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But it was money that ultimate- 
ly helped make up her mind. 

“My roommate and I added up 
the cost of rent and then budgeted 
liberally on food and entertainment. 
It is still cheaper to live in our apart- 
ment, especially because the cost of 
housing went up and the new stan- 
dard meal plan is 16 meals instead 
of 19.” 

Last year, it cost $5,100 for a stu- 
dent to live in a standard double-oc- 
cupancy residence hall, including 
the 19 meal plan, which was stan- 
dard last year. This year, the same 

room with the standard 16 meal 
plan cost $5,350. 

Students would pay $4,500 to 
live off-campus if they paid $400 for 
rent and utilities, and $100 for gro- 
ceries and incidentals each month, 
for the nine month school year. 

Allen Gidley, director of business 
affairs for University Housing, 
blamed the housing price increase 
on slight inflation and higher food 
costs. He added that students never 

have to pay higher housing prices to 
cover repairs or improvements. 

“We work minor repairs and im- 
provements into our budget each 
year. The law also requires us to 

keep a Building Repair Reserve for 
projects in the $40-50,000 range. 
Anything bigger than that, we have 
to raise the money from outside 

sources," LJidley said. 
But some students do agree 

strongly with the “dungeon dorm” 
label, particularly those who live in 
the Bean Complex. Of the halls on 

the main campus, Bean has the 
smallest rooms and windows and 
is the farthest away from class- 
rooms. 

“I really don’t like it [in Bean],” 
said Russell Choi, an undeclared 
freshman who lives in one of the 
Bean halls. There seems to be music 
blasting all the time despite quiet 
hours and I really hate being so far 
from campus.” 

“We’re also a big party hall. I like 
to party, but not all the time. I need 
quiet and study time too. 

Choi did say that the actual fur- 
nishings in the rooms are “really 
nice,” including new closets and 
desks. But he added that it’s hard to 

enjoy them with such limited space. 
“My roommate and I have all this 
stuff and there just isn’t anywhere to 

put it,” he said. 
Choi currently does not know if 

he will live in the dorms next year 
or find an apartment. He said he 
might even consider living in Bean 
next year, depending on what his 
friends are doing. 

Jensen said, overall, dorm life has 
not prepared him for living on his 
own but he still feels ready. He ex- 

pects to graduate this spring, but if 
he has to come back for a fifth year, 
he said he wouldn’t live in the halls 
again. 

Gas tax hike will go to voters next 
By Brad Cain 
The Associated Press 

SALEM, Ore.— Opponents of 
the Legislature’s 5-cent-a-gallon 
gasoline tax hike said Monday 
they have gathered enough signa- 
tures to block the increase from 
taking effect as scheduled Oct. 
23. 

The successful signature drive 
means the gas tax plan instead 
will be placed before voters next 

May in what’s expected to be an 

expensive election battle over the 
future of Oregon’s road system. 

It takes about 45,000 signatures 
to refer a legislative measure to 
the ballot, and Anne O’Ryan of 
the Oregon/Idaho American Au- 
tomobile Association said Mon- 
day the group already has round- 
ed up about 54,000 signatures. 

“We want people to keep turn- 

ing in signatures, because we 
want to send a message that’s 
loud and clear that Oregonians 
deserve an opportunity to vote 
on this unfair tax,” O’Ryan said. 

The Auto Club could support a 

gas tax hike to expand and repair 
Oregon’s road system, O’Ryan 
said, but opposes the Legisla- 

ture’s plan because it changes the 
way trucks are taxed. 

The deadline for turning in the 
signatures is Oct. 22. 

Oregon Taxpayers United, the 
anti-tax increase group headed 
by Bill Sizemore, has collected 
an additional 6,000 signatures to 
help refer the gas tax to the bal- 
lot, OTU spokeswoman Becky 
Miller said. 

OTU opposes the gas tax plan 
on grounds that it’s too large, 
while the Auto Club’s complaint 
is that the Legislature’s proposal 
would replace the state’s weight- 
mile taxes on trucks with a diesel 
tax. 

Truckers say the weight-mile 
tax is costly and cumbersome to 
administer, but the Auto Club 
says basing truck taxes on weight 
and travel is the best way to com- 

pensate for trucks’ wear on the 
road system. 

Pat McCormick, spokesman for 
a coalition of business and gov- 
ernment interests that support 
the gas tax, predicted that Oregon 
voters will hear quite a bit about 
the issue in coming months. 

“It will be a very high profile 

11 It likely will be one of 
the more expensive cam- 

paigns Oregon has seen. 
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campaign, and it likely will be 
one of the more expensive cam- 

paigns Oregon has seen,” Mc- 
Cormick said. 

He said the thrust of the cam- 

paign will be that Oregon’s gas 
tax, which now stands at 24 cents 
a gallon, hasn’t been raised since 
1991 and that in that time the 
state’s roads have become in- 
creasingly worn and congested. 

“We think people are very con- 

cerned about the problems of 
poor roads and unsafe driving 
conditions,” McCormick said. 

O’Ryan said the Auto Club also 
is worried about deteriorating 
roads but wants to make sure 

cars and trucks pay their fair 
share of road damage. 

“What we are hearing is that 
people think this tax package is 
unfair,” she said. 

FIND THINGS IN ODE CLASSIFIEDS (ROOMMATES, TICKETS, STUFF 
YOU LOST, BICYCLES, CARS, JOBS, ON-CAMPUS OPPORTUNITIES) 

Good filMes bedweevi friends, 
qreOcf ftis'fe- bedcween oftOsses. 

$ ss 

Buy a Coca-Cola® classic from any specially marked on-campus vending 
machine and you could win a commemorative Coca-Cola® classic/NFL T-Shirt*. 
•Specially marked packaging available in specially marked vending machines until 11/30/99 or while supplies last. No purchase necessary. Requests for free 

game piece must be received by 12/28/99. See specially marked vending machines for details or call 1-800-785-2653. 
01999 The Coca-Cola Company. "Coca-Cola" and the Red Disk Icon are registered trademarks of The Coca-Cola Company. 

RO. Box 3159, Eugene OR 97403 
The Oregon Daily Emerald is published daily 

Monday through Friday during the school year and 
Tuesday and Thursday during the summer by the 
Oregon Daily Emerald Publishing Co. Inc., at the 
University of Oregon, Eugene, Oregon. A member of 
the Associated Press, the Emerald operates inde- 
pendently of the University with offices in Suite 300 
of the Erb Memorial Union. The Emerald is private 
property. The unlawful removal or use of papers is 
prosecutable by law. 

NEWSROOM — (541)346-5511 
Editor in chief: Laura Cadiz 
Managing Editor: Felicity Ayles 
Community: Sara Lieberth, editor. Darren Freeman, Brian Goodell, 
reporters. 
Freelance: Amy Jennaro, editor. 
Higher Education: Stefanie Knowlton, editor. Maggie Young, re- 
porter. 
Perspectives: Bret Jacobson, editor. Kameron Cole, Jon Gruber, 
Napoleon Linardatos, Beata Mostafari, columnists. 
Pulse: Sara Jarrett, editor. Yael Menahem, reporter. 
Student Activities: Jason George, editor. Jeremy Lang, Simone Rip- 
ke, Edward Yuen, reporters. 
Sports: Tim Pyle, editor. Mirjam Swanson, assistant editor. Scott 

Pesznecker, Jeff Smith, Brett Williams, reporters. 
News Aide: Victor Runyan 
Copy: Monica Hande, Stephen Palermini, copy chiefs. Molly Egan, 
Laura Lucas, Tom Patterson, Jamie Thomas, Ellen Weisz, Eric Qual- 
heim, copyeditors. 
Photo: Scott Barnett, editor. Catharine Kendall, Azle Malinao-AI- 
varez, Jeff Stockton, photographers. Michael Crisp, Matthew Lan- 
dan, Tom Patterson, Lindsey Walker, photo technicians. 
Design: Katie Nesse, editor. Kelly Berggren, Leigh-Ann Cyboron, 
Katie Miller, designers. Bryan Dixon, Giovanni Salimena, illustrators. 
On-line: Jake Ortman, editor. Broc Nelson, webmaster. 

ADVERTISING — (541) 346-3712 
Becky Merchant, director. Melissa O’Connell, Van Nguyen, advertis- 
ing assistants. Rachelle Bowden, Doug Hentges, Jesse Long, Adam 

Rice, Amy Ruppert, Hillary Schultz, Chad Verty, Emily Wallace, Lisa 
Wood, advertising sales representatives. 

CLASSIFIEDS — (541) 3464343 
Trina Shanaman, manager. Erin Gauthier, Lauren Howry, Tara 
Rothermel, staff. 

BUSINESS — (541) S46-5512 
Judy Riedl, general manager. Kathy Carbone, business supervisor. 
Sarah Goracke, receptionist. Trina Gomez, Michael Higgins, John 
Long, distribution. 

PRODUCTION — (541) S46-4S81 
Michele Ross, manager. Tara Sloan, coordinator. Goro Harumi, Lau- 
ra Lucas, Laura Paz, Randall Tipton, Ross Ward, ad designers. 


