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Congress works on metaphors

WASHINGTON (AP) — In
Congress, the oratory seldom
gets better as the arguments
drag on. Which is to say, there
often is an inverse relationship
between the quality of rhetoric
and the length of debate

And when a debate drones on
— as happened last week when
the House took up the tax bill —
Democrats and Republicans
quickly run out of fresh materi-
al. That's what produces fierce
competition for The Perfect
Metaphor

“This is really the Dr
Kevorkian plan for our econo-
my," said Rep. Christopher Cox.
R-Calif, It will kill jobs, kill
businesses, and, yes, kill even
the higher tax revenues that
these suicidal tax increasoers
hope to gain.”

Rep. Gary Franks, R-Conn.,
quoted a young constituent who
calls the Democrats the Robin
Hood Party. If Robin Hood isn
quite right, how about Bill Clin-
ton the Pied Piper?

“Please don't follow this mis-
led Pied Piper down the wrong
road. It is going to ruin you,”
warned Rep. Dan Burton, R-Ind

House Minority Leader Bob
Michel, R-111., said the Democ-
rats were “like lemmings head-
ed over a cliff.”

“I am not a lemming.”
protested Rep. James Traficant,
D-Ohio, who voted against the
Clinton plan

Democrats supporting the bill
retorted by thinking up creative
ways to call Republicans cow-
ards and hypocrites.

Rep. Barney Frank, D-Mass.,
said Republicans who didn™t
fuss about how the House han-
dled tax bills when President
Bush was in the White House
only started hollering after Clin-
ton wias sworn in

“They have a gag reflex they
can turn on and off,”" he said

Rep. James Inhofe, R-Okla.,
offered another view: It was the
Democrats who created the tax
bill to “cram down the throats
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of America with little or no
notice."”

Rep. Charles Schumer, D-
N Y., told other Democrats if
they didn’t support the presi-
dent they would “cut him off at
the knees.”

Rep. Mike Synar, D-Okla.,
covered all the bases in his
speech of support for the presi-
dent

e The federal deficit, he said,
was “the cancer” that “"grows
and festers and continues to eat
away at the economic vitality of
our nation.”

eHe cited history. “Welling-
ton at Waterloo could have
delayed attacking Napoleon
until all the options had been
thoroughly reviewed.”

sHe quoted Shakespeare
“There is a tide in the affairs of
men which taken at the flood
leads on to fortune; omitted, all
the voyage of their life is bound
in shallows and in miseries.”

e And he ended with a mix-
ture of geography and disease
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(Main Floor By Our Information Counter.)

Undergraduate Purchase  $24%

Includes gown, cap, fassel & commencement fee

Master's Rental $25%

includes rental gown & hood, purchased cap, fassel & commencement fee
« A $5 icte fee will be charged for orders placed after June 4th

PhD Rental

$34%

Includes rental gown & hood, purchased cop, tassel & commencement fee
« A $5 iate fee will be charged for orders placed affer June 4th

Clinton imitator wins
contest, stars on TV

LITTLETON. Colo. (AP) — Put Michael Newell in a suit
and give him five minutes with a blow-dryer, and he’s a dead
ringer for Bill Clinton

Newell, 43, won the National Enquirer's Clinton look-alike
contest last year and starred as Clinton’s spitting image in the
Japanese made-for-TV comedy, The Man with the Flaming
Gun

“This is a fun thing to do.” he said. “There are worse
things than looking like the president of the United States.”

When he's not perfecting the look and voice of the presi-
dent, Newell spends his spare time speaking to children
about the dangers of drugs.

His wife, Linda, encouraged him to enter the tabloid’s
look-alike contest after their two children noticed his resem-
blance to Clinton. “They'd see Bill on TV and they would
say ‘Mommy, Mommy, look! Daddy's on TV.” Newell said.

The former Denver police officer now runs an industrial
security firm.

His wife is a former television actress who helped him
learn to imitate Clinton’s voice and facial expressions. The
couple watched videos of Clinton on the campaign trail and
she critiqued his accent until he sounded like he grew up
in the rural South.
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The Department of Leisure Studies and Services has purposefully scheduled classes to compliment the majority of the University of
Oregon's Summer Session classes. Campus wide, more than 90 percent of classes are offered Monday through Thursday (or Friday).
Each of the workshops start at 12:00 noon on Friday until 4:50 p.m.; 8:00 am. to 5:00 p.m. on Saturdays and Sundays While the
academic assignments vary, generally a paper or project report is assigned and due within two weeks of the completion of the
workshop. The Environmental Awareness workshops give students a rare opportunity to truly understand the many facets of our
region. Students will be close to the things they study: see, smell, hear and touch in order to gain a wide perspective and a magical
appreciation for Oregon. Attendance and satisfactory completion of the assignment are mandatory to receive a passing grade.
Following are one to two credit workshops currently offered in Leisure Studies and Services during Summer Session:

Eavironmental Awareness Research Adolescent................July28-30  Recreation 2nd Tourism
Substance Abuse

D_eschutes Headwaters.... June 10-13  Aduit Child of Alcoholics............... July 12-14 Leisure/Work Motives.......................June 11-13
River Recreation.....................June 1620  Ajcohol College Student....................August 45  Event Management............c..c June 18-20
Be:m e LR .....ju?ewzg-f': DAUES B SPOIE st July 89  Consumer Behavior June 25-27

olcanic Cascades..................coo July 9- ARMEBEST o.o.cevsicsessisiborsirmranssmsmmiins July 1921 |nternational Touri
Crater Lake JJuly 1618 OR Institute of Addiction Studies....... July 26-30 0:::::1!! ]nfof:‘::-m """""""""""""" 'JJUW::
Tidepools . July 23-25 Conference at Lewis & Clark College : - S Y
Rvers July 30-August 1 Tobacco Prevention....... Conference, July 14-16 Systems in Tourism
Dunes & Beaches ps .AUgU“ 68 Hazard . Festll\'l' Maﬂagemnt Lanrssrmmibai o JUIV 16-18
Lakes. ... o AUGUSE 13-15 Compulsive Behavior ... Conference, July 21-23  Delivering quality Leisure Services ..... July 23-25
Environmental Projects.. August 18-22 0;2:?'::}3:& Operation.............June 2830 canadian Tourism..................July 30-August 1
Wilderness........ August 27-29 ool Alcohol Syndrome..................June 21-23 Oregdon Tourisrn;tilssues.... ... August 6-8

. Drug ABUSe ... June 23-25 30D Opportunities

Substance lbuse Preveation h'llﬂl Prevention Education Sustainable Tourism . August 13-15 and 20-22
DRRIER i ecsiobirsamss June 30-July2  AIDS & Other STDS ..o July 26-28 this is a 3 credit class




