
LOCALLY OWNED 

LUBE, OIL, FILTER 
• Chassis Lube • New Oil Filter • Up to 5 Qts. 10W-30 Chevron Oil 

• Clean Front Window • Vaccuum Front Floor Boards 
No Appointment necessary 
Most light cars & trucks 

13/4 or 1 -ton & Extra Cab 
Trucks Additional 

$ 15 99 Chevron 

DOWNTOWN 1320 Willamette *485-2356 
2975 West 11th 344-0007 • OPEN Sundays 11-4 

515 High St Eugene 435-4224 
OPEN MON-SAT 10-6 & SUN 12 5 

We support International Fair Trade 

Make your shopping 
a Cultural Experience 
WORLD BEAT CDs from 

PUTUMAYO 
African rhythm 
lAJTRUfllCATf 

Chinese GONGS & 
Indian ZILLS 

DJEMBES from Senegal 
Heartsong DUMBEKS 

LSELLING GOODS FOR A PEACEFUL & SUSTAINABLE FUTURE J 

■ ■■■■■■■■■■■■■.. 

—•STUDIO 

7 am 4 pm daily 

Come see what your fellow 
students are raving about! 

★ Best French Toast in Town ★ Great Benedicts ★ 
Pastas ★ Vegetarian Entrees if Salads 

★ Burgers ★ Fresh Fish ★ Excellent Mexican Dishes 

★ PATIO SEATING ★ 
1473 E. 19th (19th & Agai*) • 342-8596 

■■■■■.■■■■■.. 

g/ love to opt the scoop? 
www.dailyerrierald.com 

WRC 
continued from page 2 

D’Alemberte was unavailable for 
comment, but Abele said FSU’s po- 
sition to stay out of the WRC is 
largely because of the university’s 
current affiliation with the Fair La- 
bor Association. 

“We feel (the FLA) is who we 

want to deal with to address this is- 
sue,” Dr. Abele said. “There are 

many fine organizations out there, 
and the university has to use pub- 
lic funds very wisely.” 

According to Pendas, D’Alem- 
berte’s reasons for keeping 
FSU from joining the WRC tend 
to change. 

“First is was a money issue. 
(Then it was that) the WRC scares 

him because he believes they are 

anti-free trade. (Now D’Alemberte 
says) the WRC is an advocacy 
group, and the university doesn’t 
join advocacy groups,” he said. 

USAS national field organizer 
Amber Gallop, who works with 
many universities, said joining the 
WRC is the ethical choice. 

“I’m confident (FSU) eventually 
will be able to think about it in a ra- 

tional way,” she said. 
FSU student government Vice 

President Patrick Sullivan said his 

administration supports student ac- 

tivism but disagreed with the pro- 
testers’ tactics. 

“I think it’s awesome that stu- 
dents are passionate about human 
rights,” he said. Sullivan added 
that despite his support of ac- 

tivism, he believes camping was 

the wrong way to go about inform- 
ing students. 

Knight applied pressure 
In late April 2000, Nike CEO and 

University alumnus Phil Knight 
pulled all funding from the Univer- 
sity of Oregon and vowed never to 

give money again — a direct re- 

sponse to Frohnmayer committing 
the University to the WRC. 

During that summer, Frohnmay- 
er made a sudden reversal of his 
prior decisions and joined the FLA. 
Many students and groups, such as 

the Human Rights Commission, de- 
cried the decision, saying he failed 
to act in a democratic way. 

A week later, University Gener- 
al Counsel Melinda Grier, who ex- 

amined the WRC charter, recom- 

mended to Frohnmayer that the 
University not pay dues to the 
group because she said it was nei- 
ther incorporated nor a non-profit 
organization. 

Since the University is a public 

institution, she contended, state 
law bars it from giving money to a 

group like the WRC. Following Gri- 
er’s opinion, Frohnmayer an- 
nounced he would not pay the 
dues necessary to become an offi- 
cial member of the WRC. When stu- 
dents objected, Frohnmayer said 
the University had never actually 
been a member of the WRC, and 
therefore accusations that it was 

dropping out were inaccurate. 
In February 2001, the State Board 

of Higher Education adopted a poli- 
cy saying all schools in the OUS 
system must “conduct business in 
a straightforward and politically 
impartial manner.” The decision 
negated the University’s affiliation 
with the WRC and the FLA, barring 
them from joining such groups in 
the future, and dissolved the code 
of conduct drafted by the LCCC for 
corporations using the University 
logo. The debate over the Universi- 
ty’s enrollment into the WRC essen- 

tially ended. 
On March 6, 2001, Frohnmayer 

officially cut all ties with the WRC 
and FLA. The following Septem- 
ber, Phil Knight announced he 
would continue funding the new 

Autzen project. 
Contact the reporter 
at janmontry@dailyemerald.com. 

■#f Premium Pour Bartending 
WWWJ 11 iiU!-fi!fJii H_More than just a school! 

r > 1010 Oak Street • Eugene, OR 97401 • (541) 485-4695 

NEED JOB TRAINING WITH 
HIGH PAYING RETURNS? 

Premium Pour has your solution. 
Upcoming weekday bartending classes 

begin on July 29th & Aug. 6th. 

2 Call today for questions or placement. 
IDon’t let this high paying opportunity pass you by! 

“38 years of Quality Service” 

Mercedes • BMW • Volkswagen • Audi 

German Auto Service 

342-2912 • 2025 Franklin Blvd. 
Eugene, Oregon, 97402 

IWiIVIhjui 
Community 

Center tor the 
Perfumfeiy Arts 

8th & 
Lincoln 

■ Tonight m 

Reverend Horton Heat, 
Nashville Pussy, Honky 

Psychobilly 
$20 advance/door, 8:00 pm 

■ Friday ■ 

Lost atLast 
with Tina Malia 

World Beat 
$10 advance $12 door, 9:00 pm 

■ Saturday ■ 

The Motet 
with Psychedelic Breakfast 

Afro-Cubttn Jazz Punk 
$8 advance $10 door, 8:00 pm 

■ Thursday ■ 

Love with Arthur Lee, 
Stew, Activator 

Classic Psychedelic Rock 
$18 advance $20 door, 8:00 pm 

Ali Ages Welcome • 687-2746 

Save money! 
Use your 

Duck Bucks” < 
Money-saving coupons 

published in the Emerald every term! 

Oregon Daily Emerald 

Oregon Daily Emerald 
P.O. Box 3159, Eugene OR 97403 

The Oregon Daily Emerald is published daily Monday through Friday during the school 
year and Tuesday and Thursday during the summer by the Oregon Daily Emerald Publishing 
Co. Inc., at the University of Oregon, Eugene, Oregon.The Emerald operates independently of 
the University with offices in Suite 300 of the Erb Memorial Union. The Emerald is private 
property. The unlawful removal or use of papers is prosecutable by law. 

NEWSROOM — (54 n 346-5511 
Editor in chief: Michael J. Kleckner 
Managing editor: Jenni Schultz 
Sports editor: Brad Schmidt 
Reporters: Jillian Daley, Jan Montry 
Copy chief: Lauren Tracy 
Online editor: Marilyn Rice 

Design editor: Scott Abts 
Photo editor: Adam Jones 

ADVERTISING — fS4m46-V712 
Becky Merchant, advertising director 
Trina Shanaman, special publications manager 
Michael Kirk, sales manager 
Tim Bott, Michelle Chan, Aaron Golden, Kim 
Humphries; Jenn Knoop, Mickey Miles, Sadie 
Rose Schurwing, Laura Staples, Sherry Telford, 
Jeremy Williams, sales representatives 
Erin O’Connell, assistant 

BUSINESS — (541)346-5512 
Judy Riedl, general manager 
Kathy Carbone, business supervisor 
Jaime Crandall, receptionist 
John Long, Mike Chen, George Choi, Joel Domreis, 
Laura Pfeiffer, distribution 

PRODUCTION — (541)346-4381 
Michele Ross, manager Tara Sloan, coordinator 


