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Mandarin and Hong Kong Cuisine with a taste of Thai 

OPEN THANKSGIVING DAY! 
Call and make your reservations now. 

Open at 4 p.m. 'til 10 p.m. 

343-2828 • 1525 Franklin Blvd. • 485-2090 for Delivery 

All Ways Travel 
• Winter Specials • 

Chicago $198.00* 
Puerto Vallarta-$366.00* 
London -$405.00* 
Lima, Peru -$575.00* 
Santiago, Chile-$740.00* 
•tax not included, restrictions may apply. 

Subject to change without notice. 

E-mail: awt@luv2travel.com 
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LET TIAA-CREF HELP 
YOU BUILD A SECURE 
FINANCIAL FUTURE. 
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For over 80years, TIAA-CREF has 
been the leading retirement company 

on Americas campuses. But experience is 

just one reason why so many smart 

investors trust us with their financial 
future. Here are a few more: 

Superior strength 
With over $250 billion in assets under man- 

agement, TIAA-CREF is the world's largest 
retirement organization — and among the 
most solid. It’s one of the reasons why 
Momingstar says, “TIAA-CREF sets the 
standard in the financial services industry.”1 

Solid, long-term 
performance 

We seek out long-term opportunities that 
other companies, in pursuit of quick gains, 
often miss. Though past performance can't 

guarantee future results, this patient philos- 
ophy has proven extremely rewarding. 

Ensuring the future 
for those who shape it.3” 

Surprisingly low expenses 
TIAA-CREF s operating costs are among 
the lowest in the insurance and mutual 
fund industries.2 So more of your money 
goes where it should — toward ensuring 
your future. 

Easy diversification 
We offer a wide variety of expertly 
managed investment options to help build 

your assets. We make it simple, too, with 

stock, bond, money market, real estate, 

and guaranteed options. 

Unrivaled service 
We believe that our service distinguishes 
us from every other retirement company. 
In the most recent Dalbar survey, 
TIAA-CREF ranks tops in participation 
satisfaction.3 

Call today to find out how TIAA- 
CREF can help you build the financial 
future you want and deserve. 

To find out more give us 

a call or visit our website 

1 800 842-2776 
www.tiaa-cref.org 

^Momingstar Variable Annuit'ies/Ufe, 6/30/99. ^-Standard d Poor* Insurance Rating Analysis, 1999; and Upper Analytical Services, Inc., Upper-Directors’Analytical Data, 1999 (quarterly). 
^ DAL BAR, Inc., 1997Defind Contribution Excellence Ratings. For more complete information, including charges and expenses, call 1 800 842-2733, ext. 5609, for CREF and TIAA Real Estate 
Account prospectuses. Read them carefully before you invest or send money. TIAA-CREF Individual and Institutional Services distributes CREF certificates and interests in the TIAA Real 
Estate Account. 
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Scott Barnett Emerald 

Many students waited as long as two hours outside the EMU ticket office for tickets to the 
Civil War football game to be held on Nov. 20. 

Students fill EMU 
to pick up tickets 
■ Despite lines of more 
than 400 students and two 
hour waits, Civil War game 
tickets are far from sold out 

By Brian Goodell 
Oregon Daily Emerald 

If classes seemed a little small 
Monday morning, blame the Civ- 
il War. 

Students lined the hallways of 
the EMU early Monday to ensure 

their place at this year’s game 
against Oregon State University 
By the time tickets went on sale 
at 9 a.m., a line of approximately 
400 Duck fans wound clear back 
to Pizza Planet. 

Later in the day, wait time var- 

ied from 1 1/2 to 2 hours and 
crowd estimates were from 400 to 
500 people. Rachel Astrella, who 
has worked at the EMU Ticket 
Office for three years, said yester- 
day’s line was by far the longest 
she has ever seen it. 

“There were people in sleeping 
bags when I got here in the morn- 

ing,” Astrella said. “People love 
the Civil War. Students who 
haven’t gone to any games all sea- 

son really want to go because it’s 
their last chance.” 

Although the line was long, 
and the wait was even longer, As- 
trella said there was no way Civil 
War tickets could sell out the first 
day. 

“People get frantic because 
they think the game will sell 
out,” Astrella said. “There’s no 

way we can sell 6,100 tickets in 
one day.” 

Junior business major Pallavi 
Ingle missed class and work to 

get her tickets. 
“I’d rather be late to work and 

have a ticket than not go to Civil 
War because I waited to get my 
ticket,” Ingle said. “I figure the 
lines are going to be just as bad to- 
morrow.” 

The first students to get their 
tickets were sprawled out on the 
floor in sleeping bags and paja- 
mas. 

“More power to them,” Ingle 
said. “I think it’s awesome if they 
really want to go that bad.” 

As the day progressed, the line 
grew larger as students realized 
they might not get a ticket for the 
game. Senior business major 
Tony Fox skipped two classes to 
reserve his spot at Civil War. 

“It’s better to do it today,” Fox 
said. “I want to be on the safe 
side.” 

Fox said it was the biggest line 
he had ever seen for student tick- 
ets. 

“It’s been an exciting year with 
a lot of close finishes,” Fox said. 
“Both teams will have bowl 
games on the line, so the atmos- 

phere will be more intense than 
it’s ever been before.” 

Kourtney Hamilton, a junior 
majoring in exercise and move- 

ment science, spent an hour and 
45 minutes in line for her Civil 
War tickets. Hamilton said her 
wait was well worth it, even 

though she missed her biology 
and chemistry classes for it. 

“At least I’m not missing class 
because I’m hung over from Hal- 
loween,” Hamilton said. * 

Tickets for the Washington 
State game this weekend were ** 

not available at the EMU location 
Monday, but could be purchased 
at the Casanova Center at Autzen 
Stadium. WSU tickets went back 
on sale at the EMU this morning. 

Brief 
Supermarkets donate to 

homeless 
On Wednesday, Nov. 3, shop- 

pers at both Oasis Fine Foods 
stores will help a homeless fami- 
ly afford first and last month’s 
rent. Oasis is donating 5 percent 
of the day’s sales to Project 
Starfish, a unique coalition of 

community resources working to 
break the cycle of homelessness 
in Lane County, one family at a 

time. 
Individuals, schools, faith com- 

munities, civic groups or busi- 
nesses interested in helping Pro- 
ject Starfish may call its office at 
485-2975 or send a contribution 
to P.O. Box 50568, Eugene 97405, 
earmarking it for either move-in 
costs or operations. 

P.O. Box3159, EugeneOR 97403 
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of the Erb Memorial Union. The Emerald is private 
property. The unlawful removal or use of papers is 
prosecutable by law. 
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