
Dollars and Sense 
MONEY* BU: ACADEMICS 

Giving it up 
Corporate, alumni donations increase despite rec ession 
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Copyright copycats widespread on campus 

MICMAU CIEVINCER -IV ..V '* *1 

Is this the real thing? Student entrepreneurs often rip oft 
well known logos and slogans In the thriving T shirt 
industry The practice is Illegal, but seldom prosecuted 
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Students make 
clothing line 
a surfin’ safari 
By MICHAEL SARNOWSU 
IhiHuchuhit, U. of Akron 

life, from the perspective of two U, 
of Akron juniors, is a safari at well a* a 

beach. 
Jim Wagner and Todd Thompson 

own and operate Scabies Expedition 
Company, which offers clothing they 
design and market themselves. Their 
fashions a cross between the surfwrar 
style and Banana Republic have 
'really taken off.’ Thompson said. 

Thompson came up with the idea for 
Scabies as a high school student 
freelancing for a surf company in 
Huntington Beach. Calif, While doing a 

show, he and a cownrker came up with 
the Scabies name for a company 
someday. 

When he came to the U. of Akron, 
Thompson used $600 his parents 
fronted to prim l SO T-shirts, which sold 
in less than a week. Shortly after, he 
met Wagner and the two marketing 
majors became partners. 

Business has been good for the pair. 
Scabies broke even after the first six 
months of operation and grossed aboul 
$12,000 in 1990. 

Most of the profits so far have been 
reinvested in the company, but 
Thompson said starting in *92 he and 

See SEABIES, Page 3£ 


