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EDITORIAL

Condom ads react to
growing AIDS threat

Next time you sit back in your favorite arm chair, Kick
up your feet and turn on your TV, stay tuned for the com-
mercials. A new federal campaign is being aired in an
attempt to persuade viewers to practice safe sex with latex
condoms or else practice abstinence.

This type of TV ad is the first in a bold media campaign
of its kind. The Reagan administration drew the line on
promoting condoms with a man slowly pulling a sock on
and leaving the viewer to figure out the rest. (Obviously
that wasn't too effective.) The Clinton administration,
taking a more liberal role, sponsored the ads in hopes
of addressing the issue in a more direct way. They seem
to have done an effective job with the clever 30-second
spots.

As the deadly AIDS virus spreads and continues to
be incurable, it seems the time has come to launch a cam-
paign of this magnitude. Although it is incurable. it is
pasily preventable, and these new ads address just that
point. Of course there will be, as usual, the offended peo-
ple watching a condom fly across a room splitting the
sheets of a not-so-steamy sex scene, but maybe it is time
to offend someone. It is, without a doubt, time to do some-
thing.

This first step is a good one, but another step and anoth-
or after that needs to be taken as well. People have been
bombarded with HIV prevention, so much so that they
are nearly turning the other way. These new condom cam-
paigns reinforce the simplicity of prevention, as well as
increase awareness,

Critics have noted that the campaign fails to address
the majority of the people that are infected with the HIV
virus, male homosexuals. However, the new ads never
really use the gender of the people as a factor. Regardless
of whether they do or not, the point is irrelevant — the
message is prevention. Condoms, when used correctly,
or abstinence, help prevent the spread of the HIV virus.

The issue of abstinence was encouraged mainly by the
networks themselves, fair enough and important enough
as well. This just adds to the effectiveness of the cam-
paign by reinforcing the benefits of abstinence that seem
to be easily overlooked in this day and age.

The campaign was designed to target people between
the ages of 18 to 24. This is a good place to start, but a
second step needs to focus on those who are even
younger.

Younger people have contracted the HIV disease not
even knowing what it is or let alone how to prevent it.
A well-designed educational process enlightening the
youth as to the mechanics of the disease and the ease of
prevention would benefit everyone. Since this obvious-
ly isn't happening in the home, it needs to be done else-
where, and the best option is in the schools. It seems like
a waste of time to educate the youth of this country but
leave out the education of a life-threatening disease.

The clever ads that will air soon are a beneficial step
in the fight to eliminate the HIV virus. Until a cure is
found, steps have to continue in the direction of pre-
vention. A 30-second TV commercial may seem like a
small step compared to the realm of the battle, but it is
a step, and another must follow.

o EMerald

P.0. BOX 3159, EUGENE, OREGON 97403

at the University of Oregon. |
s P— vorsty with oltcos at e WX

the Assocutied Pres

Editor-in-Chiel: Jase Borg

nmagngEunm Caley Anderson Sports Editor Steve Mims
Editorial Editor Dawd Tham Edilorial Editor Jott Pckhasa
Graphics Editor Jatt Paslay Photo Editor Anthony Forney

Jatt Wintprs Supplements Editor
Night Editor: Dave Charbonneau

Freelance Editor Kaly Soto

Associate Editors: Eoward Kioplensten, Studen! Government Actvibes. Flabecca Medrtt

Community, Julie Swensen, Higher Educaton Admnstribhon
News Staff: Mandty Baucum, Wilson Chan, Dave Charbonneau, Jm Davs, Meg Dedolph

Amy Devenport, Cava Echovavria, Maka Fiekds, Martin Fisher, Sarah Henderson, Heatherle
Himas, Yin Leng Leong, Manus Meland, Trista Noel, Elsabeth Reenstiorna, Kate Sabounn,
Robtse Heeves, Lia Salocoa, Scott Simonson, Stephanie Sisson, Susanne Steftens, Jule

Swonsen, Mcheie Thompson-Agular, Kevin Tripp, Amy Van Tuyl, Danie West

Genersl Manager: Judy Ried
Advertising Director: Mark Walter Production Manager: Mcheie Hoss

Advertising: Sube Dutta, Nicole Herzmark, Teresa Isabelie, Jeff Marion, Jeremy Mason

Michae! Milette, Van vV OrBeyan I, Rachael Trull, Keisey Wekell. Angie Windhem
Classified: Becky Meschant, Manager Victor Mepa, Sim Tre Teck

Distribution: Andy Harvey, John Long, Graham Sempson

Business: Kathy Carbone, Supervisor Judy Connolly

Production: Dee McCotit, Production Coorcinator. Shawna Abele, Greg Desmond, Taa

Gauttney, Brad Joss, Jenniter Roland, Naft Thangvipt, Clayton Yee
o SE—. 7 ' =10 ] Display Advertising .............. 346-3712
Business Office. ... 348-5812

awlyl removal o use O papes 8 rosecutabile

2 Oregon Daily Emerald Wednesday, January 12, 1994

N o .-‘!"I:'.’-;»vﬁ' '-1.!: - %}'Fv:"r "’.-""“:

A VER fay PREYT TwsiD

ey TWE Buaemgyy ey ! u

OPINION

I MEANT
A WEDDING

THE AD THAT WAS Too
CONTROVERSIAL TO Run

Not all forms of life are equal

Dave THORN

very morning, as 1 walk
E across the Bean Complex

parking lot on my way to
class, 1 pass a van whose
bumper proudly declares that
“All forms of life are equal.” No
matter how many times | read it,
it never fails to make me snick-
er.

Now |I'm aware that the entire
environmentalist/conservation-
ist paradigm cannot hope to be
captured on a single bumper
sticker, but even if | had to listen
to an hour's worth l]f«'lmllnll'll[h,
I doubt | could ever bs con
vinced that all forms of life are
m;:...| It's a very Breen way of
looking at things, but it just
foesn’t hold up to any serious

SCrutiny
First of all, if all life were
Bqu 1), then | would be a mur
rons of times over. 've
b ud en gh microscopic e
since | got up this morn
ng eating breakfast, using

antiseptic mouthwash, walking
across the grass — to deserve the
electric chair. Yet no one seri-
ously thinks | should be pun-
ished for these heinous crimes
Why? Because no one really
thinks all forms of life are equal,

Environmentalists have an
easior time convincing people
not to kill bigger creatures. My
question is, where (and for what
reasons) do you draw the line? If
it's OK to kill little things, like
microorganisms and mosqui-
toes, then why isn't it OK tukill
a deer or a dog or even a whale?

We value larger animals over
smaller because we recognize
that not all forms of life are
equal (and because the larger
animals are more likely to be
immortalized as Disney charac-

ters). If we can agree that some
animals are superior (read: more
valuable] than others, why can't
we similarly admit that humans
are superior to animals?

I have to admit that 1 am
shamelessly pro-human: if 1
have to choose between one
human life and a million single-
celled amoebas, I'll choose the
human every day of the week.

But even when the scales are
more balanced — say, between a
human and a dolphin, for
instance — it's still easy for me
to say “‘Let Flipper die!” Even
the most impressive non-
humans on earth are still not a
match for their homo sapien
counterparts

One reason is intelligence
Zoologists have vet to determine
conclusively whether animals
understand “cause and effect”
or to what extent they can com-
municate with each other
through language. But the
answers to these questions don't
make any difference when it
comes to evaluating the superi
ority of humans to animals. It's
the application of intelligence
that makes humans special

Suppose dolphins have equal

intelligence 1o humans, but just
't bother to use it. They just
swim around in the sea, think

ing deep thoughts, but never
apply their intelligence or
knowledge toward anything but
the basics: food, companionship
and sleep (do dolphins sleap?)
Even if dolphins have such
intelligence (which | seriously
doubt), they still would come up
short in a matchup with human-
ity, because they don't apply the
intelligence that they have at
their disposal.

In essence, humans are better
manipulators of their environ-
ment, A pot-bellied pig couldn't
have planned the Apollo mis-
sions: no orca whale could have
discovered a cure for polio.
Humans are smarter than ani-
mals — pure and simple.

But there's more to this dis-
cussion than just intelligence.
There are other characteristics

.humans are
better
manipulators of
their environment.

that set humans apart from all
other creatures. One of the most
convincing of these characteris-
tics is embodied in the conser-
vationist movement itself.
What are the messages of this
movement? In essence, environ-
mentalists and conservationists
want to shape human behavior
make us kill only when nec-
essary, use only what we need,
conserve natu ri'l] resources &'ll\d
preserve endangered species
They want us to “Save the Plan-
et.” Like most other rational
people, [ think that saving the
planet is a very good idea
But in asking us to practice
conservation, environmentalists
are asking humans to suspend
their natural animal instincts
No other animal is expected to
curb its consumption in order to
save the planet; animals, left by
themselves will eat entire
Species into oblivion, and not
feel a shred of remorse. U they
ure |.'|.;:.1I||l- of destroving the
environment, they probably
will. And no one would consid-
er it “immoral.”” If it
humans doing the destroying.
however, it would be a whole
different story.
Environmentalists expoct
humans to behave differently
than animals. The very fact that
they make such a demand
proves that they believe humans
to be different than animals.
Only humans possess the
power to destroy — or save —
the environment, and the con-
science to choose between the
two alternatives. That character-
istic, along with a litany of oth-
ers, is what makes humans — in
spite of all our faults — superior
to all other forms of life.
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David Thorn is an editorial
editor for the Emerald.
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