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5) is the anniversary of Mexican
independence. But the holiday
tory of the Mexican army over
the French army at the Battle of
Puebla on May 5, 1862.

The emperor of France,
Napoleon III, had sent troops to
conquer Mexico and a Haps-
burg royal to rule the new Mex-
ican empire. But Mexican
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troops, led by General Ignacio
won an against-the-

odds victory in the battle, even

though their army was vastly
outnumbered by the French,

Despite winning the battle,
the Mexicans eventually lost
the war, and the French royal
became ruler in 1864. However,
three years later, in 1867, the
French withdrew their troops
after facing Mexican resistance
and pressure from the United
States.

Now, over 100 years later,

Gincod'aMnyoisalf:igeto:id-
ognize the bravery of those who
fought - and those who contin-
ue to fight — against oppression.
In the United States and Mexi-
co, the holiday is often celebrat-
ed with parades, festivals, mu-
sic, dancing and parties.

Sources: Cinco de Mayo Web
sites, including www.vivacin-
codemayo.org/history.htm,
www.worldbook.com/fun/cin-
co/html/cinco.htm and
www.cincodemayo.net/eng/his
tory.htm.

“Hey everybody — have ya heard?"

Hilda’s
Latin American
Spanish Reslaurant

Have Dinner
Tu-Sat 5-9:30

Tapas
N Desserts  Dinners
Spanish & Chilean
Wine & Beers
Brazilian
Argentine
Peruvian

4th & Blair 343-4322

Ri ng of Fire
Restaurant & Caterin g

Fine Pacific Rim Cuisine Spec |.'-1h'z_|ng
in Thai and Vegetarian Dishes
Now Featuring;

LAVA LOUNGE

A FU“—:I%CI‘\'IL’,C COC!Q';-]![ |OUI’1§__”(‘. Sc‘JI'\.’lr‘\g :irx'.l.‘,l;!lltf_’ L‘IT'II‘IL’.S .'-ind a FLlH
menu for dine-in or carrgout until n1|dr‘1tght, seven C‘L-N.Jﬁ aweek.
% 1099 Chambers (11th & Chambers) EUGENE
= §++~64—75

Courtesy of Simon & Schuster

Bartending game has
some irresponsible fun

M In “Last Call,” a full-tilt
computer game, the player
gets tips by mixing drinks

By Joe Waish
Oregon Daily Emerald

The interactive entertainment
industry has gone too far.

Cutler Creative, a New York-
based video game developer, has
created a virtual bartending video
game that puts a full bar and com-
plete drink recipe book at the dis-
posal of anyone with aeémputer.

In a society already burdened.
with underage drinking, it's ap-"
palling that Cutler Creative chose
to completely ignore the effects
such a game would have on their
primary audience of young

- adults.

But it sure is fun.

The liquor flows as fast as the
pick-up lines in "Last Call," the
new virtual bartending CD-ROM
that teaches actual bartending
techniques and over 100 drink
recipes. As a virtual bartender,
your goal in "Last Call" is to earn
tips, and mixing drinks quickly
and accurately is the key to raking
in the big bucks.

Drinks range in difficulty from
the basic shot of tequila to the Al-
abama Slammer, but you've got to
be fast regardless. The faster the
pour, the higher the tip.

You've got to be accurate, too.
Put too much sour mix in that
Vodka Collins, and your cus-
tomers will flee faster than a mi-
nor at a busted kegger.

Another key to good bartending
is keeping your customers happy.
"Last Call" allows you to interact
with the customers in several

ways. Flirtation is one, but don't
overdo it. Or, on the safer side,
you can change the background
music depending on the cus-
tomer. Basically, it's your job to
keep the party going.

But more importantly, you've
got to keep your customers con-
scious. You've got to pace them
(God knows they won't pace
themselves), because they can't
tip you after they've passed out.

"Last Call" features over a dozen
levels, each with progressively
harder recipes and increasingly
impatient enstomers. In the un-
limited Drink Specials Mode, you
can practice any recipe and earn
tips while learning the location of
all the ingredients and tools.

There are also 20 different cus-
tomers in "Last Call," each with
their own quirks. Among them
are the binging and purging su-
permodel,Elan, and the chain-
smoking European, Anton, who
starts out happy but gets frustrat-
ed by "American women" as the
night goes on,

Entertaining and educational,
“Last Call" aims to please every-
one from school-age children to
full-fledged alcoholics.

Mother’s Day is May 14

On U of O Family Weekend, remember your
mom with a beautiful gift basket filled with a
candle, gourmet tea, and sweet delicacies - $25.
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Please add $5 for shipping or delivery
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