
Ski and 
Snowboard 

Rentals 
Downhill.$10£ 

Cross Country. $7& 

Snowboard.$20 £ 

199 W. 8th Eugene • 484-7344 

Burton • Santa Cruz 
Morrow • Rossignol 

Airwalk • Switch 
Salomon • K2 a 

A 

YOUR SNOWBOARDING 
HEADQUARTERS 

13th & Lawrence, Eugene • 683-1300 

6EZS00 

CRISIS 
PREVENTION 
CONFERENCE 

ONE CREDIT COURSE 
Options: Toward Health Toward Wholeness 

Date: Saturday, February 6, 1999 
Course: CPSY 408/508 
How: Register on Duck Call 

Topics include: Suicide & spirituality 

ORTHODONTICS 
PAUL SAARINEN, D.M.D., M.S., PC. 

“Complimentanj 
Initial Exam" 
GO DUCKS! 

004477 
1814 COBURG RD • EUGENE 
110 S. 59TH STREET SPRINGFIELD 485-4466 

0051801 

at Clancy Thurber's Pub 
(Downstairs at the Collier House) 

On the u of 0 campus • 13 Ave. and university St. 

7:00 to 9:00 pm 

No Cover, All Ages Welcome, Smoke-free 
Microbrews, wine & Meals 

Want A 
Challenge? 

OFFICER TRAINING SCHOOL 

Start your career off on the right foot by enrolling in the Air Force 
Officer Training School. There you will become a commissioned 
officer in just 12 weeks. From the start you'll enjoy great pay, 
complete medical and dental care, 30 days of vacation each year, 

plus the opportunity to travel and 
AIM HIGH see world. To discover how high 

a career in the Air Force can take 
p 

* 
you, call 1-800-423-USAF, or visit 

www.airforce.com our website at www.airforce.com 

CBS 

Scott Banwtt/EmemU 

Tim Gleason (left), dean of the school of Journalism and Communication, rehearses his lines for the promo video being shot by CBS 
News Producer Hal Glicksman (far right). This 15 second clip will air within a couple of weeks on CBS’s morning line-up. 

Continued from Page 1 
could think of what they wanted 
to say and then he would write up 
some text relating it to CBS, and 
added "turn to CBS when you 
wake up and you’ll find there’s 
more to This Morning,” to the end 
of each statement. 

“I want you to be able to say 
something that’s positive for you 
as well as for me," Glicksman told 
Gleason. For the dean it was im- 
portant to focus on the themes of 
tradition and quality of the Uni- 
versity. 

Although he travels around the 
country alone, Glicksman said the 
promotions are a team effort be- 
tween CBS News, the Convention 
and Visitors Association of Lane 
County, Oregon, and the local CBS 
affiliate. 

The Visitor’s Association is 
dedicated to assisting journalists 
who visit the area so they can pro- 
mote Lane County, said Natalie In- 
ouye, CVALCO tourism director. 

“We identify spots and give 

them ideas,” she said, “We help fa- 
cilitate the trip so they have the 
tools they need to do their job.” 

CVALCO considers promotions 
like the one from CBS as free ad- 
vertising, Inouye said. 

“We had over $300,000 worth 
of advertising equivalent last 
year,” she said. 

Inouye called the CBS visit an 

“out-of-the-blue miracle” that just 
fell into her lap. 

“Some journalists we go after ag- 
gressively, but in this case, CBS was 

interested in visiting and had never 

been to Eugene before,” she said. 
As the only CBS employee who 

travels around the country to film 
engaging people and places, 
Glicksman is on the road eight to 
10 days a month. 

“Eugene is the 239th city or 

town I have visited,” he said. “It’s 
hard to say there isn’t something 
special about everywhere I go. 
There is such a quality of life out- 
side New York. I don’t care how 
much money you make—you just 

don’t get the quality on the level 
you get in Eugene, Oregon., or 

Seattle, Washington.” 
After filming Gleason, Glicks- 

man gave a few words of wisdom 
to a nearby video field production 
class. 

“If you are interested in going 
into television, the greatest asset 

you can have is being flexible. You 
have to be willing to change,” he 
said. “You can’t go back and tell 
the boss you can’t do the job.” 

Glicksman suggests that stu- 
dents looking into his line of work 
read as much as they can and ex- 

pand their vocabulary. 
“Write as much as you can. 

Write, write, write until your fin- 
gers hurt," he said. 

CBS This Morning will air the 
spots in two or three weeks. 

Felicity Ayles covers city develop- 
ment and the West University 
neighborhood for the Emerald. She 
can he reached via e-mail at 

fizzer@gladstone. uoregon. edu. 

Don’t just spend your summer. 

Invest it. 
classes • workshops • mini-courses 

800-375-9359 

OSU Summer Session offers more than 400 courses in 70 

departments. So, if you’re home for the summer, take a course you 
haven't been able to get, lighten your load before next fall, or 

get a jump on graduation! And for nonresidents there are 

no out-of-state fees. Call us for a free Summer Bulletin. 
It’s a good investment. 

summer 
OREGON STATE 
University 

Open minds. Open doors.™ 
541-737-1470 

osu.orst.edu/dept/ summer 
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