& Looking for a
B GREAT CLASS?

The School of Music has some terrific fall term courses
open to non-majors. Those with an asterisk (*) satisfy
ecither Arts & Letters or Multicultural requirements.

¢ Art Film: Drama, Photography, Music*

* History of Rock Music* * Basic Music*

* Music in World Cultures*

* Intro to Music and Its Literature*

* History of Gospel Music*

* Gospel & Pop Voice Class

* Class Piano * Class Voice * Class Strings
* Guitar Classes: Classical, Jazz, or Blues

* Tabla Class * Jazz Drumset T
* Band and Choral Ensembles /

For more information, call \
the School of Music: 346-3761

ALCOHOL
AWARENESS WEEK
May 20-26

Do you know
someone who has
died in an alcohael-
related accident?

We are collecting the stories
Y of victims for the
GRIM REAPER PROIEOT.
The Knight Library quad will be
converted into a graveyard,
May 22 & 23.

Please call 346-4456 ASAP
to submit your uory

LEAVE THE
PACK BEHIND

How well do you know yourself?
Accurately predict your time (without
your watchl) and win great prizes!

Thursday, May 23 ¢ 4:30 pm
Alton Baker Park « Begin at BBQ Pits
Call 346-4456 to sign-up * No Entry Fee

Sponsored by the Health Education

Program of the Student Hedlrh Center 1’" k

Marketers’ homework comes to life

B PLAN: A student
marketing leam's tactics
were used 1o promote the
1996 Special Olympics

st Actumes Feagaores

Business stops for nothing, not
even: the deluge of rain and whip-
ping winds at last weekend's Ore-
rn Spacial Olympics. For 14 stu-

enis of the James H. Warsaw
Sports Marketing Center, the
1996 Summer Games were an
opportunity to put their home-
work assignments 10 use.

Marketing team voluntesrs
braved the ts ot Ha ward
Field Ssturday and Sung
conduct market research o tbo
Special Olympics,

“We were extremely success-
ful,” said Kristi Wise, University
graduste student and the project’s
marketing director, “It was amaz-
ing to soe everything come
together. The looks on the fsces
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Cash

For Textbooks
Mon.-Sat.

Smith Family

Bookstore
768 E. 13th

1 Block From Campus

345-1651

MISSION SOFA
1849 699

of the athletes as fans cheered
them was worth it all.”

Wise and other students in her
class began the organization of
their Special Olympics market
ing plan as part of a class assign-
ment in January. Thelr goal was
to develop strategies to promote

Ailhnu;h the group was not
required to implement thelr plan,
Wise was a “hed by Special
Olympics’ ui;u ials in February
She was asked to be marketing
director, and their homework
became a real-life plan

Wise's group had three main
goals: to increase attendance at
the games, increase sponsorship
and increase University involve-
ment. Intense media promotion,
including spots on TCI Cable and
radio station KUGN, helped them
1o sttain these goals, she said

*We accrued more than
$50,000 in sponsorship monies,”

she said. “And all the media pro
motions really fulfilled our goal
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of increasing awareness in the
Eugene community.”

Part of the marketing team’s
strategy was a 15-person survey
team. The Spontaneous Thanks
and Recognition (STAR) Team
worked as a liaison between the
crowd and the Special Olympics,
helping in seating and providing
information

“We wanted to make the pub-
lic feel they're important and
needed,” Wise said. "There are
so many people that really don™t
have a background on the Spe-
clal Olympics. The STAR Team
rally tried to provide that.”

The STAR team also conduct-
od 350 surveys in order to bet
ter understand the people who
attended the games, STAR team
director Manny Baniago said

“We're focusing on volunteers
and fans,” he said. “It's very hec-
tic, but we're hoping to be able to
track how wplr the Olympics
want this year.”
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please recycle this paper!

SALE! SALE! SALE!

FUTON MATTRESSES
20% OFF!

PLATFORM BEDS
Starting at ‘99
TWIN COMBOS
Starting at ‘109

I * Exclusive frame design
found nowhua dso

. Top american

one hand from front.

* Sanded, secled, stained

& locquered.

* AMAZING VALUE!

PORTLAND
l 602 NW 23¢ k EUGENE
across from

274-4217 NE ot
3200 SE Hawthorne 686-5069

236-0921

— FINANCING AVAILABLE —
90 Days Same As Cash with Credit Approval

construchon.
Opons and closes with

6 Oregon Dady Emevald Wednesday, May 22, 1996

ROCK SOFT

FUTON




