Rodman won’t give the shirt off his back |

8 NBA: The eccentric Chicago Bulls
forward will have his tattoos preliminarily
protected from being put on T-ghirtls

NEWARK. N.J. (AP) — For the time being. Den
nis Rodman’s tattoos will remain on his body, not
on T-Shirts. But he may have to bare his back in
public to make that ruling stick

A federal judge ruied Tuesday that a New Jor
sey T-shirt maker appears to be unfairly profiting
from Rodman’s fame and tattoos

He issued a preliminary injunction continuing to
bar Fanatix Apparel Inc. and its 24-year-old pros
ident from marketing a long-sleeve, cream-« nliu!u{i
T-shirt that has images of tattoos on the back, sleoves
and front

U.S, District Judge Alfred M. Wolin, who had
granted a restraining order sought by Rodman ear
lier this month, ruled following a half-hour heas
ing in federal court. Rodman, whose Chicago Bulls
clinched a spot in the NBA Finals on Monday, did
not attend

But Wolin also ruled that lawyers for T-shin entre
preneur Micky Goldschmidt have the right 1o take
a doposition from Rodman two weeks after the Bulls
soason concludes

And Wolin lef upen the possibility that Rodman
could be required to remove his shirt 1o show the
dozen tattoos on his upper body and arms

Jules D. Zalon, Rodman’'s lawyer, sald there are
loss intrusive methods 10 show opposing lawyers
the tattoos but added he has not decided whethes
to seek a protective order limiting what Rodman is
required to do

He likened Goldschmidt 10 a bootlegger « apital
izing on Rodman's personality by selling T-shirs
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that depict tattoos “virtually identical™ 1o those
worn by the [lh\‘l‘i

GColdschmidt claima that few would equate the
I-shint with Rodman

But Wolin, noting that invoices from Fanatix itself
called the garment the “Dennis Rodman Tattoo T
Shirt.” sald that buyers incorrectly believed they

are gotting an item endorsed by the player

Rodman's name or | does not appear on the
shirts, but Wolin ﬂmu:z“mm and sald the designs
waere similar to those on Rodman's body

Rodman has about a dozen tattoos on his upper
body, including that of a baby’s fsce. The T-shin
also features a baby's face

I am greatly offended and disturbed by having
my lattoos, particularly my daughter's image, mis
appropriated and mass produced on a T-shirt and
sold nationwide,” Rodman said in a declaration
attached to his lawsult

David 5. Katz, Goldschmidt's lawyer, told the
judge that the shirt's artist would testify the baby
was the artist's nephew. He maintained that the
shirts are only “loosaly based” on those worn by
Rodman

Rodman’s lawsuit, filed May 7, wants Fanatix to
give him all profits from the shirts, any unsold mer
chandise and production equipment, and §$1 mil
lion In damages

'he shirs, selling for more than a vear for about
$20 in stores and via a Fanatix web site on the Inter
net, got a big boost when they ware shown during
a national telocast of a Bulls game this winter

T'hat led 1o hugo sales of the “bootleg™ shirts in
major chain stores and supermarkets, especially
around Chicago, Rodman lawyers said

Goldschmidt had sought Rodman'’s endorsement

for the product but never received it
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to be pro baskethall players

B BASKETBALL: The
league has 44 roster
Spots on eight tleams

SEATTLE (AP) — Playing
pro basketball was never an
option for women hoopsters
s0 they got on with their
lives

But now, suddenly. there s
the American Basketball
League, holding tryouts at
Emory University in Atlanta
this week for 44 roster spots
on eight teams — one of them
to be based here — that are 1o
begin a 40-game season in
Octobers

Playing basketball is a cel
ebration of life, and that's for
me,” says S-foot-11 Cheryl
Bishop, 32, of Seattle

Bishop is one of just five
women special agents in the
Federal Bureau of Alcohol
Tobacco and Firearms and is
such a good shot, she is part
of the ATF's elite Special
Rl’i'ulil\r Team

But she's a'so a former
University of Alaska-Anchor
age lorward and the Great

Northwest Conference’s 1085
plaver of the year and one
of 350 women who signed up
for a chance g pursue the
hoop dreams they never quite
Rave up on

They paid a $200 registra
tion fee for a shot at the ABL,
a fliveemonth job offering
minimum pay of $40,000. On
Sunday, the pool will be cut
to 100 players eligible for the
fledgling league's first drah
June 19

‘BEven though | love law
enforcement, | began to miss
basketball — the atmosphere
the challenge of it, the team
camaraderie.” sald Bishop, a
Barkeley, Calif native
seven-your ATF veteran and a
regular in a local semi-pro
h‘ulxlu‘

Whatever she chooses,
she's not going to lose,” said
Moore special
agent in charge of the 90
member Seattle ATF office
“The ATF is a great carver
Going with the women's pro
team is certainly a
opportunity

Margaret

great

There are no losers here.”

NEWS ABOUT THE
TRACK CHAMPIONSHIPS?

The Emerald Sports Stall starts coverage Thursday

_ NO MATTER HOW FAR YOU TRAVEL, YOU'RE ALWAYS CLOSE TO CAMPUS.
1‘ o.d.e. on the m wide web: hm://nrmn.lcn‘o_a.odn /~ode
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