
Have an \ 
EYE? 
for design | 
We're looking for a few 

top notch ad designers 
who want to be creative, 
have fun and get their 

work published. 
✓ Work approximately 

10 hours per week 

✓ You must have a strong 
understanding of 
typography and experience 
with Photoshop and 
Illustrator. 

Application available 
at Suite 300, EMU 

Application deadline is 
December 8th. 

The Oriegon Daily Emerald is an equal 
opportunity employer committed to a 

culturally diverse workplace. 

Oregon Daily Emerald 

AH Ways Travel 
• Airfare Sale • 

Chicago $198.00* 
Tampa $198.00* 
New Orleans $198.00* 
London $399.00* 

•tax not included, restrictions may apply. 
Subject to change without notice. 

Eurail Passes issued On-Site! 
E-mail: awt@luv2travel.com 
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We ship your stuff home! 
Take advantage of our Student Discounts 

Furniture, computers, stereos, TV's 
Insured, custom packing — UPS, Ocean Freight, Motor Freight 

344-3106 2705 Willamette St. 
(convenient parking) 

ODE itoriei are archived on-line at www.dailyeffleralcl.corn 
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Laura Smit Emerald 
Ben Quinn, a junior majoring in journalism, studies for finals at Starbucks. ‘Finals are tough when you haven’t been to class,’ he said. 

Students buy to avoid stress 
■ Local bars and coffee shops 
experience a business boom 
as students prepare for finals 

By Brooke Ross 
Oregon Daily Emerald 

Finals Week brings a different 
kind of atmosphere to the Univer- 
sity. The campus is empty, but lo- 
cal coffee houses are full as stu- 
dents prepare for their tests. 

While it is common knowledge 
that eating right and sleeping well 
are good ways to stay healthy and 
alert, some students find refuge in 
caffeine and alcohol during the 
stressful end of the term. 

Annie Dochnahl, instructor and 
health educator at the Student 
Health Center’s Health Education 
Program, said although students 
should practice healthy habits — 

such as exercising regularly — 

during Finals Week, it is not ex- 

traordinary if other behaviors sur- 

face. 
“With all stress management 

there’s a pro-active element and a 

panic element,” she said, adding 
that the panic element causes stu- 
dents to stress out and reach for 
less healthy alternatives to relieve 
tension, such as caffeine and alco- 
hol. 

“Students want as much caf- 
feine as possible during finals,” 
said Kamala William, assistant 
store manager of Starbucks on 13th 
Street. 

William said the store is espe- 
cially busy at night during this 
time of year, which is why the staff 

sometimes works later shifts than 
usual. 

“People come earlier and stay 
longer, right up until closing,” she 
said, adding that popular drinks 
are chai, mochas and eggnog lattes. 

“I drink a lot of coffee during fi- 
nals,” said Rene Shaw, a senior ex- 

ercise and movement science ma- 

jor, “but I try to relax, too, because 
I realize it’s not the end of the 
world.” 

Shaw said she had extreme test 

anxiety her freshman year, but her 
worries have decreased with time. 

“I try to think about something 
else for a couple hours after a test 
before I start studying for my next 
one,” she said. 

Grant Leffler, a sophomore 
Spanish and general science major, 
also said he tries to remain calm 
while studying. 

“I try to relax the night before a 

final and not get too psyched out,” 
he said. 

Leffler said although he general- 
ly likes to eat more around finals 
time, he’s not nervous about his 
upcoming tests because he’s al- 
ready begun to prepare. 

Once the studying has paid off 
and the tests are done, local Eu- 
gene bars often see an increase in 
student business. Dan Geyer, bar 
manager at Rennie’s Landing on 
Kincaid Street, said business 
builds up throughout Finals Week. 

“A few are done early and come 
in on Tuesday night, but by 
Wednesday and Thursday the 

crowds start to get bigger,” he said. 
“It’s like the weekend comes ear- 

ly.” 
Geyer said the most noticeable 

trend among students during finals 
is the time of day they come in. 

“Students will start to come in at 
11 a.m. after their tests,” he said, 
adding that the students are usually 
a happy crowd and ready to cele- 
brate the end of the term. The stu- 
dent crowd is usually a bit smaller 
the week before finals, but not sig- 
nificantly so, Geyer said. 

“Sometimes we get groups of 
graduate students during Dead 
Week who don’t have any finals,” 
he said. 

Students, however, are not the 
only ones who feel the effects of 
Finals Week stress. Kellee Wein- 
hold, visiting assistant professor of 
journalism and communication, 
said she also gets stressed when 
her students are struggling. 

“Whenever you’re involved 
with students, it’s very hard not to 

get caught up in what they’re do- 
ing,” she said. 

When Weinhold’s work makes 
her stressed, she said she likes to 

garden and remind herself to keep 
her thoughts in perspective, and 
she encourages her students to do 
the same. 

“I never like to see students hav- 
ing a hard time,” she said, adding 
that she tries to remind them to 

stay positive and be realistic about 
their goals. 

“One of the best things about a 
term is that is ends,” she said. 
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