
Theater gets in on midnight films act 
Springfield Cinemas 
began showing midnight 
movies last weekend 

By Dylan Darling 
lor the Emerald 

Cinema-crazed insomniacs 
now have a new option for late- 
night movies in the Eugene- 
Springfield area. 

Springfield Cinemas unveiled 
its “Midnight Movie” last week- 
end with a Friday and Saturday 
night showing of Quentin Taran- 

tino s “Pulp Fiction.” A surpris- 
ingly awake crowd of about 200 
people Friday ushered in the new 
late night choice with cheers dur- 
ing the opening credits. 

Theater officials would like to 
offer the midnight movie once a 
month or more, depending on 
viewer response. The next show- 
ing will be Feb. 26 and Feb. 27. 

“We hope make this is an excit- 
ing event that our late-night 
movie fans can really look for- 
ward to," said Peter Aliunas, the- 

ater general manager. 
The midnight shows place the 

theater in direct competition with 
the already popular late-night 
movies at the Bijou, a campus 
area theater specializing in art 
fdms. The Springfield theater of- 
fers a lower price ($1.50) and a 
more modern decor; still, some in 
Friday's crowd yearned for a 
smaller space. 

"I miss the close quarters of the 
Bijou,” said Adam Gomez of Eu- 
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Dizzyfish 
Continued from Page 8 
go- 

Curl’s voice is all over the 
place, from soulful falsetto, a’la 
Radiohead’s Thom Yorke to edgy, 
to aggressive and dangerous 
tones. 

The next six songs add mo- 
lasses to the musical mixture. 
These reflective tracks represent 
what mellow music can offer at 
its best: somewhat acoustic, with 
haunting melodies and lush, 
swirling guitars. Curl’s soft falset- 
to is more in play, producing an 

atmospheric and dreamy blend of 
guitar and vocals. 

A great example is “Dislocate," 
with its floating guitar and 
bassline that is reminiscent of 
classic Pink Floyd. 

The final third of the album is 
a hybrid of the first two, with 
tracks bursting unexpectedly into 
aggressive upbeat jams and fading 
into mellow rhythms. A good ex- 

ample here is “Fieldtrip.” 
What ties all of these elements 

together is a feeling of progres- 
sive-mixture that is combined 
with heady dashes of good old- 
fashioned psychedelia and hum- 
mable pop. This band is not 
afraid to utilize different effects to 
enhance its already solid song- 
writing, and yet it does not rely 
on them either. 

Dizzyfish has managed to put 
together an album that can hold 
its own against any local or na- 
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Courtesy photo 
Dizzyfish's new release, ‘Overundemeath,’ is full of experimentation but has a pop leel. 

tional rock album, especially in 
the middle of the slump that rock 
as a genre is currently suffering 
through, 

It did so with just the right 
amount of originality combined 
with homage to its musical prede- 

cessors. 

If anyone caught them at the 
band’s Thursday, Jan. 28, show 
down at The Good Times, then 
they already know that Dizzy- 
fish’s reputation for an excellent 
live set is not an exaggeration. 

Don't have any more 

DUCK BUCKS ? 
Don’t have a cowman... 

EMU suite 300 

Authentic Chinese Cuisine 

RESTAURANT & 
LOUNGE 

947 Franklin Blvd. 

0 

0019471 343-4480 

i Tax Workshops 
jL for international 
% students and scholars 

International students and scholars, these workshops are for you! 
Please bring your statements of wages (W-2) from all 1998 employers, form 1042S if 

L issued, other pertinent financial records and tax documents, pencils and calculator. 
Nonresident federal tax forms are available from the Internal Revenue Service 
(1-800-829-3676). Nonresident Oregon forms are available in banks and post offices. 

Workshop Topic 
F & J Visa holders with income (filing 
1040NR or 1040NR EZ & 8843s and 
Oregon nonresident forms) 
F & J Visa holders — no income 

Time & Date 

Hies., Feb. 9,5:30 9:00 p.m. or 

Hies., Feb. 16,5:30 9:00 p.m. 

Hies., Feb. 23, 5:30 6:30 p.m. 

Place 

Willamette 100 
Willamette 100 

Willamette 100 

Drop-In Sessions 
Small group sessions, lead by UO Business School students, for those who have done their tax forms but may have a few 
questions (no professional tax preparer available). 

ltate Time Place 

Tlies. & Wed. Mar. 2&3 12:00 2:00 p.m. EMU Coquille & Metollius rooms 

Ides. & Wed.| April 6 & 7 12:00 -2:00 p.m. EMU Coquille & Metollius rooms 

These workshops are sponsored by the Graduate School and the Office of International Education and Exchange 
Requests for accommodations related to disabilities should be directed to Ginny Stark, OlEE, 346-1203. 

005640 

starter kits • kegging 
supplies • organic 

malt and hops 
15% Discount for 

UO Homebrew Club 
Members 

17th & Willamette 
683-4064 

about 
life 

after 
graduation? 

005627 

You should be! 
Competition for a good job will be fierce and 

these days a degree alone isn’t enough. 
You need experience, too. 

The Oregon Daily Emerald is an independent student newspaper 
that provides hands-on experience in the challenging world of 
advertising. We are looking for two enthusiastic people who 
believe in the power of advertising in the Oregon Daily Emerald 
and who can transfer that enthusiasm into sales. You will have the 
opportunity to hone your copywriting skills, create ad campaigns 
for clients and see your ideas come to life in the newspaper. 

Pick up an application at the Oregon Daily Emerald, suite 300, 
EMU between 8:00a.m. -5:00p.m. Deadline to turn in applications 
is Wednesday, February 17th at 5:00 PM. Applicants must be 
available to work this summer and preference will be given to 
students who are not graduating before 2001. You must be 
currently enrolled at the University of Oregon to apply. 

The Oregon Daily Emerald is an equal opportunity employer committed to cultural diversity. 
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