
Paul MacLeod is the new King — of Efvis memorabilia, that is. 

ELVIS IN DA HOUSE 
When l <>t Mississippi sin 

dents tee I an uncontrollable 
longing tor the Jungle Room or 

.1 lustful urge tor mutton chop 
sideburns, their sj|\.itmn lies 
lust 4s minutes south .it the 
home ot tlu ithn l lvis \.iron 
Prcslci 

Weekend ro.nl trips l>v stu 

dents from ne.trby l )h Miss, 
Memphis State l and Rhodes 
(-ollege lead them to the home 
ot Paul M.n 1 eod and tils son, 

I his \aron Presley M.n I end 
I true and ( S magazines 

awarded Paul Mai l coil the 
title ot world's In gets! Iliis 
tan, and with good reason He 
and his son have eons cried 
their antebellum mansion into 

the world's largest I Ivis 
archives and opened it to the 

public, calling it what else- 
( It ,ieeland l oo 

“It's ama/mg to see some 

body so obsessed with I Isis 
that thcy'ie dedicated their 
entire life to him." sas s ( )|e 

Miss senior Bart Sepko 
I Isis M .H I coil ss a s (list I 

when die hiny tiled, hut miss, 
,u ’(>. he's a leading authontv 
• >n I Is is meuiot .ihili.i 

With this storehouse of 
knowledge lucked awas in his 
photographic incinorv, esen 

/ hi- I .111 Si- s I ).l\ id I til l 

nun mentis sought out his 
sompans Hut the Big \pple 
prohaldv won't have as much 
appeal to llllti is Mississippi, 
where I Isis Mail.cod and Ins 
father as t as tour guides, lead 
mg visitors through the series 

of ilaik rooms containing a 

huge collection of materials 
that have liecn printed, said >>r 

filmed a I Mini I Isis 
It sou aren’t impressed bs the 

I'^tl movies about I Isis in the 
I \ room, tiles might show sou 

the tiles on iff.lMKI | Isis mi|>cr 
sonators and the more than 
JJ.IIOO newspaper clippings 
mentioning I Isis' name 

"I like I Isis, hut I lust went 

tiei jusc I thought I! w as 

(mint s.t\ s I 1/ M.u i, 
M'llll I| 11 l >lc 'II n 

like shrine knnl <>l 
sii k anil weird." 

Fast the trained si raps 
nt ear pet (rum 
( i r aee la nd a ml dried 
(lowers trom lliis' 
tlllleral is tile "l >le Miss 

wing," featuring pie 
lures nt the hundreds nt 
students who have visit 

ed 
i'ii the third v isi i, 

worshipers id the King 
are given lltetnne mem 

l>er status, with a eard to 

prove It 

oil i»rt lo wi'.ir the til.uk 

leather biker |.u ki i ami walk 
around in it I think it 

belonged m I Ivis then you 
yet the card," \laev says. “It’s 
like ritual •Jamie North. 
I be IKnly Miwiuippiun, l of 

VlissisM|i|>i 

Guide to 
Category: 
Beer-related T-shirts 

Dorm T-shirts 

Obscure band T-shirts 

Sports related T shirts 

Plain T-shirts 

T-shirts worn with irony 

Kitschy T shirts 

Political identity T-shirts 

Statement; 
I only drink beer on days 
that end in Y 

Popular catch phrase 
altered lor dorm door 
e g., “Whoomp1 It s 
Turnbull House1 

Album cover or logo tor 
band 

Football, baseball swim 

ming etc 

None. 

Wearer doesn t believe in 

sleazy, redneck senti- 
ments like Lazy 
Americans My Ass 

Pop-culture icons, e g. 
The Brady Bunch. Foghat. 
eta! 

Leftist statements like To 
Vegan" and Save the 
Rainloresl 

Message 
All days end in Y, implying 
you drink every day! 

Wearer shows pride lor 

havmq been randomly 
placed in the dormitories 

Wearer knows the under 
ground rock scene 

You support your college 
sports teams 

You are a person who 
prefers a simple 
unadorned look 

You point out the ridicu 
lous nature ot the state 
ment 

You understand the princi 
pie ol kitsch It's so bad 
that it s good 

You are serious about this 
cause and are a politically 
involved person 

Advantages 
Beer is cool, and shirt 
says you drink It daily 
A reminder ol your dorm 
experience 

Promotes band you really 
like 

Feeling ol school pride 

Wearer looks like "the 
Fonz 

A chance lo teel superior 
to others. 

Unique and amusing; 
often a conversation 
piece 

Boldly and seriously lets 
people know you believe 
in a cause 

Disadvantages 
Doesn t address Important 
issue of alcoholism. 

A reminder ol your dorm 
experience. 

When video hits Bus Bin. 
shirt is no longer cool. 

They're hard to lind. 

Bums also prefer simple, 
unadorned look. 

Not as many people 
understand irony as you 
may think. 

Screams. I want atten- 
tion.” 

Expressing your bold, seri- 
ous causes on a T shirt 
makes you look like a 
schmuck 

SOURCE THE ONION. U Of WIST ONSIN A U Of IUINOIS 


