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Senate hears digital music debate

By Edmund Sanders
Los Angeles Times

WASHINGTON — Rock stars,
music labels and Napster Inc. ex-
ecutives squared off in a Senate
hearing Tuesday over whether the
government should push the
recording industry to accelerate
its efforts to sell music on the In-
ternet.

Although some senators ex-
pressed frustration at the industry’s
slow pace, few seemed ready to
jump into the fray with legislation
that would force music labels to li-
cense their content to Internet re-
tailers.

“I'd like this to be done without
the almighty hand of government,”
said Senate Judiciary Committee
Chairman Orrin Hatch, R-Utah,
who has been pushing the record-
ing industry to embrace technolo-
gies that would enable consumers
to buy and listen to digital music
files.

Sen. Maria Cantwell, D-Wash.,
said she was encouraged by the li-
censing deal reached Monday by
AOL Time Warner, EMI and Ber-
telsmann, which announced a
joint venture called MusicNet

that will offer digital music down-
loads by the end of the year.

“There has been a lot of progress
here,” Cantwell said.

Singer Don Henley, co-founder of
the Recording Artists Coalition,
said Congress should consider a
compulsory licensing law only as a
last resort. But Henley, one of 15
who testified at the hearing, blasted
the recording industry for “(fid-
dling) on the sidelines while the
digital revolution went on without
them.”

Henley complained that he and
other recording artists had been
shut out of the digital music debate,
which he likened to watching a
pingpong match between music la-
bels and Internet companies.

“Artists are simply asking for a
seat at the table,” Henley told the
Judiciary Committee,

He and singer Alanis Morissette
urged the panel to ensure that
artists receive a fair share of the roy-
alties generated through online mu-
sic sales and asked for lawmakers’
help in resolving other contract and
compensation battles with music
labels.

Hatch, a part-time songwriter,

vowed to conduct additional hear-
ings looking into the artists’ con-
cerns.

“Without you, there would be
nothing,” Hatch said.

Expected protests failed to ma-
terialize. Several dozen Napster
fans — many wearing free Napster
T-shirts the company gave them to
attend — lined the back of the
room, but they listened quietly
during the nearly four-hour hear-
ing.

Napster Chief Executive Hank
Barry told the committee that the
music labels had refused to negoti-
ate with his company to license

- their copyrighted material. He said

lawmakers should force labels to li-
cense their music to Napster and

other companies, much as Congress '

requires cable operators to carry
certain local television stations.

Recording industry executives
told the committee that they al-
ready license some of their music
online and plan to offer more by the
end of the year. They said they will
work with Napster, but only after
the company has halted the unau-
thorized trading of copyrighted
songs on its system,
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