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Miller Market is a family-owned market that attempts to maintain a reputation for friendly 
service. 

delicatessen has been installed 
to create a more homey and 
friendly atmosphere. In addi- 
tion, the Cunhas have attemp- 
ted to establish and maintain a 

one-on-one relationship with 
their customers. 

According to Nancy Cunha. 
customer satisfation is the 
store’s goal ‘‘Our customers are 

the lifeblood of our stroe," she 
said. 

To attract more students to 

their store, the Cunhas have 
sponsored sales and specials 
especially for the University 
crowd. According to Nancy 
Cunha, discounts are being of- 
fered now to Greek organiza- 
tions interested in buying sand- 
wiches or other food items at 

the Miller's Market deli. 
The market is a great place to 

shop or get something to eat, 
said Pete Keady, a junior 
rhetoric and communications 

major. ine clerfcs are all 

friendly and down-to-earth If 
you want something, they're 
willing to give you what you 
want, and they’re always will- 
ing to work with students,” he 
said. 

However, despite this in- 
terest, Nancy feels the majority 
of the people still "don't know 
that we exist.” Although it's 
true "we're here for them 
(customers), they also have to 
be here for us,” she said. 

“We can’t survive without 
regular use (by the customer)," 
she said. 

However, the motto 

"Everybody grows up with 
Miller's” is once again coming 
into play. Since its establish- 
ment in 1931, Miller's Market 
has continually tried to meet the 
needs of the community and the 
fond images of Miller’s Market 
as a “safe place to send your 
kids for milk and candy” still 
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received a two percent pay in- 
crease However. Olum said the 
University has not kept up with 
comparable institutions across 

the country in faculty salary. 
At the press conference and 

throughout his address. Olum 
remarked on the high quality of 
teaching and research at the 
University. However, many 
faculty members have received 

lucrative offers of employment 
at other institutions, and one 

faculty member left the Univer- 

sity to work at an East Coast in- 
stitution that pays $44,000 a 

year 
"If something isn't done 

there will be a real problem 
hanging on to that quality at the 
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By GARY LARSON 

Animal |ok* gifts 

extsi, according to Nancy 
Cunha. 

r 

BUY YOURSELF A LITTLE FREEDOM 

BUYAYUGO $90?° 
Purchase a new Yugo GV for $4524 50. put $524 down and 
with credit approval make 60 $90 payments, 12 5% APR 

DUNHAM YUGO 
Valley River • Eugene • 345-1511 

r ~Cat s Meow Jazz & Blues Corncr 
Jazz & Blues, ReqqAC & Gospel RecoRds 

IbrclIAL UKUtKj WcLLUMc| 
In fki FihUpiN«l Building 
Fifth & PiarI • EuqcNC 

686-8742 

CD's, Tapes 
Gift Certificates 

SECOND 
NATURE 

> BICYCLES 

All Clothing 6 Shoes 
20 50% OFF 

All Panniers & Packs 
20% OFF 

All Lights. Fenders £. Accessories 
10% OFF 

Phone: 343-5362 
446 E. 13th Ave. 

(Ne»t to B>iou) 
not valid with any other otter 

sale ends October 31 st 

11th ANNIVERSARY SALE:; 

MOUNTAIN BIKES 
KHS Montana Crest (rr<) * 449) sale *325.00 

• all (hi j*>< ily It Mm* I. I... K • -UJ • ■ anl.lrvtfi 
• alloy hdiwIlelMiu !• ■•rail- 

Nishiki Hark roads(reg 5 125) sale *299.00 
Nishiki Pueblo (re<| *260) sale $249.00 
Nishiki Blaier (recj *225) sale *195.00 
Sekai Mountaineer ((eg *219) sale *195.00 

ROAD BIKES 
Nishiki Olympic (reg *395) sale *349.00 
• SHimaiv) irulr«’"<| • Afio btahat • ariosli/ril tim% 

Nishiki Custom Sport (ret) *325) sale *299.00 
KHS Gran Sport (reg *225) sale *199.00 

• alloy limy • furgrd alloy t»anh • rhromoty Irani* 
• Sunloor iinlf* ihilltiHj 

ALL OTHER ROAD BIKES IN STOCK 
10-20% OFF 

EARLY 
A.M. 

WORKERS 
NEEDED 

Apply immediately for two openings. 
7:50-8 50 a m. every morning pick-up and 
delivery of Emeralds. Must have reliable 
automobile Apply room 500 EMU. Ap- 
plications accepted through October 12, 
1987. Work study preferred. 


