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Eight-year-old Kelsey Howe scurries up a pole to hide from pelting rain at the seasonal debut of the Eugene Saturday Market.
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winter and it's like a homecoming.
It's really nice.”

Wilen agreed, saying the Farm-
ers’ Market can be a personalized
experience.

“We really like to remember
people’s names,” Wilen said. “Be-
ing on the farm all week you get
kind of isolated and then you get
to come down here and be social.
It’s a lot of fun.”

People regularly buy their pro-
duce at the Farmers' Market be-
cause it gives customers a chance
to know exactly who the providers
of their food are and talk to them,
Wilen said.

“Sometimes produce can be ex-
pensive, but at the same time [peo-
ple] need to be aware of what it
takes to put food on the table,”
Wilen said. “It's good for them to
come down and talk to people and

see what farmers have to say.”
O’Hare agreed.

“Here the grower is the seller,”
he said. “Globalization has re-
moved a lot of the mom-and-pop
stores, and it’s really hard to get a
sense of community in the super-
markets. Here you can meet
friends and have a good time.”

In addition to providing a sense
of community to its customers, the
Farmers’ Market tries to schedule
regular events to promote itself,
O’Hare said. The events include a
Mother’s Day celebration, Berry
Days in July, and participating in
the Eugene Celebration held in
September.

They also participate in a De-
partment of Agriculture program
called WIC, or Women, Infants and
Children. The WIC program is set
up to help mothers with children
under the age of 5 connect with
farmers who are selling fresh pro-
duce that tend to be more nutri-
tious than what you might find in

stores, O'Hare said. Each mother
who qualifies for the program re-
ceives a coupon book with 10 $2
coupons that they can use at any
vendor.

“The idea is they get a little bit
of money to buy nutrition for their
families and they may become re-
peat customers and help the farm-
ers,” O'Hare said. “It's not a whole
lot of money, but it’s really just try-
ing to give them a jump start into
better nutrition.”

But it is not just the programs
and sense of community that
brings people down to the Farm-
ers'*Market, it is the freshness of
the products as well, Wilen said.

Tom Denison, owner of Denison
Farms, agrees.

“There are some really talented
growers here,” Denison said. “We
have customers that act like they
have been waiting all winter, hold-
ing their breath, waiting for some-
thing fresh to come back.”
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Plasma donations
eamaround *175 everymonth.

v $20 on 1stdonation

v $30 on 2nd donation

v $50 for the first week

7/ $5 extra for first-time donors
if you bring in this ad!

Seramed Biocenter ¢ Eugene

1 Block east of 8th and Garfield

1901 West 8th Ave.; Eugene

683-9430

also at 225 B Main St. in Springfield
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Fine Italian &
Northwest Cuisine

People’s Choice Award
“Best Late-Night Atmosphere”

Kitchen open 'til bar closes
Lunch Served Tues-Fri 11:30-2:00
Live Jazz Nightly

jofeds.com

Lunch Tues-Fri 259 E. 5th Ave. » 3438488 Dinner 7 Nights

Don’t Get Trapped In

A Small Apartment
* Free Month Rent
¢ 1 & 2 Bedrooms

* Quiet & Large
* Gas Fireplace

* Air Conditioning
* Laundry Hookups
* Free Cable
* Balcony/Deck

Now Taking Reservation
Deposits for Fall!

McKenna
Estates

342-5735

near Autzen Stadium

www mckennaestales

com
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Simple principles: no secrets and
no hazing. We have produced top
leaders in every field for over a

hundred and sixty five years.

Do you want to be the next leader?
Kalin Boodman Recruitment Chair
kboodman@gladstone

£ you advertise, they will come. Try it.

Advertise your event in the Oregon Daily Emerald. Call 346-3712




