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Law students get seats in Supreme Court classroom 
■ COURT: The annual visit by the 
Oregon Supreme Court is meant 
to give students a first-hand look 

By Regina Brown 
fUbcaana Rawnw 

The Oregon Supreme Court wilt hear 
two case* in the School of Law * Orlan- 
do J. Mali* Courtroom today — one con- 
cerning anti-riot laws and the other, rag 
ulatton of machine gun*. 

The highest court in the Mate comes to 

the University every year. said Davkl Schu 
man. assistant derm at the law school 

'This gives ihe law students |lbe| expe- 
rience to H itnou first hand one at the most 
reputable appellate courts In the country." 
be said 

The first case, which runs from 10 to 
1130 a m,, will address the issue of 
whether an Oregon law prohibiting tntrm 
ttonal incitement of riots is onconstilu 
tional The second case, running toon l 30 
to 3 pm. will decide how to interpret s 

•tatute makes (t illegal to ponses* machine 
Huns without a federal license 

All those who attend the court sessions 
ran ask the fudges about the legal process 
after they hear the case*. Sr human said 
He emphasised that whlla the fudges wtll 
be happy to talk to students, they annul 
answer spicsliim* about these or any tndl 
vtdual cases 

Sr human warned that Oregon Supreme 
Court sessions are serious events ami that 
anyone espes ting O | Simpson Ilk* dra 

m* should loult somewhere o!m> 
'These *n. serious and almost solemn 

occasion*, Sc human said This is an 

Tha annual v ml wn« at an win* ational 
liic first veer law students, who 

are required to attend 
n»i* ft hr Oregon Supreme Court visit) 

will give them a good (ham* to am how 
the professional* do it and what if# real 
!y like.'” S» human said. 
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Campus 2000’ 
to give students 
picture of future 
■ PLANET OSPIRG Free the Plan©! and 
Students tor Choice are among the 
Student groups taking part m me event 

By Ooug Irving 
SMOe* ■%**«*•» <%«*** 

Whal specie* will have bei iiaw eatinct hv itie 
vear 200t»? How many women will be in t on* 
grew' Whet will he the ma|or mu«« at the day? What will the University tie like m the year 2000' 

Student* will have a chance to glimpse a p«# sible future today through THurwhty during (am* 
pu* 2000, an event designed tu educate student* 
about the path* society It currently taking and 
where they might lead 

The basil theme is to show student* whal (he 
campus will look like without progressive legis 
teflon." said Geneva Wort man. an in«»m fur Frew 
the Planet 

Campus 2IMK1 is living sponsored by OSPIKC 
and Frew the Planet, an (JSPIRG campaign treat 
ed to protect the planet and demand polluters 
<* ouniabtiitv I he AM O Women ■< Center and 
Student* for CTioice wilt also partiripale in the 
wreck long event 

Campus 2000 organisers invited every student 
gyoup to partu ipete. bul most hose not to. Wort- 
man sard 

T think that a lot of groups have their own 
agendas going and don’t really see how iheir 
issue* apply to limpu. 2000 she explained 

The Women * tamer will host a display to 

Tom to PLANET Pag® 5 

Business school receives grant to support sports-marketing faculty 
■ DONATION A Eugene 
area foundation gave 
S500 000 to me program 

By Sean Roeaoi 
‘KQftttt ft&xjaen Rttvom* 

A *500 000 gift awarded 
December of 1005 will provide 
support for a prominent faculty 
member in the rapidly expand- 
ing sport* marketing program at 
the University's Charles H 
Lundquui College of Business 

The donation by the Woodard 
Family Foundation will be put 
Into an endowment that help* 
provide salary support for Rick 

Burton, assistant director of the 
Warsaw Sports Marketing Can- 
tor and provides funding for 

el 

The Woodard farm iy. which 
owns the Valley River Inn in 
Eugene, as well as the Middle- 
held Golf Course and Estate* and 
the Kimwood Corp. In Cottage 
Grove, donated the money 
because they wanted to support 
both education and athletics, 
Ritchey said 

'They liked the tie between 
sport* and business that the Uni- 
versity offered.' he *aid 

The Warsaw1 Center, located 

within the University * cottage of 
business, U the only endowed 
sports-marketing program in the 
dowry boused within an atcnsd 
lied college of business If the 
sports-marketing program is not 
successful, the endowed money 
will transfer to another professor 
within the business school 

"We want students at the Uni- 
versity to be able to experience 
first-hand those who have been 
successful in sports marketing," 
Casev Woodard, vn e president 

Cottage Grove fci. 
said in a new* release Rick Bur 
ton is entirely in keeping with 
our Hopes for the success of this 

program 
* 

Burton previously worked for 
a Connecticut Sport* marketing 
firm and his clients Included 
National Football League Prop 
ertie*. Reebok and Gillette Bur 
ton also worked as a product 
and advertising manager at 
Miller Brewing Co in Milwau- 
kee. Wi* 

Burton helped craft the suc- 
cessful Miller Light Tastes Greet 
Less Filling" campaign, which 
set new industry standards in 
sport* marketing. Woodard said 

"Right now, it Is |u*i one 
instructor." Ritchey said. "The 
tnstructumhip could be as short 

** two years or •« long A* five to 
»»* year* Right now. we re not 
sum how il'» going to go." 

Candidate* for the instructor 
ship urn sports marketing pro- 
fessionals who have been visibly 
successful in the field, such a* 
burton 

The field of sport* marketing 
Is expanding every year. Ritchey 
said 

"If* growing all the time," 
Ritchey said. ‘'There # a big 
demand for this field a* giant 
companies hke Disney and ABC 
merge, or NBC and Microsoft get 
together The possibilities am 
endless " 


