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This year, the agency’s clients in- 
clude the University Bookstore, Intro- 
DUCKtion, Lookout Gift Shop and In- 
tegrity Investment Services. And as of 
Nov. 14, the agency’s newest client is 
Bagel Sphere, a local restaurant chain 
owned by Jim Underwood. Under- 
wood said he heard about AHA from 
a University student who worked at 
the downtown Eugene Bagel Sphere. 

“We’re looking for some new 

ideas, which is eventually a change 

in appearance and logo,” Under- 
wood said. 

Underwood said he agreed to let 
AHA generate new marketing ideas 
for Bagel Sphere, but now it’s up to 
the students to see if their work is 
what Bagel Sphere wants. 

“We’re going to evaluate the abili- 
ties of their creative department,” 
Underwood said. “We may or may 
not use what they give us, but 
they’re definitely talented enough 
to catch our attention.” 

AHA has a portfolio full of local 
companies’ advertisements. In the 
past, they have done work for Iron- 
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works Gym and KNRQ radio station. 
Rinaldi said these clients are being 
put on hold this year as the agency 
undergoes some restructuring. 

Senior advertising major Mari 
Traverso, who serves as AHA’s co- 

director of new business, said the 
group has changed to become a full- 
service agency. 

“We used to be a creative bou- 
tique,” Traverso said. “This year we 

have media planning, where we fig- 
ure out what media reach is as effec- 
tive as possible for our clients.” 

Businesses once came to AHA 
seeking a certain kind of advertise- 
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ment, but now the group tries to 

provide every aspect of advertising, 
Traverso said. 

“Instead of a client coming to us 

and being specific, we advise those 
companies how to advertise,” Tra- 
verso said. 

But AHA wasn’t always a prof- 
itable creative boutique. From the 
group’s formation in 1983 until 1986, 
AHA (known then as “Webfoot Ad- 
vertising”) was a strictly nonprofit 
advertising agency. With the name 

change in 1986 came the change to 

earning profit with the advertising. 
Last year, Rinaldi said he guessed 

AHA was paid about $2,000 for its 
services. But students don’t see a 

penny of that money, Rinaldi said. 
He said the money may eventually 
create some sort of endowment or 

scholarship, while the rest is used 
to cover the expenses of making the 
advertisements. A portion is also 
donated to the School of Journalism 
and Communication. 

“They let us use a lot of their re- 

sources,” Rinaldi said. “We’re just 
returning the favor. 

One of those journalism school re- 

sources is Ann Maxwell, the group’s 
advisor. Maxwell also works as an as- 

sociate journalism professor who 
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teaches three advertising courses. 
Maxwell said she has been with 

AHA for about 10 years, and has 
stayed because she likes the stu- 
dents. But during the time she has 
been with AHA, Maxwell said she 
has noticed increasing profession- 
alism in the students’ work. 

Ten years from now, Maxwell 
said she pictures AHA becoming 
even more successful. 

“Who knows, they could have 
New York clients,” Maxwell said. 

For the future, Rinaldi said the 
group hopes to attract more clients 
and bigger businesses, as well as en- 

couraging more student involvement. 
Rinaldi said the organization is- 

n't open to just advertising majors. 
“If people are interested and can 

do some good work for us, we’re 
definitely open to having non-ma- 

jors participate,” Rinaldi said. 

Marcus Hathcock is a features reporter for 
the Oregon Daily Emerald. He can be reached 
at marcushathcock@dailyemerald.com. 
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a class this week. The exam will be 
worth between 20 and 30 percent of 
students’ final grade, he said. 

Awh said giving the final exam 

during Dead Week is better for stu- 
dents because the material is fresher 
in their minds. He added that most 
students seem to prefer having the 
exam then, possibly because it allows 
them to focus more on studying for 
his class, instead of combining it with 
studying for all their other finals. 

Students have expressed mixed 
opinions on having assignments 
and tests during Dead Week. 

Some students, such as junior 
Michael Callahan, don’t mind Dead 
Week due dates. Callahan said his 
Dead Week is “basically stress-free” 
this term, because the only assign- 
ment he has to turn in this week is a 
research paper. But that hasn’t been 
his experience in the past, he said. 

“You think (Dead Week) would be 
the week you’re studying for finals, 
but instead it’s usually the week 
you’re finishing projects,” he said. 

Other students resent having proj- 
ects due the week before finals. Se- 
nior Laurie Thompson said the group 
presentation she is working on this 
week is leaving her with less time, to 

prepare for her finals next week. 
“I don’t like it when teachers as- 

sign presentations for Dead Week, 
because then you have to spend 
Dead Week preparing for those in- 
stead of studying for finals,” she said. 

But junior Erin Elbe said she 
likes having exams during Dead 
Week rather than finals week, be- 
cause then she can finish her 
course work for the term earlier. 

“I don’t procrastinate, so the 
sooner it’s due, the sooner it’s out of 
the way,” she said. 

Kara Cogswell is a student activities reporter 
for the Oregon Daily Emerald. She can be 
reached at karacogswell@dailyemerald.com. 
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