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Coverage lacking

I am a student athlete on the
women's soccer team, and I think
that I speak for my teammates
when I say we have not received
our fair amount of deserved and
needed coverage by the Emerald.

Let me begin by informing you of
what the women’s soccer team has
been up to since February, We have
been practicing for our spring season
(in case some of you weren'’t aware).
We have played in tournaments
against some very reputable teams
resulting in victories over Portland
State and OSU and ties with WSU
and nationally ranked UW. Ibelieve
one of our tournaments was men-
tioned before we went; however,
there was no follow-up.

I find it ironic that some teams
get an amazing amount more
nition than others. Football, for ex-
ample, seems to get more coverage
during the spring than the spring
sports. Worst of all, they don’t even
compete against other teams.

Don’t get me wrong, I like foot-
ball as much as the next guy, I just
think that school newspapers
should be focusing on most to all
activities that happen at their
school. I realize that soccer does-
n't receive nearly half of the fan
support as some other sports, but
the only way the less recognized
sports can gain support is if peo-
ple are informed about them. Isn’t
this the purpose of the Emerald?

Karen De Porter
Business Administration

Young greed

The Oregon Daily Emerald, or
the Daily Error, as professors
used to call it in my time as a
University undergrad a long time
ago, published a shallow opinion
on May 14 representing someone
or a group naming themselves
the “Emerald editorial board.”

“Our Opinion” basically con-
sisted of whining and demanding
that the small property owners
should continue to provide the
authors with ever increasing
amounts of cubic monies without
giving any thought to the in-
equalities or lack of fairness of
their demands and that of the tax
system.

“We look at the era before Mea-
sure 47 fondly,” it states. Maybe
they are not old enough to re-
member before Measure 5. I fond-
ly recall the era when paying for
tuition, fees and books was less
than $100 per term. So what? So
much for justice for the rest of the
citizens that are not represented
by the editorial board at the
Emerald.

What do they teach in class
these days, greed? Didn’t the ma-
jority prevail and make a state-
ment with Measure 47? Or didn't
the Emerald take notice. It is ad-
vised that if you want to whine
for money, confine it to writing
to your parents.

Nick Shevchynski
Creswell

UO RECREATION AND FITNESS CENTER

2nd Campus Comment Session
DESIGN PHASE

Please join members of the Recreation and Fitness Center User Group and TBG Architects at the second public
comment session/open house on the design phase for the proposed Recreation and Fitness Center at the
University of Oregon. This project has proceeded beyond the conceptual design phase, and current architectural
renderings will be available for your viewing and comments.

When: Thursday, May 22, 4:30-5:30 p.m.
Where: EMU Fir Room

Sponsored by the Recreation and Fimess Center User Gi roup.

o Ads will run June 6, 1997

» Congratulate your friends.
» Say goodbye to those you're leaving behind.
* Include photos or art work... MAKE IT FUN!

* A great graduation keepsake.

» DISPLAY ADS: $4.50/ column inch

o LINE ADS: 90¢ perline (sorry,no Duck Bucks)

THANK -~

Ctudentel Celebrate your college days
with a graduation ad in the Emerald.

in the GRADUATION SPECIAL SECTION.
* Deadiine: June 3, 1997, 1pm

Call 346-4343 or stop by Suite 300 EMU

“These are the days fo remember, for they will not last forever...”

—8illy Joe!

“You can still register

for University

of Oregon Summer
Session classes. Summer

Duck Call’s ready and
waiting.

R

\7
wmmm-

Pick up your

free summer bulletin
then pick up the
phone.

Bulletins with schedule of classes
are available in 333 Oregon Hall
and at the UO Bookstore.

UNIVERSITY OF
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e Nowhere to run to. Nowhere to hide. {3

The Oregon Daily Emerald on the world wide web. :

http://darkwing.uoregon.edu/~od

The Oregon Daily Emeraldis
published dafly Monday through
Friday during the school year and
Tuesday and Thursday during the
summer by the Oregon Daily Emerald
Publishing Co. Inc., at the University
of Oregonin Eugene, Oregon. The
Emerald operates independently of
the University with offices at Suite
300 of the Erb Memorial Union. The
Emeraldis piivate property. The L
unlawful removal or use of papers is
prosecutable by law.
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Steven Asbury Jennifer Schmitt, editor.
Managing Editor: Eric Coliins, Ryan Maughn
Thom Schoenborn Hmrm

Copy Desic Laura Cadiz, editor.

Sarah Kickler, Amy Palanuk, Daniel Pearson
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