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1311 Lincoin
Willamette Towers Bullding

40% OFF

| » Haircut
(reg. $15 w/ shampoo &
condioner)

|« Perms - loop rods & spirals
(reg.$50-65 w/ conditioners,

cut & style. Longer, color treated
hair slightly more)
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Introducing...

Reflections by
Birkenstock. The Ibizo
is now available in 6
new limited edition
colors for spring.

Receive a
complimentary
tote bag with your
purchase,

while supplies last.  The Original Comfort Shoe™

BIRKENSTOCK STORE
5th Street Public Market » 342-6107

THE
Eugene »
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Editor raps ‘pale male’ media

Shanti Sosienski
For Ovegon Dasty Emeald

It's no longer a mystery how
women are buried in the world
of print, considering the media
are run by the “pale and male,”
MS. magazine's editor-in-chief
told a University audience of
about 600 people Thursday

If there's one word for jour-

nalists to hold onta, it's audaci-
ty,”” said Robin Morgan, this
yvear's speaker for the annual
School of Journalism Johnston
Lecture

Morgan has taken audacity to
heart through her feminist
activism and writings that take
on an international purs e tive

“All issues are women's
ISSUes e ause women are lhl'
majority on this planet not the
minority,” Morgan said

“We need to blow away the
cobwebs of the myths of femi
nism and address the issues
Morgan said

The women's movement has
struggled with many media bias-
vs for the past 25 years, Morgan
said

“The myth that this is the sec-
ond wave of feminism discredits
any other women's move-
ments,” she said. “Our experi-

ence reflects only a small por-
tion of a world mosaic. And
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since the sixties, we've been bat-
tling this ‘bra burners’ image
that came out of a fluke in the
New York Times 20 years ago,”’
she said, provoking a round of
applause from the audience

She attributes these myths to
the media, which she said she
believes  has  disregarded
women

“Every vear for the last 25
vears, the media has tried to
declare that feminism is dead.
It's not.” Morgan said

After battling with advertisers
over content of the magazine for

18 vears, Morgan said, MS. mag-
azine was declared finished. But
in 1990, it was resurrected
because of massive reader
response demanding the restart
of the magazine

Morgan had worked on MS
for a number of vears but
believed it was being taken over
by the advertising industry in
the mid-1980s. Fed up with MS
evolving toward glamour maga-
zine status, she removed her
name from the masthead. In
1990 she returned to the maga-
zine, but on her terms.

“That's why I'm here today,”
she said, “to say you can have
vour principles and your cake.”

Two years after it's resurrec-
tion, MS. still adheres to the
changes Morgan made. The
magazine is run entirely on
sales, there is no advertising,
International articles are written
by women from the countries
the articles are about, and MS. is
currently in the process of being
translated into other languages.

The success of the magazine is
evidence of Morgan's sense of
personal vision of the past and
future feminism.

“If we do not write our own
history, who will,” she said,
receiving a standing ovation
from the packed auditorium.
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You just got hit with the advertising power
of the Oregon Daily Emerald. Put it to work for
you: Call our ad department at 346-3712
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$15.50 General Public
$13.50 U of O Students

TICKETS AVAILABLE AT EMU MAIN DESK,
CD WORLD, FACE THE MUSIC, HOUSE OF
RECORDS, RECORD GARDEN

FOR TICKET INFORMATION CALL 346-4362
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Plus Special Guests

LITTLE WOMEN

post Cinco de Mayo celebration!
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