
Seminars explore diverse topics Many families turning to 
ready-made Thanksgiving 
■ TRADITIONS: Too busy 
to prepare a massive meal, 
some families are turning 
to meals prepared by 
others 

By Tom Potter 
Student Activities Reporter 

The house is warm. The rich 
aroma of the food cooking in 
the kitchen wafts into the fami- 
ly room. The sound of the 
Macy’s Thanksgiving Day Pa- 
rade on TV mixes with the 
loud voices of grandparents, 
aunts and uncles. It could only 
be Thanksgiving. 

But for some families the tra- 
ditional Thanksgiving meal 
and family togetherness isn’t as 

easy to attain as it used to be. 
Some families no longer 

have the time to spend putting 
together that perfect Thanks- 
giving meal but still want the 
tradition that other families en- 

joy. 
Families now have to deal 

with constraints on their time 
because they are two-income 
families. This makes people 
more willing to buy a ready- 
made meal, said Marian Fries- 
tad, associate professor of mar- 

keting. 
She said some families are 

more spread out and don’t 
have the extended family 
around where they can have a 

big get-together at Thanksgiv- 

ing. Because of this it no longer 
makes sense to make a huge 
holiday meal for a couple of 
people. 

There are now companies 
who are providing ready-made 
holiday meals to families that 
don’t have time or who don’t 
have the need to make a big 
holiday feast. 

Fast food chains like Ken- 
tucky Fried Chicken or Kenny 
Rogers restaurants and local 
supermarkets are now provid- 
ing all or parts of holiday 
meals. 

Items offered by these com- 

panies include hors d’oeuvres, 
turkey and ham, mashed pota- 
toes, stuffing, cranberries and 
others. 

The prices for these meals 
can range from cheap super- 
market meals to more expen- 
sive catered meals, with a vari- 
ety of quality, Friestad said. 

“It may not be the quality 
that’s important,” she said. 
"That’s not what people are 

buying. They’re buying the tra- 
dition or ritual.” 

The trend of families using 
ready-made meals has actually 
been growing, starting when 
families were buying products 
like ready-made stuffing or 

ready-made pumpkin pie 
crust. This has now developed 
into the entire meals of today, 
Friestad said. 

■ CLASSES: Freshmen are 

offered 12 courses which use 

a small setting to examine 

subjects such as plagues 
By Laura Cadiz 
Higher Education Reporter 

Next term, freshmen and first- 
term transfer students can learn 
how to avoid infectious diseases, 
study homosexuality and find 
creative ways to make money. 

These are some of the opportu- 
nities available through the 12 
Freshman Seminars offered win- 
ter term. 

Created in 1984, Freshman 
Seminars were designed to estab- 
lish a marketplace of ideas where 
students learn to sharpen their 
writing, verbal and critical rea- 

soning skills. 
With a maximum class popula- 

tion of 20, the small class size is 
the main benefit of the seminars, 
instructors said. 

“In a small class you can actu- 

ally have a dialogue,” said R. Kel- 
ly Matchett-Morris, instructor, 
University Housing. “You get to 
know people by name, not just a 

number.” 
Diseases such as AIDS and 

malaria will be studied and dis- 
cussed in “Plagues: The Past, Pre- 
sent and Future of Infectious Dis- 
eases.” 

“We will use the subject of in- 
fectious diseases to examine im- 
portant ideas and issues from the 

life sciences and other disci- 
plines,” said Daniel Udovic, asso- 
ciate professor of biology. 

Students will examine the 
spread of disease and how epi- 
demics can be prevented, Udovic 
said. Rather than teaching the 
class from a biology standpoint, 
Udovic said he plans to approach 
plagues and diseases from a wide 
range of perspectives. 

“I want students to know that if 
they want to look into diseases, 
they don’t have to be a biologist,” 
he said. 

Ironically, Udovic doesn’t con- 
duct research of plagues or infec- 
tious diseases in his work. It’s an 
area of his personal interest. 

A safe atmosphere will be the 
setting for the class “Homosexual- 
ity in the ‘90’s: Development and 
Societal Issues,” said Matchett- 
Morris. 

"I work hard to ensure that 
everyone feels safe to say what 
they want, even if it’s not the pop- 
ular thing,” Matchett-Morris said. 
“Both sides are valid, there is no 

right or wrong; it’s all belief.” 
In the class, homosexual, bisex- 

ual and transgender issues will be 
discussed while reaching an un- 

derstanding of human rights and 
moral beliefs. 

“When they [students] leave 
this class, I hope they have a bet- 
ter understanding of who they are 

with their own values regarding 
homosexuality, whether they are 

gay or straight... and I hope they 
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express it in a respectful way,” 
Matchett-Morris said. 

Matchett-Morris said he hopes 
the class will be a diverse group. 

“They don’t have to agree with 
homosexuality to be in the class,” 
he said. 

Fictional entrepreneurs will be 
compared with real life entrepre- 
neurs in "Entrepreneurs: For 
Real?” Along with studying 
Shakespeare’s Henry V and Ted 
Turner, the class will study fami- 
ly-owned businesses, said Paul 
Frishkoff, accounting professor. 

“Over half of the [Gross Nation- 
al Product] is generated by fami- 
ly-owned businesses,” he said. 

Frishkoff said because most 
business majors don't want to 
work for someone else, the class 
will look at the process of starting 
one’s own business. 

“It’s a risk,” he said. “But 
there’s reward for the risk; you 
have to be human and deal with 
all the crises that will happen.” 
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Custom Holiday Gifts 

1265 Willamette Street 
344-5555 / fax 5-h-OS'o 
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November 27 6:30 10:00 p.m. 
Special Session Turkey Bowl 
FREE skate rental with paid regular admission 

November 28 9:15 a.m. 9:00 p.m. 
Special Session Turkey Day 
$4.00 per person for admission & skate rental 

November 29 9:00 a.m. 5:00 p.m. 
8:00- 10:00 p.m. 

LANE COUNTY 
ICE 

ARENA 

November 30 12 noon 4:00 p.m. 
8:00 10:00 p.m. 

Skate through your holiday shopping at Holiday Dreams Gift Shoppe 
located in the Ice Arena. Our Pro Shop will be available for gift 
certificates, gift items, and ice skates for figure and hockey. 
Located in the Fairgrounds 796 W. 13th, Eugene 687-3615 

Check out Rhythm & Reviews 
in the Emerald every Friday 

for the latest in local entertainment! £ 

SAFE SEX 
RULLy PAYS! 

You could win $10,000 in the Second Annual 
“Lifestyles Condoms and Safer Sex” Video Contest! 

It's ba-ack! Here's your second chance to enter the contest that proves safe sex pays off in more ways than one. 

Here's the deal: Shoot a 20-second video on how you'd sell condoms and safer sex today. You can be serious, off-the-wall, 
or fall-down funny, just knock our socks off—and you could win the LifeStyles grand prize of $10,000. 

To enter our contest for FREE, just check out the LifeStyles Web site at http://www.lifestyles.com 
or, for $5.95, you can enter by calling 1-800-213-4560. Then it's Iights...camera...action! 

LifeStvfes SHI 
CONDOMS MBMl 

You must be 18 or older Open to U.S. residents only. Void in Arizona, Morylond ond Vermont. Entries must be received on or before December 31,1996 Prizes: Grand Prize (i): $10,000 cosh; 2nd Ploce (1): $5,000 cosh; 3rd Place (1): $2,500 cosh; 4th Ploce (1): $1,500 cosh; 5th through 10th Places (6): $1,000 cosh; Top 250 winners: LifeStytes T-shirl ond cop. Total prizes hove on estimated retail value of $30,000. 
Winners wifi be announced on or before February 15,1997. Winners notified by certified mail on or about February 15,1997. For complete rules send a self-oddressed, stomped envelope to: 

RULES: UfeStyles Video Contest, P.0. Box 675, Montville, HJ 07045-0675. Decisions of the judges ore final. Void where prohibited. 
Contest sponsored by AnseB Incorporated, Personol Products Division, Meridian Center I, Two Industrial Way, Eotontown, MJ 07724. © 1996 AnseC, Inc 

Get results with Oregon Daily Emerald Classifieds! 
Call 346«4343 today! 


