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Student Groups 
~ 

Advertise your events in the Oregon Daily Emerald. 
We have special university rates. Call 346-37\%' 

when you can gear up for signing up, 
that’s mLife,. 

Buy a phone and a qualified AT&T Wireless Calling Plan for $39.99/month or more and get 1000 Anytime Minutes* for up to two years and your 
choice of free gear. Choose from fresh styles to the latest tech equipment, including: Tony Hawk's Pro Skater™ 4 games, Levi’s® jeans, $50 
Sephora gift cards, Loews movie passes, Sony CD Walkman players, and more. Check out your options at attwireless.com/gear. 
Domestic long distance included and no roaming charges on the AT&T Wireless GSM™/GPRS network. 

visit attwireless.com/gear 

welcome to i n life 

Important Information 

AT&TWireless 

©2002 AT&T Wireless. All Rights Reserved. Requires purchase of a new phone and new activation on a qualified plan after August 1,2002, credit approval, a $36 Activation Fee, 
one or two-year agreement, a GSM™/GPRS phone and up to a $175 cancellation fee. Not available for purchase or use in all areas. Voice usage is rounded up to the next full 
minute. You will automatically receive limited access to data service at per kilobyte pricing. You will be charged for all data usage sent through our network. Unused monthly 
minute allowances lost. 1000 Anytime Minutes available from your Home Coverage Area for the initial contract term of one or two years only. At end of initial contract term, 
service will continue but you will only receive 500 Anytime Minutes. Participants must be between the ages of 18-24 years old and have a valid e-mail address and Internet 
access. Participants must register for the program within two months of activation. Program available only to customers who activate service at attwireless.com or at 
participating AT&T Wireless Stores or Authorized Dealers in select cities. Offer available for a limited time. Participants must remain on service for at least 30 days after 
activation in order to receive choice of gear. Complete Guidelines and description of gear offered in program available at attwireless.com/gear. Participants are bound by the 
General Terms and Conditions, rate plan and promotional materials. 
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“big bank account” and his “media 
hounds.” 

“Some people on his staff must 

just spend full time dialing up the 
talk shows and putting out his news 

releases,” she said. 
Like DeFazio, VanLeeuwen is a 

veteran to the Oregon Legislature, 
spending 18 years in the Oregon 
House of Representatives represent- 
ing District 37. Her last term ended 
in 1998. 

In Oregon’s race for the U.S. Sen- 
ate, Smith easily defeated Bradbury. 

Smith, who lost a bitter race against 
U.S. Sen. Ron Wyden in 1996, said he 
could relate to Bradbury’s loss. 

“It was my name on the ballot, 
but the victory is yours as well,” 
Smith said in a statement. “I know 
how it feels to lose, and I wish (Bill 
Bradbury) the very best.” 

Smith began his legislative ca- 

reer in 1993 after being elected to 
the Oregon Senate and served as 

Senate president from 1995 to 
1996. The following year, Smith 
was elected to the U.S. Senate. 

Bradbury, a former journalist 
and restaurant owner, has been in- 
volved with the Oregon Legislature 
for 14 years. As a state senator, 
Bradbury served as Senate majori- 
ty leader from 1987 to 1992 and 

Senate president from 1993 to 
1995 before being appointed Secre- 
tary of State in 1999. 

Bradbury’s campaign staff was 

not available for comment at press 
time. 

Contact the senior news reporter 
at janmontry@dailyemerald.com. 
Knight Ridder correspondents James 
Kuhnhenn and Steven Thomma 
contributed to this report 

U.S. Senate race 
Democrat Bill Bradbury 
Republican Gordon Smith 
Libertarian Dan Fitzgerald 
Constitution Lon Mabon 

U.S. House race 
Democrat Peter DeFazio 

Republican Liz VanLeeuwen 

Libertarian Chris Bigelow 

332,640 39% 
487,321 57% 

20,682 2.4% 
14,181 1.6% 

120,015 63.8% 

65,050 34.6% 
2,931 1.5% 

SOURCE: 26 of 36 Oregon counties reporting 
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University accounting student 
Misty Pundt said she’s excited about 
the Career Fair because she wants 
to start networking before she grad- 
uates next year. 

Pundt added that she searches for 
opportunities to ensure she’ll have a 

good job in her field when she’s 
done with school. She hopes to 

work for one of the “big four” ac- 

counting firms: Deloitte & Touche, 
KPMG, Ernst & Young and Pricewa- 
terhouse Coopers. 

“I’m making sure I’m assertive 
about it and making sure I get a hold 
of companies on my own time,” said 
Pundt, who added that she found 
company contact numbers at the 
Career Center. 

Other students also found useful 
interviewing and networking ad- 

vice from Career Center staff Tues- 
day in a session called “How to 
Work the Fair.” 

Students will find similar oppor- 
tunities at the Career Fair today 
for business patter and network- 
ing, in addition to checking out 48 
graduate schools. 

“The economy is still pretty slug- 
gish, so the job market is still pretty 
tight,” Career Center marketing and 
communication specialist Mei Yong 
said. “These recruiters who are here 
have real positions open.” 

Rhon White, a recruiter from The 
Bon Marche corporate office, is one 

of many company representatives 
looking for potential employees. 
White said he needs near-graduates 
to begin an executive training pro- 
gram in February, and interns for 
the summer. 

White said he knows the type of 
employee who will be a success in 
his company. 

“Obviously it’s going to be some- 

one who enjoys dealing with people 
and is outgoing, but there’s a fit for 
everyone,” he said. 

He said his company is looking 
for students with a retail back- 
ground, strong work ethic, business 
sense, as well as analytical and man- 

agement skills. 
“There’s an attitude with someone 

who’s eager to do what it takes versus 

someone who wants a title and to sit 
behind a computer,” he said. 

Contact the reporter 
atjilliandaley@dailyemerald.com. 

PHOTO I 
specials! 
■ NOVEMBER 4-10 

■ REPRINTS AND 
_ ENLARGEMENTS: 

3x5-6 for $.96 
" 4 x 6 5 for $1.00 
■ 5x7-2 for $1.50 

■ 8x10-5/50 
_ 8x12 -$1.50 

35mm full-frame color negatives. 
£ Matte or glossy. Allow 3-5 working 

days for 3x5 and 4x6 prints, and 

■ 
5 10 working days for 5x7, 8x 10 
and 8x12 prints. 

■ FUJICOLOR 


