B COMMENTARY

Advertising regulated on UseNet

Daniel J. Stern

hris Fox's article on con-
ducting business on
UseNet (ODE, Jan. 31),

omitted some crucial guidelines
on this area of the Internet.

As Fox mentions, certain
UseNet groups — usually end-
ing in “marketplace” — focus on
buying and selling. Certainly,
posting a message to such a
group and waiting for responses
is appropriate. However, com-
mercial advertising is violently
frowned upon

If you have a hobby — busi
ness that matches the topic of a
group, such as Fox's advertising
his cards on rec.games.deckmas-
ter.marketplace, go for it! But
commercial advertising is taboo
on non-marketplace groups. It is
not OK to advertise your busi-
ness as if yvou were on television
or as if vou sent a flver via bulk
(“junk”) mail. Don’t post your
advert too frequently — about
every T“U.r \\I'I'L\ 15 i.ll.llt\

When posting an advert,
i ]iltlt' Youre ['Ihlil .I(iiin"ﬂ\ -'||lll
call for people to n-\immi by
sending you e-mail rather than
posting to the UseNet group
where they see the advert. Post
Ing a person-to-parson message
to a public forum, such as a
response to an advert, wastes
“bandwidth,” for example, the
amount of disk space, processor
capacity and telecommunication
transfer time it takes to send the
UseNet messages all over the
world

I'he cumulative cost runs into
thousands of dollars. In addi-
tion, such messages clutter up
the ||uhl|| forums and irritate
the users. You do not put up a
flyer on a bulletin board and
#x pect others to pin up answers

- you put your phone number
on the ﬂ_\'ler s0 interested parties
may contact you privately. Fol-

low the same procedure on the
Internet

Another verboten activity is
known as "cross-posting.” This
is when someone posts a mes-
sage not to the one or two rele
vant UsaNet groups, but to many
groups. This defeats the purpose
of the thousands of different
UseNet groups available and is a
hormrendous waste of bandwidth

Post to the groups that deal
with only your topic. For
instance, many automotive-
related groups exist. These
include rec.autos.antique,
rec.autos.driving, rec.autos.rod-
n-custom, rec.autos chrysler,
rec.autos.makers. saturn,
rec.autos. marketplace,
rec.autos.sport and rec.autos
tech

If vou have a car to sell or are
looking to buy a particular kind
of car, the appropriate group 1s
rec.autos marketplace. If it is an
antique car, you can cross-post
to rec.autos.antique as well, And
if you have a technical question
about your Plymouth Valiant or
Dodge Lancer, you can post it to
rec.autos.tech and cross post to
rec.autos makers.chryvsler

But 1o cross-post to all of the
automotive groups wastes band
width and wastes people’s time
Rec.autos.makers.chrysler read
ers will not help you fix your
ailing Honda, and
rec.aulos.sport participants are

there for discussion of automo
tive sporting events. If they
wanted to buy vour car, they'd
look in rec.autos. marketplace

In order to avoid making mis
takes that will turn other netters
against you, it is best to read the
UsaNet groups in which you are
interested for a week or more
without posting at all. In that
time, you can see the orientation
of the groups and familiarize
yourself with the customs that
should be observed on particu-
lar groups

You can also use that time to
locate the Frequently Asked
Questions file, for each group. It
is important to read the FAQ
(pronounced “fack”) so you do
not annoy people by repeating
questions, which have been
answered time and again, or by
breaking a rule of the group

As Fox points out, UseNet can
be an effective venue for adver
lising. However, it must be done

within the customs and rules of

the groups. To do otherwise is to
turn-ofl iruT-'::'.l.li customaers anda

r the wrath of other UseNet
readers. A little “"netiguette
06S 8 long way loward ear
you a reputation as a consider
ite netter and will hkely get vou
a better res pornss 1O your posts
ta boot

Daniel | Stern is o linguistics
major at the University
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Letters to the editor must be limited to no more than 250
words, legible, signed and the identification of the writer must
be verified when the letter is submitted

Commentaries should be between 600 and B00 words, legi
ble, signed and the identification of the writer must be verified
when the commentary is submitted

The Emerald reserves the I‘lp:hl to edit any letter for length or
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The Oregon Daily Emerald welcomes letters and commen
taries from the public concerning topics of interest to the Uni
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Quick Service and a Fair Price™
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Hot Wlngs Trlcky Stix, salad
for $2.00 with purchase.
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tickets on sale at the EMU Main Desk

\\5 Slmply wonderfu‘ .......................... §7.00, $4.00 tor 12 and under .
Health FOOdS '_"_'.f'::":".'_ﬁ':'.'_".:.".:':'.'.:"_:'.:".ss,s'o' Ping Ch:Ckef;
15% T - o res seats $14.00, $10.00 2. Tuesday, Feb. 28

] e $12.00 vou. $15.00 Gr Pork in Plum Sauce
on Vegie Burger Treats 3. Wednesday, >
ickets at the EMU Main Desk

Broccoli Beef

4. Thursday, March 2

Chicken in Bean Sauce

5. Friday, March 3
Pepper Steak

Save
« Purchase: Your Greyhound t

...................................... o1 seats $14.00 & $10.00
.$6.00 von, $10.00 ¢

CANCELED: Jim Carroll. Refunds available at place of purchase,
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Spring Term 1995
2 credits [P/NP or graded) = Time to be arranged
nchcate interest by leaving your name and SS# at 346-0007
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_YOUR PATRONAGE SUSTAINS US. USE OUR SERVICES. TELL US HOW TO PROVIDE SERVICES THAT MEET YOUR NEEDS. YOUR FEEDBACK IS VALUABLE.
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