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With the music industry closing in, is 

college radio spinning out? 

ollege radio is dead. \t least, the college radio we 

used to know. In their age of innocence, from the 
each Us until about the years ago, campus radio 

stations were isolated castle keeps ot noncommercial, no-format 
programming. \ station's libr.m of music was informed less |>y 
the music industry's current releases than In the private record 
collections ot the \oluntcer student DIs. \ ty pical set might tea 
lure John t oh rant- followed In Black Mae. a I enny Bruce mono 

iogue, then a Patsy Cline medlcv 
I here was a certain outlaw spirit a sense of freedom that 

came from knowing the labels didn’t like you, the l (A didn't 
know alvout you and the universitv u.is picking up the tab. 

I hose days are over, probably forever. I he artists that college 
radio had supported throughout the desolate 'N(k became sudden 
ly. violently popular in the ’U()s R IM., Public l nemy. 
Nirvana, l -. I lie music industry closed in immediately, and col- 

lege radio had to grow up fast. 

Welcome to the jungle 
I he record ctmipinicv were saying 

college radio »i' j place where viw amid 
get your neu big hand." savs Si ott 

frampton, editor in chief of f \lf 
Mum Manthl), a college radio trade maga- 
zine and new mum \> mmt reliable litmus 
•inii “That didn't happen for .1 tone 
tune, and now it tv" 

< \tj. which charts more than s(Hi 
play Mists front college stations coast to 

coast, monitors the changing landscape 
1 ■ * '* 1 i ■ 1.!,: s t •. 

I here's greater pressure on promotion 
people now to male a record wot l at 

the college level. I tampion save “( ,c-t 

ting ‘numbers' is now verv important to 

the laliel " 

Mikr 1 > c 11C h k\., ..t ( h.svi colieg-, 
radio promotions dim tor tor \tUniu 
Records. <icals «tth mote than J00 mi 
lege Mjiimit on the left-hand Mile nt 
hiitiU'j "babels arc putting much mure 

importance on collcgr rjilto," he sacs 

“litre at \tbnttc we’ve expanded we 

haw an entire (college mho) department 
now a mote cohesive im us 1 hat's true 

with most labels.” 
1 htc new attention from mime labels 

isn’t particularly weitoine in some circles 
I here’s .m old school ethii «*f indepen 

denic that runs deep in college radio 
and more than a little acvnmpanyuig attr 
ttitie tow ard the mator bltcls. 

I hc-i're kiml.t pushy." savs l)m 
( lane to. Mulligan Suit t senior and 
programming dtrec tor it V\ DBM. the 
student tun campus statton “But in tact. 
thr\ basically base to kiss our hurts, or 

thee get nothing You shouldn't take shit 
Irotti them, Ik*ausi we tart lie like. Screw 

you we won t plat vour record,** 
Program direc tor lodin Troeheek of 

( Mno l x \( KN sees things titflerently 
‘he have a good relationship with the 
labels,” he sa\s thee know we'll give 
everything a listen whereas some sta 

ttotts will sac, '<)h, that’s a mator bite! 
Sorry \tbruit, we're too extol lor uni 

"’ 

Sympathy for the devil 
lt\ important to note that Ohio's 

\( K\ ii one of the tc%» commercial col 

I hen one fine day 
she turned on a 

\eiv York station 

Co a hi n't believe 
what she heard 

at all 

She started listening 
to that fine, 
fine music 

l le/ life was saved 
by rock and roll 

I III \ I I \ I I l Mil M), 
"R< X K Wl) Roi 1 

" 

Ii t>! radio stations m kmc rica fully 
formatted. sell supported and entire!) 
reliant on ail revenue What's more, it is 

the only outlet in the market (or “mm! 
ctn .it "alternative" rock \< KX s staple 
artists, pi.ued on regular rotation, 
include I’. ,iiI lam. Xirvana ami Some 
I rmpte 1'ilois 

Michigan State's \\ DBM. on th< 
other haml, is noiuoinmeni.il and yets 
its revenue dim tly from student fees It 
also competes in a market that already 
has a firmly entrenched cotnmcuial 
'modern rock station, Accordingly 
\\ DBM itu. H p. .rates more specialty pro 
trrammme Blues shows, jam shows, reg 
gac shows even an SOs new wave 
retro program 

< onstdcring their respective markets, 
it s not surprising that Irochcck ami 
( tancio. Both student programming 
directors and canny, career oriented radio 
people, would hold such different opin 
ions In fait, they ale on opposite ends ol 
the central debate in college radio today 

Bow to respond to the popularisation 

VVesf Const, Cast Coast, dance hall — we play It all." says Michigan State U. DJ 
Jason Staten. No Manllow? 


