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Rugged Outside.
Birkenstock Inside.

BIRKENSTOCK

More than 300
Birkenstock style & color choices
We stock sizes up to men’s 17.

THE BIRKENSTOCK STORE

181 E. Broadway * Dowtown * 342-6107
Mon-Fri 10-6 and Sun 11-5

Textbooks

continued from page 17A

campus marketing for Thomson
Learning, a publishing company. Be-
cause publishers sell fewer new text-
books, they need to raise prices on
the books they do sell, which in turn
leads students to buy even more
used books.

“We now as publishers have to
earn back our investment in a much
shorter time,” he said. Hochheiser
said that publishers get the greatest
return on a book within the first few
vears of its release.

Hochheiser also noted a number
of other factors that contribute to the
price of new books ranging from art-
work and graphics, to marketing
costs to teaching aids, such as videos
and Web sites,

Printing new editions is one way
publishing companies keep a book
fresh, and stay competitive.
Hochheiser said that in addition to
wanting the newest information ina
textbook, “professors look at a copy-
right year on a book.”

Evon Smith of Smith Family
Bookstore sees a different motiva-
tion in the frequent updates. She
said publishers put new editions out

one after another as “their strategy to
close down the used book market,”

“Often times they’re updating
some information or adding differ-
ent graphics,” she said, “and that
doesn’t radically change the text, but
it changes the edition enough that
students can’t use the old editions."”

Accordingly, Smith Family
Bookstore carries “a good selection
of those kinds of books that tend
not to change a lot year to vear,
course to course,” she said. Smith
Family does not sell new textbooks,
but specializes in used books,
which it sells at 65 percent of the
new book price.

Other options for students looking
to cut costs include on-line book
buying, which ranges from sites

- where students can post classified

ads to sell their textbooks, such as
Bookswap.com, to large Internet
sellers like Textbooks.com and Var-
sitybooks.com. Both companies will
ship books for a $4.95 flat rate, and
claim to offer better prices than the
typical university bookstore.

Tom Gerald, University Bookstore
events coordinator, said many of these
book “e-tailers” initially offered “dis-
counts an individual store couldn'’t
match” in an attempt to undercut the

competition. However, Gerald said he
has heard from several customers who
have returned to the Bookstore as the
on-line sellers cut back their discounts
to comparable levels.

“We're starting to see some of that
stuff balance out,” he said.

Looking at a random selection of 10
coursebooks, comparing prices be-
tween Textbooks.com, Varsity-
books.com and the University Book-
store, seems to confirm this. Pricing
new books over a range of disciplines,
the University Bookstore, with its 10
percent discount, was as cheap or
cheaper than the on-line competitors
in nine out of 10 books, even before
shipping costs were factored in.

The best advice, of course, is to
shop around and compare prices
when possible.

As for the University Bookstore,
Murray said it is planning to play a
video continuously during the first
week of classes to educate students
about where the money goes. She also
said Bookstore staff are “very willing
to explain the process” to students
who may want more information.

“All of us here went to college —
most of us went to this University,”
she said. “We all are totallv sympa-
thetic to their plight.”
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Little Caesars

Tuesday Special¥ Weekend Special¥

Medium Pepperoni or Cheese Pizza

(Saturday & Sunday)

Large Pepperoni or Cheese Pizza

CARRY OUT
Extra Toppings
99¢ Each

Purchase any Goretex
North Face Jacket and
Receive a fleece vest (o]
backpack FREE!*

N RTH

il Mon - Sat 10 - 6

*While supplies last.
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YOU ARE INVITED TO

Convocation 2000

WITH KEYNOTE SPEAKER

DANIEL SCHORR

NATIONAL PUBLIC RADIO
SENIOR NEWS ANALYST

TUESDAY, OCTOBER 10, 2000
2:30 P.M.

BALLROOM
ERB MEMORIAL UNION

Reception immediately following

Orders for academic regalia must be placed by
Thursday, September 28, 2000

To order, call the UQ- Bookatwg, 346-4331 or email
nshiraga@oregon. woiegan .edu

STUDENTS
RECEIVE 10%
DISCOUNT
W/ STUDENT I.D.

Household items
Furniture

| Mattresses

Appliances

2065 W. 7th Ave., Eugene * 343-3341

13th & Lawrence, Eugene * 683-1300 « www.bergsskishop.com 382 Main St., Springfield « 747-2665




