem Daily Emerald 
P.O. Box 3159, Eugene OR 97403 

The Oregon Daily Emerald is pub- 
lished daily Monday through Friday 
during the school year by the Oregon 
Daily Emerald Publishing Co. Inc., at 
the University of Oregon, Eugene, 
Oregon.The Emerald operates inde- 
pendently of the University with of- 
fices in Suite 300 of the Erb Memorial 
Union. The Emerald is private prop- 
erty. The unlawful removal or use of 
papers is prosecutable by law. 

NEWSROOM — (541)346-5511 
Editor in chief: Brad Schmidt 
Managing editor: Jan Tobias Montry 
Freelance editor: Jennifer Sudick 
News editors: Jennifer Marie Bear, Ayisha Yahya Senior news re- 
porters: Caron Alarab, Jared Paben News reporters: Nika Carl- 
son, Lisa Catto, Chelsea Duncan, Chuck Slothower 
Pulse editor: Aaron Shakra Senior Pulse reporter: Ryan Nyburg 
Pulse reporter: Natasha Chilingerian Pulse columnists: Helen 
Schumacher, Carl Sundberg 
Sports editor: Hank Hager Senior sports reporter: Mindi Rice 
Sports reporters: Jon Roetman, Jesse Thomas 
Editorial editor: Travis Willse Columnists: Jessica Cole-Hodgkin- 

son, Peter Hockaday, David Jagernauth, Aimee Rudin 
Illustrators: Steve Baggs, Eric Layton 
Design editor: Kimberly Premore Senior designer: Tanyia John- 
son Designers: Mako Miyamoto, Kari Pinkerton 
Photographers: Adam Amato, Danielle Hickey, Lauren Wimer 
Part-time photographers: Erik Bishoff, Tim Bobosky 
Copy chiefs: Kim Chapman, Brandi Smith Copy editors: Tarah 
Campi, Stefanie Contreras, Sean Hanson, Rebekah Hearn, Ben 
Pepper 
Online editor: Erik Bishoff Webmaster: Eric Layton 
BUSINESS — 346-5512 General manager: JudyRiedl 
Business manager: Kathy Carbone Receptionist: Sarah Go- 
racke Distribution: Mike Chen, John Long, Matt O’Brien, 

Ben Swagerty, Ben Turner 
ADVERTISING — DISPLAY 346-3712 CLASSIFIED 346-4343 
Director: Melissa Gust Sales manager: Michelle Chan 
Special publications and classified manager: Hilary Mosher 
Sales representatives: Sav Banerjee, Army Feth, Patrick Gilligan, Me- 
gan Hamlin, Kim Humphries, Alex Hurliman, Tyler Mack, Shannon 
Rogers, Dan Sawaya, Katherine Vague Assistants: Liz Carson, Katy 
Cooney, Sabrina Gowette, Thomas Redditt, Keri Spangler 
PRODUCTION — 346-4381 Manager: Michele Ross 
Production coordinator: Tara Sloan Designers: Jen Cramlett, 
Kristen Dicharry, Matt Graff, Andy Holland, Marissa Jones, Jonah 
Schrogin 


