
CALL NOW! FINAL DAYS! 
^ ''% '■ 

<, 'fl WMJW4 ■MMHMhmhmmhwwmmmwmhwmumhmm| 

No 
Enrollment 

On a Shape Up membership. Just pay a one time processing 
fee and first and last months' EFT-monthly dues and you're in. 

Now Open for Pre-Sale! • Gateway Mall • 741-2444 
Lawrence • 252 Lawrence St. • 686-4653 

Springfield • 3270 Gateway St. • 726-5220 
Santa Clara • 2025 River Rd. • 461-7834 

University • 1475 Franklin Blvd. • 344-1028 

California Oregon 
Colorado Texas 

Hawaii Washington, 
Idaho Also in... 

Nebraska Europe & 

Nevada Asia !!! 

No other discounts ton be used with this offer Musi be ol least I8 years old, or I? with parent Incentives moy be offered for eniolling on other memberships Babysitting available for o nominal lee 
Facilities ond amenities moy vary pei location Not oil dubs open ?4 hours o doy, every doy Promotion available ot participating ?4 Hour Illness loiations only 

IIQ Summer 
Session 
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Duck Call 
Starts May 3. 
Register for summer classes. 

UNIVERSITY of OREGON 

SUMMER 
SESSION 

BOOK YOURSUMMER IN OREG 
Summer session starts June 21. Pick up your free summer bulletin today in the Summer 
Session office, 333 Oregon Hall, or at the UO Bookstore. You can speed your way toward 

graduation by taking required courses during summer. 

http://uosummer.iioregoii.edii/ 
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The Oregon Daily Emerald is published daily 

Monday through Friday during the school year 
and Tuesday and Thursday during the summer by 
the Oregon Daily Emerald Publishing Co. Inc., at 
the University of Oregon, Eugene, Oregon. A 
member of the Associated Press, the Emerald op- 
erates independently of the University with offices 
in Suite 300 of the Erb Memorial Union. The 
Emerald is private property. The unlawful removal 
or use of papers is prosecutable by law. 
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Students are prime targets 
for credit card companies 
Lists of student names are 

public record and are 

available to marketers 

By Felicity Ayles 
Oregon Daily Emerald 

“As a student at the University 
of Oregon, you have been preap- 
proved for the credit card of your 
choice.” 

Seen that before? 
Incoming freshmen, recent 

graduates and even alumni are of- 
ten targets of excessive junk mail 
from credit card companies and 
banks. This is largely due to the 
fact that as soon as you enroll in a 

university, your name, address 
and phone number become pub- 
lic record — for anyone who 
wants it. 

The University does not have 
the right to refuse certain student 
information to the public because 
of Oregon’s public records law, 
said Linda Kizer-Paquette, assis- 
tant to the registrar. 

At the request of a citizen or 

company, the University can com- 

pile a list of students and their en- 

rollment status. The registrar’s of- 
fice charges anyone who requests 
this information according to the 
amount of manpower involved in 
the report. 

“We do not sell students names, 
but we can’t refuse to give them 
out,” Kizer-Paquette said. She said 
the University has not made such 
a report in a number of years. 

But as soon as the information 
is made public, it stays public. 

“We don’t really know where 
they’re getting it because they’re 
not directly asking us for it,” she 
said. “Once it’s out there, it’s out 
there.” 

Kizer-Paquette said many stu- 
dents give out the same informa- 
tion when they sign up with credit 
card companies who have tables 
set up on campus. These compa- 
nies also get the information from 
student directories, she said. 

There is a way you can make 
sure your name is not included on 

these lists. All you need do is fill 
out a form in the registrar’s office 
to maintain your privacy, she said. 

But once a name is taken off pub- 
lic record, not even the student can 

have access to his or her informa- 
tion, even after they graduate, Kiz- 

er-Paquette said. That could be a 

problem if potential employers 
want to verify enrollment, she said. 
This option is open to all students 
and can only be reversed at the stu- 
dent’s request. 

“This is not something we en- 

courage or discourage, it’s just 
there,” she said. 

If you enjoy getting at least some 

mail in your box, there is now a 

way you can profit from it and 
even get some e-mail. 

United College Marketing Ser- 
vices is a company dedicated to 

educating college students about 
the world of credit. UCMS repre- 
sentatives travel to universities 
around the country giving semi- 
nars about credit management. 

The company also has a new 

promotion that pays students to 

get junk e-mail from credit card 
companies. 

"We’ve been in business since 
1989, and we were just sick of 
credit card companies taking ad- 
vantage of students,” UCMS Vice 
President Dennis Meunier said. 

The program works as follows: 
Students can sign up through the 
company’s Web page at campus- 
backbone.com. Students give 
their curriculum vitae to the 
UCMS which, in turn, sends the 
students junk e-mail at the request 
of various credit card companies. 

The students get paid for receiv- 

ing the mail and their pay rate in- 
creases as their credit rating im- >. 
proves, Meunier said. He said 
payment for each piece of mail 
can range from 25 cents to $2.50. 

“Maybe students will have the 
incentive to get a better credit re- 

port, and then they would make 
more money per piece of e-mail,” 
Meunier said. “The student’s in- 
formation is never given out to a 

third party. We’re protecting the 
students and also paying them. 

He said this option is a good al- 
ternative for students, as they can 

never be sure who gets their infor- 
mation Jhrough the college they 
attend. 

In addition to this e-mail ser- 

vice, UCMS offers credit tips for 
students who may be having trou- 
ble or are just starting a credit his- 
tory. 

Meunier suggests that students 
wanting to establish a solid credit 
record should get a credit card in 
their own name and buy some- 

thing small each month that they 
can pay off easily. 

“While in school, it is important 
to build a good credit history,” he 
said. “Pay it off as soon as you get 
the bill.” 

Even if you have already hit 

your maximum credit limit, Meu- 
nier said, students should consoli- 
date their loans into a single loan 
with a low interest rate. 

“It’s not too late to pay it off and 
start building up again,” he said. 

Felicity Ayles can be reached 
via e-mail at fizzer@gladstone 
uoregon.edu. 

Today’s Events 
Thursday 

ttThe ASUO Street Fairs takes place from 9 a.m. to 5 p.m. on 13th Avenue be- 
tween Kincaid and University streets. 
mJoneiie Emery speaks as part of the Women's Coffee Hour from 10 a.m. to 
noon In Gerlinger lounge. 
nThe Lesbian Gay Bisexual Transgender Alliance is having a Northwest Ca- 
reer College Conference from noon to 8 p.m. in the EMU Rr Room. 
^Academic Advising and Student Sendees is having a meeting on how to ap- 
ply to graduate school from 3:30to5 p.m. in the EMU Ben LinderRoom. 
siSteve Stronggivesaiectureon solar design in 177 Lawrence from 6to 10p.m. 
ttTIte Outdoor Program is having its spring term equipment swap from 7:3Q to 
10:30 p.m. in the EMU Ballroom and Gumwood Room. 
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