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“2 for 1 dinner.”
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FID: “Mother's Touch”
“Spectal Thanks”
“Inspiration Bouquet”

Come in or call today!

24 hour

(st be of equal o¢ less valwe)
Mot valid with Daily Special or any other ofler
Expires 517/93
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‘When you want to say
“Mom, you re

the best!”

SEK NPT e Say it with flowers

_, 2 from
R Eugene's Flower Home

THE UNIVERSITY FLORIST

610 E. 13th at Patterson * 485-3655
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VAN GOGH’S

“SUNFLOWERS”

WAS NOTHING
COMPARED TO

THIS DRAWING.

ENTER TO WIN A FREE JANSPORT SWEATSHIRT,

SHORTS AND T-SHIRT.

UNIVERSITY OF OREGON BOOKSTORE
13TH & KINCAID
M-F 7:45-6, SAT 10-5
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Continued from Page 1

said

Hallock said that in the fall of 1990 homeowners
finally said "no’ to escalating property taxes by vot-
ing “vyes" on Measure 5.

According to statistics compiled by the state
Office of Revenue and Finance, the overall tax bur-
den on businesses, which includes all state and
local taxes and fees, has decreased from 49.8 per-
cent in fiscal year 1978-79 10 42.3 percent in 1991-
92.

The burden on households has risen from 50.2
percent in 1978-79 to 57.7 percent in 1991-92

The overall tax burden in the state has been
steadily shifting from businesses to households.

But when Oregonians voted for Measure 5, did
they understand how funds would be allocated to
make up for the revenue loss?

Gov. Barbara Roberts, who was elected as Mea-
sure § passed, tried in the fall of 1991 to inform peo-
ple about the consequences of the measure.

Roberts organized a statewide discussion called
“A Conversation with Oregon,” which included
10,000 voters. Through the use of Ed-Net, Roberts
conducted 32 telecast sessions in which she spoke
with Oregonians about their concerns and informed
them about what Measure 5 meant for the state.

Polling information gathered by a team of Uni-
versity faculty before and after the “conversation”
reveals low voter comprehension of the impact that
Moasure 5 would have on the state budget

Prior to the discussions, 9 percent of voters knew
the percentage of the state General Fund that would
be going to public schools under Measure 5.

After the discussions, only 23 percent of the par-
ticipants understood the figures

Five percent of non-participants knew the cor
rect percentage

Oregonians might have been misled by infor
mation in the voter’s pamphlet that said the state
General Fund would cover the loss in property tax
revenue

Measure 5 guarantees that the state replace lost
property tax revenues, but the state is not obligat-
ed to maintain its current level of general aid to
schools. The state can reduce school funding to bal-
ance the budget

Basic and higher education is funded primarily
by property tax revenue. The General Fund, which
generates most of its revenue by levying income
taxes, funds education, human resources and pub-
lic safety

The state does not have the money to maintain
services at the same level as before Measure 5 and
at the same time pay out larger and larger chunks
of money to schools.

Prior to Measure 5, voters would approve a tax

The state does not have the
money to maintain services at
the same level as before
Measure 5 and at the same
time pay out larger and larger
chunks of money to schools.

base that determined the amount of revenue the
government was authorized to raise. This system,
called a levy-based system, provided Oregonians
with the opportunity to determine what their needs
were,

Measure 5, limited the rate of taxation. The rate
is determined in dollars per thousand on assessed
value of property.

Therefore, the system was changed from a levy-
based property taxation to rate-based property tax-
ation

As a result of Measure 5, the University suffered
a $10 million budget cut during the 1991-93 bien-
nium. These cuts forced the elimination of more
than 20 programs. 225 positions and the closure of
the College of Human Development and Perfor-
mance. Tuition has increased 38 percent during the
biennium

And the worst is yet to come

Even if the Oregon Legislature comes up with a
tax proposal and gets it on the ballot to put before
voters in the fall, the second round of budget cuts
for the 1993-95 biennium will likely go into effect.

The University budget will be reduced by $15.25
million for the 1993-95 biennium, according to sta-
tistics from the University's vice provost's office

Administrative and support services will take the
biggest hit in this second wave of cuts. They were
cut by $850,000 during the past two years and are
slated to be slashed by $6.74 million in the next
biennium

Administrative and support services include the
University's registrar’'s office, student advising,
financial aid office and building and grounds main-
tenance.

Cuts in administrative services were chosen over
elimination of programs and faculty.

Tuition will rise another 7 percent next year for
undergraduates, bringing the grand total to more
than $970 per term for Oregon residents

According to the registrar’s office, those numbers
may be conservative estimates because they do not
include ASUO incidental fees and other fees that
may be incurred

Graduate students will see a 15 percent tuition
hike next year.
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Momn!

Gireat flowers for any budget

ROSES '9.99...

136 E. 11th « (near Willamette)
342-3358
Must be 21 or Over
WOdﬂva May & 33
Kpants
Flowerz
Big Macca

Thursday ., $3
Filler
The Big 1 Am
Ro-Sham-Bo

Fﬁd.v May 7 33

A Puddie Stomp Portland Compilation Show
Compfetely Grocery
The Last Pariahs
Justin Stark

Music Starts at 10pm
Mon-Sat
Music starts at Bpm Sundays
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W | MOVIE RENTALS » OPEN 24 HOURS |
! 13th & Patlerson = 342-1727 |
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FRAMES & PRINTS INC.

1780 QAN ST« 3434119 « Gam-bom, MON-SAT

Carnations ‘7.?9....

FLOWERS AND GIFTS
+ Coaereral (0 Lavaties «
07 E L0 Engrae, Or. Y7481 - 4251992
1710 Chambers, Eaprae, Ov. 77401 - 4851281
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You just got hit with the advertising power
of the Oregon Daily Emerald Put it to work for
you: Call our ad department at 346-3712
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