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your passport, it really 
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first class. And you can 
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Cricket: bowling and batting between the wickets 
Cricket is a team sport with 11 players an each team. The object of the game is to score as many runs as possible during each successive inning. 
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re-petition in the spring when 
more field space may be available. 

Despite the challenge of finding 
a field to play in, the group has 
continued to play informal week- 
end matches wherever they could 
find space — from the tennis 
courts to the amphitheater or just 
outside Gilbert Hall. 

The size of the playing space 
can be an issue. The pitch, or in- 
ner playing field is only about 
one-fourth the length of a football 

field. However, there is no fixed 
size for the playing field around 
the pitch. 

Basgod said the cricket field 
ends up being far larger than a 

football field. 
Most Americans compare 

cricket to baseball, but Basgod 
said there are few similarities and 
no comparison to the sport. 

Both sports have batters and 
runners, but in one game batters 
hit with a wooden or metal bat 
and run around four bases. The 

other sport uses a flat paddle, usu- 

ally made of willow, and runs be- 
tween two wickets made of three 
stumps and two bails. 

In the meantime, the makeshift 
team is searching for an off-cam- 
pus place to play. 

Shashank Sharma, a junior bi- 
ology major, said the team will 
use money out of their own pock- 
ets to pay for space in a gym until 
something comes available on 

campus. 
“Cricket is mainly an outdoor 

sport but all the rain has us look- 
ing for an indoor place to play,” 
Sharma said. 

Sharma and Basgod agreed that 
the sport has international appeal. 

Basgod said most of the team is 
from India, but the game attracts 

people from Pakistan, Australia, 
New Zealand, Sri Lanka, South 
America and Great Britain. 

“It really is a multicultural 
sport,” Sharma said. “It’s really 
spreading into North America.” 

Scholarships 
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school counselors in the area in 
February to get more feedback, 
Pitts said. 

Vicki Borrevik, a college coun- 
selor at Springfield High School, 
said she’s already hearing the 
buzz from parents. 

“I’ve had parents calling me 
and asking me if this is true,” she 
said. “We’re so happy. We were 

losing so many good students to 
out-of-state schools. This will 
keep them here. I think it’s just 

wonderful. I hope other schools 
in Oregon do this too to compete 
with the UO.” 

The number of scholarships 
given to students has gone up 
because the cost of going to col- 
lege has gone up, Pitts said. A 
year of tuition at the University 
is currently $3,771 for resident 
and $12,555 for nonresident 
students. 

"One of the largest fears for 
parents is how they are going to 
pay for college for their chil- 

dren,” she said. "It’s a very seri- 
ous concern for a lot of people.” 

The University expects to 
award between $1.6 and $2 mil- 
lion in the first year of the Dean’s 
Scholarship program, said James 
Buch, associate vice-president in 
Student Academic Affairs. The 
increase in scholarships was 
made possible by the success of 
the Oregon Campaign. The Ore- 
gon Campaign is the largest capi- 
tal campaign in the history of the 
state and has raised more than 
$250 million. 

“It was a very successful cam- 

paign,” Pitts said. “It put us in a 

really wonderful position.” 
The campaign allowed the 

University to triple the amount of 
money available for scholarships, 
she said. 

The Freshman Scholarship Ini- 
tiative also funds: the recruit- 
ment of national merit scholars; 
annual $4,000 U-Lane-O scholar- 
ships; and a number of small 
scholarships that recognize stu- 
dents in a variety of areas and 
majors. 
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Only $3.95 

Country Life Zinc Lozenges 

120 lozenges suggested retail $ I 1.35 
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Pick up an Emerald at 93 
campus & community locations. 
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