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Despite  Saleway s recye ledd
meat travs, the store chain is
among dozens of businesses
that have organized etforts

and collected more than $1.4
million to defeat the meas
ure. according to Elections I
finance re

Vision (<II1|}|<IIL‘_II

ports tiled Monday

I'he recveling standards
called for in Measure 6 would
become  increasingly  stricter
over a 10-vear period, begin-

ning in 1993

Starting that vear, packaging
would have to meet one of the
following requirements to be

e It would have to be made of
at least 50 percent recycled ma
terial by weight

s It would have to be made of
a material of which at least 15
percent recyvcled  statewide
For instance. any packaging

made from aluminum would be

acceptable as
cemt of aluminum in Oregon 1s
being recvcled: this percentage
would increase incrementally
to 60 percent by 2002;

long as 15 per

® Or, the packaging must be
reused at least five times for the
same or similar purpose

Measure 6 would

es All

College Students To Stick To It.

Pepsi-Cola bottling company of
Eugene and The University of
Oregon Bookstore bring you
the Wall of Velcro on

October 8 & 9

Al the University of Oregon Bookstore
See location lor times

* Stick to wall
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* Put on Velcro suit
safety helmet

e Bounce on trampoline

e Jump against Wall

(with assistance of spotters)

* Smile for instant photo-
graph (photo is free)

and

Participation
and
Photograph
are
FREE!

Pepsi-Cola bottling company of
Eugene and the Student Union
Food Service bring you the
Wall of Velcro on

October 10, 11, 12

at the EM.U.
See location for times

enforce
those standards through a scale

of penalties ranging from warn-
ings to  S10.000-a-day
I'he Department of
mental Quality would be re
quired to monitor product
packaging around the state and
exemption  pro

lines
Environ

maintain  an
gram for manufacturers’ and re
lailers” waiver requests

Although supporters and op
ponents have wrangled about
the finer points ol the measure
the central  debate  revolves
around the initbative’s basi
concept: Does the measure en-
courage recveling, or 1s it a
packaging ban?

“It doesn’t encourage or re
quire recycling,”” said Ginny
Burdick. spokesperson for the
Oregon Committee. ‘It only
bans things "’

But Consumers for Recyeling
savs the word “‘ban" is mis-
leading “It's inflammatory
wording,””  Stubenvoll  said

Calling it a ban is one of the
buttons they can

emotional

push. and they are pushing it |
hard to cast doubt on the meas
ure,

Indeed opponents of the
measure have pushed for the
use of the word *“ban

Last spring, James Whitty
director of the group that
founded the Oregon Commil
tee. argued in court that the
ballot title of the initiative
should words

packaging ban ' The case
proceeded to the state Supreme
Court. which ruled in March
that the measure is not a ban

Opponents also sav the meas oo
ure would run up high costs for
the state. citing the duties add
ed to the DEQ if the measure
passes One of the Uregon
Committee s television ads jare
dicts, *Measure 6 would cost
milhons,’

The state-produced tiscal im

imclude the

pact statement created  for
Measure 6 puts the annual tab
for increased DEQ responsibili
1S somewhere between
SH00. 000 and $S850,.000

he 1mpact statement will
not accompany the measure on
the ballot, however, because of
4 massed centithication deadline
by state officials and subse

quent court rulings

Especially at Club Wash.
There'sadeli. A big
screen TV, Video games.
Trv the new Club Wash.
Doing vour laundry will
never be the same.
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