
Crisis line unusually busy 
the day after Super Bowl 
But Womenspace said 
there was no increase in 
the number of domestic 
violence calls on Sunday 
By Teri Meeuwsen 
Higher Education Reporter 

Womenspace experienced a 

large number of domestic vio- 
lence concerns on Monday fol- 
lowing Super Bowl Sunday. 

"Our crisis lines were very 
busy, and the Womenspace Do- 
mestic and Sexual Violence Ad- 
vocacy Center had so many walk- 
in clients that we had to call for 
additional advocates,” statistical 
manager Stephanie Brown said. 

But with all the hits, slams and 
knock downs in the Super Bowl 
game, there was not an unusual 
amount of hits in the home on 

Sunday, according to Women- 
space in Eugene. 

Womenspace, an organization 
that provides shelter and other 
services for abused women and 
children, reported no increase in 
the number of domestic violence 
calls on Super Bowl Sunday. 

Super Bowl Sunday has been 
the center of debate about 
whether or not domestic violence 
is caused by the game or other 
surrounding factors. But that feel- 
ing is a myth, according to Wom- 
enspace advocate Tonya Valedez. 

“There are not necessarily more 

instances of domestic violence 
[on Super Bowl Sunday], but I 
think people become more aware 
that it’s happening,” she said. “It’s 
a myth that the game causes do- 
mestic violence, or the alcohol or 
the testosterone does it. People 
believe it when it’s really not the 
case.” 

Finding statistical evidence for 
these beliefs is difficult to come 

by, Valedez said. 

“We can’t really quantify it,” 
she said. "We can’t go up to peo- 
ple’s houses and ask ‘Did you beat 
your wife today?’ We just can’t do 
that.” 

Although the Super Bowl did- 

n’t seem to change the rate of do- 
mestic violence calls to Women- 
space, domestic violence is still a 

large concern, Valedez said. At 
least 4 million reported incidents 
of domestic violence against 
women are reported every year in 
the United States. Almost 20 per- 
cent of these are aggravated as- 

saults in the home. 

According to a Womenspace 
pamphlet, domestic violence is 
defined as emotional, physical, 
sexual and economic abuse. 
Every 15 seconds in the United 
States a women is battered by her 
husband, boyfriend or live-in 
partner, and domestic violence 
crosses all economic, cultural, 
racial and religious lines. 

Womenspace receives many 
types of domestic violence calls, 
one crisis-line worker said. 

"They vary so much,” she said. 
“We get calls from grandparents 
because they know their grand 
kids are getting hurt, or there are 

people who know others are be- 
ing abused or the abuser is there 
with them.” 

When a person calls the crisis 
line, there are a number of things 
the crisis line operator tells them, 
Valedez said. 

“The most important thing we 
do is make them aware that it’s 
not their fault,” she said. “But we 

never tell them what to do. We 
give suggestions for the individ- 
ual situation. If it’s happening 
right then and the abuser is there 
with them, we tell them to leave 
and cal 1 the police.” 

Educating the public about do- 
mestic violence is a major con- 
cern for Womenspace she said. 
There are different educational 
programs they offer to schools 
and in the training of police. 

“It’s really important to point 
out who’s responsible,” she said. 
"There are people who look at it 
and ask, ‘Why does someone 
think they can do this? Is it OK?’ 
The real question we should be 
asking is ‘Why are we asking?”’ 
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the decisions that matter. 

) support and develop others. 

You'll need ambition, insight, and excellent leadership training. 

You're the key. You're the future. At Alaska Airlines, we realize that the more you grow as a profes- 
sional, the more we'll grow as an airline. Our Management Development Program is designed to 

give the future leaders of Alaska Airlines the tools they need to grow, succeed, and continue our 

long-standing tradition of excellence. Needless to say, it's a management program that can really 
take you places. And it's the first step to an exceptional career. 

We'll be on campus Friday, February 6th. For more information or to schedule 

an interview visit the Career Placement Center. 

FIND THINGS IN ODE CLASSIFIEDS (ROOMMATES, TICKETS, STUFF 
YOU LOST, BICYCLES, CARS, JOBS, ON-CAMPUS OPPORTUNITIES) 

PIZZA! 
One Large single topping 

only 
$9.95! 

FREE DELIVERY! 
Find out why our customers say it's 

"The best pizza is Lane County” 
call 334-5000 

CHECK IT OUT!! 

;^er 2310 w-UTH (near cityview) 

familv.album. 
* 

18th annual 
bv craft center 
instructors & staff 

opening.reception: 
fri.jail30 [5-7pm] 

emu fir room 

university of Oregon 

craft.center 346-4361 
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Enjoy 9.9% APR* 
All Year... 

& You Could Win 

• RECEIVE ONE CHANCE TO VtflN 1 ^ ' 

AIRFARE FOR TWO with every $1*00 ' 

you transfer to your U-Lane-O Visa; choose 
from Los Angeles, San Diego, or Las Vegas**! 

• SAVE MONEY by paying off your high-interest 
rate retail credit cards with a 9.9% APR* 
Visa from U-Lane-O! 

ENJOY NO ANNUAL FEE on 

either Visa Classic 
or Visa Gold! 

|oj[jD 
U-Lane-0 
Credit Union 

S,u^n,sn',e U° 
s,aff- Waff"'*. alunv1 n 

(541) 687-2347 ♦ 

www.ulaneocu.org ♦ 

1-800-365-1111 
488 E. 11th Avenue 

*Annual Percentage Rate; current U-Lane-O debt not eligible. 
“No purchase necessary to enter; see Credit Union for details. 
Drawing held March 13; need not be present to win. Not 
valid on Campus Access. Maximum prize value: $600. fiNCUA 


