Sofa drones unite for their
favorite TV shows

By Amy Wu, New York U.
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the crinically acclaimed show, which ran its last enisode on lan

when it enjoved its highest Nielsen rating ever
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Fans bave
flooded
ABC offices
with e-mail
to save My
So-Called
Lite from
cancella-
tion.

My So-Called Life: Nielsen’s so-called flop is viewers' so-called triumph
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