
* ASUO*ftinded groups must 

append the “0” logo when 
printing new publications, 
including letterheads, 
advertisement fliers, posters 
and T-shirts. 
* Purchase orders for 
printing new materials will not 
be signed unless groups have 
added the logo to their new 
publications. 
* Groups and departments 
may use any old materials or 

publications; the rule only 
affects new materials. 
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whole transition if you will — as an 

opportunity to reevaluate (their) 
own marks,” he said at the meeting. 
“This is just a good thing to do in 
terms of design.” 

The meeting was one of three logo 
meetings this week intended to in- 
form ASUO-funded University de- 
partments, student groups and con- 

tract nonprofit groups about the 
new standards. However, no groups 
showed up for the department meet- 

ing, and roughly 20 people came for 
the student programs meeting. 

Representatives attending the 
student group meeting were mostly 
concerned with policy specifics. 

ASUO Accounting Coordinator 
Jennifer Creighton-Neiwert clarified 
at the Wednesday meeting that the 
policy, which will officially take ef- 
fect Jan. 1, requires student groups 
to append the logo on their publica- 
tions before ASUO controllers will 
sign a purchase order to print them. 

“You’re going to be able to use 

your old things that you have in 

your office, such as old senate letter- 
head and things like that, until 
they’re out,” she told the groups. 

Beltran explained the policy will 
apply to publications groups send 
off-campus or use on-campus, such 
as letterheads, T-shirts or advertise- 
ments promoting the group. 

“In the past, student groups have 
asked to use University marks on 

their publications, and (we’ve) re- 

sisted allowing them to do that,” 
he said Wednesday. “With this 
new mark and the new standard, 
we’re making it more available for 
student groups.” 

Some groups were unhappy with 
the new policy and wanted the 
choice to use an alternative logo, 
like the interlocking “UO” seal. 

But Beltran said a single logo was 

necessary to maintain consistency 
and avoid confusion. 

“What we’re trying to do is estab- 
lish a single mark,” he said Wednes- 
day. “As director of publications, I 
wouldn’t necessarily want to have 
to deal with two different kinds 
of stationery.” 

"In the past, student 
groups have asked 
to use University 
marks on their 

publications... 
With this new mark 

and the new 

standard\ we're 

making it more 

available for 
student groups." 

George Beltran 
director of publications 

Contract nonprofit groups — 

such as ASUO Legal Services and 
the Emerald — also met with offi- 
cials Tuesday to discuss the policy. 

Battson told the groups the level 
of compliance with the policy would 
hinge on how integral the University 
is to the nonprofit. Groups getting 
free EMU space, for instance, more 

likely would be required to comply 
than a group not reliant on the Uni- 
versity’s existence, such as Lane 
Transit District. 

Specifics on contract nonprofit 
compliance will be decided when 
each group’s contract comes up 
for renewal. 

Contact the senior news reporter 
at janmontry@dailyemerald.com. 
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qo 1 he Fertility Center of Oregon has 

J helped many couples achieve 

pregnancy since 1978. We are in need 

of Egg Donors to help infertile women. 

Procedures are done in a pleasant local 

environment over a period of only six 

weeks, and donors are compensated 
$2500 for their time. If you are a 

healthy woman age 21-31 and are 

interested, call 683-1559 or visit our 

website at www.WomensCare.com. 

OREGON DAILY EMERALD 

Your source 

on-line polls 

www.dailyemeraid com 

www.dailyemeraldxom 014968 

ARE YOUR WEEKENDS 
MISSING SOMETHING? 

+ + 
+ + 

Join us on Sundays for worship services featuring 
Holy Communion. We have traditional services on 

Sunday mornings and Marty Haugen services on 

Sunday evenings. 
Sundays 8:15 and 10:45 am & 6:30 pm 
Student/Young Adult Bible Study, Sundays, 7:15 pm 

Central Lutheran Church 
Corner of 18th & Potter • 345.0395 

__www.welcometocentral.org 
All are welcome. 

VOS Inc. S>st< arc also available at flic CO Bookstore. Prices good through I I 1102. Trademarks property of their respect Prices subject to change. 

In Partnership with UO Bookstore! 

3131 West 11th. Ave. Call us at 343-8633 Open Mon-Sat 10-6 
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Check out our NEW 
Executive Duck System 
On display NOW at the 

Digital Duck! 

Microsoft_ 
OEM System Builder 
Gold Member 2002 

“Ultimate"AMD 
Athlon XP1JUU+ 

$849.99 
MSI 6380 Motherboard 
32 MB GeForce 2 MX 
40 GB 7200 RPM Drive 
256 MB DDR 266 MHz 
17”.27SVGA Monitor 

Extreme 
Performance 

for 
Windows XP 

Check us out at: 

www.voscomputers.com 

AMD Athlon ™ XP Processor 
1700+ with QuantiSpeed ™ 

Architecture outperforms 
Competitive 1.70 GHz 
Processors. 

System includes AIX case, 340 Watt power 
supply, Windows 98 SE, ME, or XP, 52X 

CD, S6K V.90modem, floppy, mouse, 
keyboard, sound, and stereo speakers 

Become an APPLE sales 
College Intern in your area 

Became a part of today's exciting technology world! Develop a 

new set of professional skills that will serve you for a lifetime 
of success! Gain real life sales experience and make yourself 
more marketable after graduation! 
And.. 

Get the coolest new product, the APPLE iPOD! 
Earn an award of new APPLE equipment valued up to $3,000! 

015277 

The initiation fee of $500 covers the 
cost of your sales training winch will 
utilize the iPOD. The iPOD is yours to 

keep. You will use your skills to 

personally invite prospective customers 

to key APPLE seminars. 

To receive an information package 
and application please provide 
your name, school and email 
address to: 

Growth Development Associates 
1-800-966-4321 

dadungee@ 
growthdevelopment.com 


