
LETTERS 

Let students decide 
In response to Sergio Romero’s 

article, (ODE, March 6) I would 
ask that he refrain from making 
his opinions University policy 
and instead let students choose 
for themselves (that too is a hu- 
man right). 

There are some very fundamen- 
tal problems with his terribly 
flawed argument in which 
Romero calls for the University to 
support human rights by listening 
to the students’ demands to stop 
buying GardenBurger. Romero 
writes, “It is unfortunate that Uni- 
versity Housing officials are un- 

willing to pull GardenBurger 
from its menu.” 

If students were truly con- 

cerned about the GardenBurger 
issue, they would stop choosing 
GardenBurgers in University 
owned restaurants and dining 
halls. What Romero is essentially 
arguing is that because the Uni- 
versity is supplying these Garden- 
Burgers, students are choosing to 
eat them. 

If students are truly concerned 
about the human rights implica- 
tions of eating a GardenBurger, 
they can opt not to eat one. When 
students make this choice it is a 

powerful boycott. When it is 
made for them, it is merely offi- 
cious meddling (bureaucracy). 

So, if he would like to express 
his opinions through educating 
students abut the policies of Gar- 
denBurger, please do so, and per- 
haps he will see students not se- 

lecting GardenBurgers and thus 
the University not buying them. 

However, arguing that the Uni- 
versity needs to make my mind 
up for me is an infringement upon 
my rights and one that conflicts 
with his entire argument. Let eco- 

nomics take its course. If there is 

no demand, there will be no sup- 
ply. 

Matt Kershner 
Economics/Spanish 

Avoiding the facts 
I am a student. I am also an 

adult. I can make my own deci- 
sion. I support human rights. I 
support the call for civil rights for 
farm workers. What I do not sup- 
port is misinformation. 

How many of you are aware 

that the organization the MEChA 
is trying to hit is not Wholesome 
& Hearty (the makers of Garden- 
Burgers) but Kraemer Farms? 
How many of you are aware that 
Wholesome & Hearty is not di- 
rectly associated in any way with 
Kraemer Farms? How many of 
you are aware that Wholesome & 
Hearty is a company well known 
for its support of human rights of 
farm workers? So where in this 
information is the reason that we 

should boycott GardenBurgers? 
There is none. The reason that 

organizations like MEChA are 

calling for a boycott of Whole- 
some & Hearty is that Wholesome 
& Hearty would not support the 
boycott... and they had their rea- 

sons for it. 
It seems to me that MEChA is 

trying to avoid these facts when 
telling people about the plight of 
farm workers. The only message 
that I am receiving knowing the 
other facts is that because Whole- 
some & Hearty is nationally 
known and on the cutting edge, 
they are the ones being con- 

demned rather than those where 
the problem lies. I think that we 

need to readjust our thinking be- 
fore taking a drastic stance on an 

issue with such limited informa- 
tion. But then again, we are all 
welcome to our own opinions. 

Jenel J Stelton 
Pre-Journalism 

THE 

Anderson’s Ski Sale! 
ON NOW! «Sn 

20-50 
OFF clothing! 
• North Face • Columbia 

• Mountain Hardware 
• Burton 

Additional 1 0 OFF 
already low package prices! 

• Salomon • Rossignol • Lange • K2 

Additional 20% OFF 
ski accessories! 

199 W 8th, Eugene • 484-7344 

yJX ̂ ANDERSON'S 
k ^SPORTING OOQDS 

SALEM^aFbANY-CORVALUS EUGENE 

THE NIKE STORE 

Millions of people who have never heard of Eugene 

know our rUni"l0rS. They tighten their 

shoelaces with visions of Salazar, Slaney and Pre 

racing in their heads. And then they run, covering ground like the 

land was meant for nothing else. 

The legacy of Eugene is more 

than world-class runners. 

The legacy of EllgGIlG 
is world-class running. 

The first Nike Store opened in Eugene 28 years 

ago. We know what running was. We know 

what running can be. 

The Nike Store, 5th Street Public Market. Eugene, Oregon. 10:00am 6:00pm. (541)342-5155. 

NO MATTER HOW FAR YOU TRAVEL, YOU’RE ALWAYS CLOSE TO CAMPUS. 

o.d.e. on the world wide web: http://darkwing.uoregon.edu/~ode 
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