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GoDucks...

and take th .
uniform with you!

Opinion

Jootball uniforms lose big in the

€ NEW

Functionality aside, the new

game of varsity fashion competition

eople in Eugene have always had
their own sense of style, but the new

partment for taking comfort, versa-
tility and improvement into con-
sideration. The uniforms are actu-
ally quite comfortable and
practical, players said.

But in the area of style, this is one

The old uniforms — emerald green and
lemon yellow — represented a sense of self,
pride in Oregon and a uniform in which a
player wouldn’t emerge from the tunnel
fearing ridicule from fans because of his
clothing.

For respecting the desire to want to
change the football uniforms and under-
standing the importance of comfort in ath-
letic gear, a thumbs up to the athletic de-

Amy Goldbammer is a columnist for the Emer-
ald. Her views do not necessarily represent those
of the newspaper.

Giovanni Salemina/Emerald

b football uniforms don't fit comfort-  aspect that was lost. Football isn’t a
ably even in this town. fashion Sh‘(lW. but this new ’mesh en-
) i i I . semble prides our team on its threads
r Amv _ The new fnntbuhll uniforms were unlvellud and not its playing skills,
i ; ! in Honolulu before the Ducks played in the ) : . . .
b Goldhammer Aloha Bowl on Christmas Day. Nike and CEO Phil Knight receive
' =g . thanks from many students for the
i What is this awful looking Spandex- library and the new law school,
E mesh contraption? but they really botched up de-
o . . . . .
: “The new uniforms are ridiculous-look- signing the new uniforms.
ing,” said sophomore Jake Baum. “*We've I think one student actually
been l‘lifl‘l]]l()‘(!zll‘-(] not }ml_\' l)}f Nike but the gagged when I casually men-
athletic department as well. ficned thanew attive.
§ And he is exactly right. The athletic de- However. it is said that ;
! partment has sold the soul of the Duck to the football players favor
corporate monsters to produce what athlet- 0 o uniforms, and if
ic director Bill Moos calls “an example of they can wear these new
£ innovative leaders in intercollegiate athlet- things proudly, more
3 168, power to them.,
The so-called reflection of the Hayward Maybe this is a new
Field-Autzen Stadium “0" looks more like dominating and intimidat-
a misplaced Calvin Klein letter. And what's ing step into the new millen-
with the retro racing stripes? nium with new sports tech-
The interlocking “UQ" that formerly nology. But how hard would it have been to
graced the football helmets was fine, as was  make the uniforms look good?
being represented by the Disney duck, not Unfortunately, there really is nothing sig-
the color scheme of a mallard. Are people nificant that students and fans can do about
] really going to be watching the Ducks play ¢ mallard costumes our football team will
: football and say: “Oh look, their football be wearing next season — except cringe at
4 helmets look like u’nllallarcl s head, could the sight of our Lycra-clad lads.
i you pass me a beer?’
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